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Hospital Overflows 
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Republican; The captured American pilot 
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Catch 
"em 
both! 


d of Dirty Solid with 
— No {* rou’ ve got Hyswe é 
i oT Fatt / Acid (and with 


} deterae nt loss!) 


ive to tell you what grief Fatty 
es Expense, too, when you go 
with ordinary sweeteners or 
tillation. Well, meet your answer... 
Manville’s new Hysweet. 

In Hysweet you have a sweetener that 
purges more free fatty acids from your 
lvent 1an anything but distillation. 
ysweet almost ignores 
a-v-e ... up to $750 an- 
show, with a 700-gallon 
ystem, as compared to weekly 

ti { 


With H weet—added after your Hyflo 
the need to distill is greatly re- 
en eliminated. There is no free 

huild-up in your solvent. 
ur Hyflo dealer for Hysweet. 
Johns-Manville, Box 14, New 
Y. In Canada, Port Credit, 
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KEEP YOUR 
SALES IN SHAPEI 


ful KEY 


— CHAR 


BUCKE UUL E 166 The original anti-static pee: et 


PUTS THE DRY BACK INTO DRY CLEANING j . cleaning detergent. Dirt gives 


The original anti-static agent in Buckeye ne up and gets out—so does static! 
Code 166 eliminates your color and fabric- cm 


sorting problem. A great variety of light and ©» __ Eliminate high finishing costs with Buckeye 
dark, soft and hard-finished materials can be ©) Clean-Charge. Its anti-static ingredient 
tumble-dried together, when you use Buckeye ; 
Code 166. All garments come out clean, and 
lint-free. Spotting time, too, is reduced to a 
minimum, because there’s no sticky film to : 
attract dirt and leave fabrics dull. Dirt really , that attracts dirt and leaves fabrics dull. 
gives up and gets out—so does static! No other charge can compare with 


Designed for PERCHLORETHYLENE Buckeye Clean-Charge! It’s the industry’s 
Plants Only most effective soil-removing agent. 


leaves garments free of lint because, unlike 
other charges, Buckeye Clean-Charge is 
extremely volatile. Contains no sticky film 


For complete information on 
these and other famous 
BUCKEYE PRODUCTS 
contact your local distributor 
or write THE DAVIES-YOUNG 
SOAP COMPANY 


Wa i"! ed 
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“We run our Fords for only 6/% cents per mile’ 


“This means real savings in our 5'-million mile yearly operation! 


We have 340 Ford Trucks ranging from panels 
ind parcels to highway tractors. The average 
operating expense of 64 cents per mile includes: 
gas, oil, tires, even painting the bodies and any 
accident damage 

“Our Memphis fleet averages 10.82 miles per 
gallon of gas and 251.89 miles per quart of oil. 
Considering the stop-idle-and-go driving we 
do. this is very outstanding 


For econom\ performance ind durability 


ve use Ford ‘Six’ engines. They run from 74,000 


to 146,000 miles before an overhaul. We just 
inspected one at 106,000 miles, and all we could 
find to do was to replace rings and bearing 
inserts. Some of our Ford Trucks have over 
300,000 miles on them. 


“Our P-350 route delivery trucks are easy to 
work in-and-out of. There’s plenty of work 
space in front. Working out of the front is faster 
and sure helps when it’s raining. Ford Parcels 
handle well in traffic, and have a comfortable 


driver's seat.” 
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Announcing the new 


> | FORD America’s 
| ICON | rome 


says E. L. Johnson, Supt. 





Transportation Dept. 
Memphis Steam 


The Falcon Ranchero is priced lower than any pickup in 


Laundry- Cleaner America with comparable standard equipment! And that is 


just the beginning of your savings. Single-Unit construction 


Memphis Tennessee saves on maintenance . . . it’s tighter, quieter, with main 


underbody structural members zinc-coated against rust and 
corrosion. Front fenders bolt on, cost less to replace. And 
Ranchero’s passenger-cal ride and handling ease lessen 
driver fatigue. 


UP TO 30 MPG! 


Totally new for total savings! Ford’s new Falcon Ranchero 
delivers up to 30 miles on a gallon, yet its new 90-hp Six is 
geared to do a real job! There’s lower costs for oil, tires, 
brakes, replacement parts . . . nearly everything! 


BIG 6-FOOT BOX! 


Capacity is more than ample for most pickup hauls—nearly 


8 feet of load length with tailgate flat. And thanks to the 
low floor height, loading and unloading is faster, easier! 


FEATURES: 
. Up to 30 miles on a single galion 
- 4,000 miles between oil changes 
. Diamond Lustre Finish needs no waxing 
. Low loading height 


. Instant-lock tailgate opens, closes 
with a single, one-hand motion 


. Roomy comfort for three adults 
- Styled to capture admiration 


*Based on a comparison of latest available manufacturers’ suggested retail 
delivered prices with comparable standard equipment 


FORD TRUCKS 
COST LESS 


LESS TO BUY...LESS TO RUN... 
BUILT TO LAST LONGER, TOO! 
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eternal beauty 


Like a precious diamond, beauty is 
forever when you install new stainless 
steel Aidryer Dryers. The Aldryer is 
supreme for economy of use, durability 
and resistance to wear. Not only will 
you and your customers appreciate the 
smart functional look that stainless steel 
gives your store, but you'll profit with 
the Aidryer’s year-after-year trouble-free 
performance 





c 


Aldryer Dryers manufactured 
for ALD by 
Cook Machinery Co., 
Inc. 


Whether you require stainless steel Aldryer 

Dryers or other fine commercial equipment for 

an entire new store, it's smart to consult ALD. Proper 
balanced equipment, engineered exclusively 
for the laundry store industry . . . backed 

by intelligent store planning, a national service and 
parts organization, and the nation’s most 

complete advertising programs have made over 

9,500 licensed Westinghouse Laundromat® stores 

first in profits and consumer acceptance 


Can you risk your capital on untried equipment 

and inexperienced distributors when you too can afford 

to have the best, work with ALD, and profit by the } 

consumer acceptance of the sign of the licensed ihe 
Westinghouse Laundromat store? Call or write for equipment . 
information and details on ALD’s liberal financing plan. 


B industry 


ALD, Inc. 


7045 North Western Avenue, Chicago 45 


Offices in 44 principal cities 


ALD Canada, Ltd 
54 Advance Road, Toronto, Ontaric 





herever You Are In The... 


U.SA. 


cn get dependable, uoty SUEDE on LEATHER WORK 


There is a reliable, convenient plant near you! 


. Weadisbe 
~< (SERVICE 
a _ 


C ert 1 f 1 er d ACCESSORY CLEANERS 


and HATTERS 





642-44 N. Robertson Bivd., Los Angeles 46, Calif. 2425A McGee, Kansas City 8, Mo 


Don't pass up the profit from Suede and Leather Cleaning and Refinishing 

You can a. & ample, assured profit by offering -- —— to your cus 

tomers and mailing it to the plant nearest you. Suede and Leather work is , e : 
gaining steadily in volume all over the country. You can add to your present Enclosed is our first order entitling us te © 50% wholesale discount 
volume and build new oy by offering this work to your customer. We i'm tnterested, please send full information and sales kit 

provide you with everything you need—display signs, price lists, shipping : 

containers. Service is prompt and dependable 


Name 


50% DISCOUNT FROM OUR LOW 

1 WHOLESALE PRICES ON YOUR FIRST Company 
ORDER FROM US. Clip this coupon and 

? 8 mail with your garment, to the office Address 


nearest you 


This coupon is good until May 15, 1960 
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“Our drycleaning is better because 


we give your garments an extra rinse 


in distilled solvent” 


Your counter girls speak with pride and 
conviction about the consistently superior 
au fornia O86 cleaning produced by Conductivity Con- 


*Flectr alle re { ivity Meaiie)| i s E 
gree oy trol and your separate purified rinse. 
» Separate Purified Rinse 7 


R. R TREET ¢ ) 5 M MOE ST. CHICAGO 6, ILL 











Next month, read 


THE 
OTTAWA 
STORY 


. .. from the capital city of 
Canada. . . telling how six 
plants hired a common con- 
sultant to isolate, analyze, 
and find solutions to their 
diverse problems in produc- 
tion, plant layout, marking 
methods, advertising, mer- 
chandising, promotion — 
areas of vital concern to 
every drycleaner. 


It’s a story that may help 
you clear up the “trouble 
spot” in your profit picture 
—or make an already bright 
picture even brighter. 


“The Ottawa Story” is just 
one of several informative 
articles you'll enjoy in the 
May issue of 


THE 
NATIONAL 
CLEANER 


466 Lexington Ave. 
New York 17, N. Y. 
ORegon 9-4000 








Lesley from the editor 


Convention 
impressions 


WHAT A SHOW! Each year the 
big national convention seems big- 
ger and better, and this one was 
no exception. Some 300 firms 
sprawled their exhibits over 70,000 
square feet of floor space at the 
International Amphitheatre in Chi- 
cago. 

Close to 13,000 people came to 
see the latest developments, and 
they weren't disappointed. The 
show typified the tremendous 
changes of our times. Compare 
this exhibit with one, say, five 
years ago. Coin-op equipment and 
supplies were virtually unheard of 
then. This time there were dozens 
of exhibitors in this field. The same 
goes for plastic packaging. 

Finishing equipment is getting 
closer to true automation. Air- 
driven presses with head pressure 
adjusted to fabrics, steam-air fin- 
ishing with automatic timing are 
just a few examples. 

Something very significant 
showed up in the finishing ex- 
hibits. In at least one case no less 
than four different manufacturers 
pooled their equipment into one 
booth to show what really inte- 
grated units can do in the way of 
quality and production. 

A model layout combined the 
latest wool and offset silk presses, 
steam-air finishing for coats and 
dresses, plus steam-air topping 
equipment for trousers. Plant- 
owners didn’t have to run from 
booth to booth to get the “picture.” 

There were great improvements 
evident in drycleaning equipment, 
too. Improved filtration, automatic 
filter powder injectors, backwash 
and precoat for each load were 
just a few items observed. And the 
machines have larger capacities. 


On the laundry side, I saw one 
700-pound washer-extractor. 

Perhaps the hottest thing dis- 
cussed was coin-operated dryclean- 
ing units. One booth with this 
equipment was located at the 
farthest reaches of the hall. Yet 
from the earliest opening hours 
till closing there were always 25 to 
30 plantowners crowded around 
the unit. 

Obviously drycleaners are not 
going to get caught looking as 
were the launderers when coin- 
ops came into their field. I talked 
to the several manufacturers who 
will soon have machines on the 
market. It was reassuring to learn 
that they expect to sell this equip- 
ment to established professional 
plants, rather than to outside in- 
vestors. 

If anything was evident, it is 
that our industry is ever changing. 
Even the truck equipment is com- 
pletely different from that of five 
years ago. The compact walk-in 
models were exhibited by several 
firms that reported brisk business. 

The most outstanding thing 
about the show was the attitude of 
plantowners. They exuded an air 
of confidence. They were planning 
for expansion and were buying, not 
merely looking. 

There was another encouraging 
incident. A longtime friend of 
mine who runs a large chain of 
package plants has for years sold 
on the basis of price and fast serv- 
ice. He told me that he recently 
upped his prices and is concentrat- 
ing on quality, a radical departure 
for him. 

If more and more cleaners fol- 
low suit and then merchandise 
their services adequately, our in- 
dustry has nothing to worry about. 
The optimistic attitude will have 
been well founded. 


REPRINT SERVICE FOR OUR READERS—Piease write promptly if you want reprints of any article 
appecring in this issue. Cost is $13 per 100, one side of a single sheet; $21 per 100, two 
sides of a single sheet (8'/:x11). Additional 100's at $1.70, one side; $1.90, two sides. 
Minimum order is 100 reprints. For reprints in color or reprinted spreads or folders, please 
write for prices and additional information. All prices F.O.B8. Lancaster, Po. 
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NUMATIC 


MERCURY’'S OWN LEASE-PURCHASE PLAN AVAILABLE 


Per 50 is the SAME unit as delivered to U. S. Navy. 
There is nothing finer. 


Dry load capacity 44-50 Ibs. per load. $2000 to 
$2500 weekly volume. 


2000 GPH Monel Tubular Filter . . . with backwash. 
50 GPH Still. No “foam-over.”’ 
Marlow Centrifugal Pumps . . . big 3 in. dump line. 


NEW smooth Mercury-Twin-Disc 2-speed transmission 
with fluid drive insures low maintenance cost. 


$6750 list price of Per 50 includes Filter and Still. Clover- 
Leaf Muck Stripper is optional at $690. 


Over 10,000 Ibs. mileage per drum of Perc. 


PETROLEUM UNITS FOR 140-F OR STODDARD SOLVENT 
QUOTED ON REQUEST. 


Mercury Clover-Leaf Muck Stripper 
and/or Monel Tubular Filter avail- 
able for use with any make Perc 
unit. Saves soap, saves solvent, || 
saves filter cleaning. 





Over 4700 Successful Mercury 
Owners in 50 States 


CLEANING SYSTEMS, INC. 











1817 Benson Avenue, Evanston, Illinois ¢ DAvis 8-0710 
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NEW PRODUCTS 





Pan-Tex Presses Incorporate 
Fabric-Feel 


Pantex Manufacturing Corpo 


tipped its mmplet 

leanit 

el 
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ontrol 

ope rator 


Feel 


the 


ibric 
ible 
orrect pressure 
tis the ontrol for the 
{ fabric bei pressed 
idditional information 
Fabric-Feel Bulletin 
ntex Manufacturir 
Pawtucket, R. | 


Ewing Adds Larger Heater 
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is 226 gallons. B.t.u. in- 
of the model is 900,- 
10 inches in diameter 
high All 
matic controls come in place on 
the 


heater 
put rating 
OOO. It is 
and 82 inches auto- 
unit 

For further details: Ewing 
Manufacturing Company, 2545 
N. W. 10th St., Oklahoma City, 
Okla 


Hope Promotes Raincote 


\ merchandising package 
Bob Hope 1S being 
the Signal Chemical 
package 

button tags 
und r\ 
displays id 
Signal’s 


teaturing 
otfered by 
The which in- 
window 
ns, radio continuity, 
mats, etc., 
Raincote, 
water-repellent process 
For additional information: 
Signal Chemical Mfg. Co 5020 
Richmond Rd Bedford Ohio 


nunter 


vill 


Ss. ( 


prom rte 


Street's Demonstration 


A compact water-repellent 
counter demonstration kit is be- 
ing offered to users of REP-100 

The kit is a self-display car- 
ton containing 300 test 
ind an unbreakable jar for wa 
ter. Each card has the left half 
treated Street's REP-100; 
the right half is untreated 


cards 


with 
leas- 
cl lay ¢ l ribbons for use by coun- 
er girls are included 

For additional 
R. R. Street & Co 
Monroe st 


information: 
Inc 561 W. 
Chicago 6, II 


AND LITERATURE 


Fast-Service Offer 


La France Dye House is of- 
fering one-week delivery service 
anywhere in the United States 
on all leather and suede clean- 
Ing and refinishing orders The 
that 
service is possible this year be- 
ot 
proved methods 
facilities 

In addition to 
suede restoration, La 
has expanded its wholesale dye- 
ing and refinishing to 
include garments of all fabrics, 
draperies and rugs. The French 
Tex process, developed by La 
offered for revitali- 
fabrics, and a 


company explains faster 


cause new equipment, im- 


and ¢ xpande d 
leather and 
France 


service 


France, is 
zation of 
plete repair 
available 

For a descriptive folder and 
complete information, write La 
Dye House, 7606 Car- 
Ave ( le veland 3, Ohio. 


com- 


Service 1S also 


France 
negie 


Forse Booklet 


how 
You 
Can 
cut 


Forse Corporation is offering 
a 24-page illustrated booklet, 
the history of 
one drycleaner 
$300,000 with a direct labor 
cost of less than 17 percent. 
Titled “How You Can Cut La- 
bor Costs, : the book IS available 
from Forse Corporation, P. O 
Box 6 39, Anderson, Ind 


containing cast 


who grosses 


Vibration Reducer 


Vibra-Check, a new anti-vi- 
bration material designed to be 
plac ed under the feet or base of 
machines to prevent their trans- 
mission of vibration and noise, 
has been introduced. The man- 
ufacturer claims that tests have 
proven that up to 90 percent 
of vibration is eliminated. 

For more information write: 


TH 


E 


Lowell Industries, Inc., Allston 
Station, Boston 34, Mass. 


Rema Lubricant 


A new lubricant developed 
for use with the Rema Dri-Vac 
has been developed by the 
Rema Corporation. The lubri- 
cant in a grease tube 
threaded to match the standard 
motor grease fittings the 
electric motor. The plug is re- 
moved and the top of the tube 
into the fitting. Each 
tube is said to contain enough 
lubricant to service the 
for several years 

For further information write: 
Rema Corporation, 45 Ruby St., 
Norwalk, Conn. 


comes 


on 


ScCTEWS 


motor 


Boiler Data Bulletin 


A compact four-page bulletin 
containing tabulated data on 35 
models of Continental automatic 
package boilers has been of- 
fered by Boiler Engineering & 
Supply Co., Inc. 

Designated BE-400, the bul- 
letin has illustrated design 
specifications of boilers from 15 
through 600 hp. Other data on 
the integral burner system for 
oil, gas or combination fuels 
make the booklet a useful refer 
ence A special section 
deals with hot water applica- 
tions for high temperature as 
well as normal hot water system 


source 


service 

Included in the bulletin are: 
complete tabular information on 
each model; over-all dimensions 
and empty weights of both low 
pressure (15 p.s.i.) and high 
pressure (to 250 p.s.i.) con- 
struction; and full load fuel 
consumption in gallons per hour 
of light (#2) and heavy (#6) 
oils and in cubic feet per hour 
of 1000 B.t.u. gas. 

For a copy write Boiler Engi- 
neering & Supply Co., Inc., 
Phoenixville, Pa. 


Condensate Drainage 
Cochrane Corporation, 17th 

St. below Allegheny Ave., Phil- 

adelphia 32, Pa., has prepared 
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new 
larger jar 
for 
greater 
economy 


COMPLETELY 


removes 
albuminous 
stains 


AND IT IS SO VERSATILE! USE IT IN: 


bath method dipping method prespot re-run method 
for wet cleaning for large stained areas for the board 


RSR a product of 
WALLERSTEIN COMPANY 


Division of Baxter Laboratories, Inc. 


Wallerstein Square, Mariners Harbor 
Staten Island 3, New York 





the solution of the 
prol lem of obtaining maximum 
ind efficient latent heat transfer 
from steam 

When 


pecify 


i paper on 


writing tor a 
12°26 


copy 
Reprint 


Yarway Manifold 


Manifold 


valves in a sin- 


The Yarway 


ymbines three 


new 
: body, two providing suita- 
ble shut-off and one to 
equalize pressures to protect the 
The 
manifold also has a connection 
for calibration of the high- 
of the 

For information 
for Bulletin RI-1825 (Supple- 
ment ¢ Yarnall-Waring Com- 
pany, Chestnut Hill, Philadel- 
phia 18, Pa 


line 
instrument's working parts 


tap 


pressure side system 


more write 


Koppermatic Heater 


eben Koppe rmat hot wa 
is the latest in West 

ler Engineers’ line 
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For additional information: 
Western Boiler 
Inc., 1616 Anson 


Tex 


Engineering, 


Rd., Dallas, 


Cov-A-Pads 


A new line of drycleaning 
press covers and Cov-A-Pads, a 
pad and cover combination, has 
been introduced. The new line 
has been named Stad-Spun As- 
bestall fabrics 
are used in the construction of 
the products. Specially featured 
is a nylon 


since these two 


nonslip asbestos 
cover 

Literature may be obtained 
writing to: Hexagon Divi- 
Stadham Company, 
20th St., Philadelphia 


by 


sion of 


Personalized polyethylene 
shirt basis displaying an individ- 
ual store’s name and trademark 
are now available. The low-cost 
merchandising program is de- 
signed to promote other services 
of the cleaner or launderer. The 
printed shirt bags are available 
in five designs 

information: The 
Macedon, 


For 
Kordite 
N. ¥ 


more 
Company, 


Mr. Signal Spray Tank 


A spray tank for use with Mr. 
Signal spray spotter has been 
introduced by Signal Chemical 
Mtg Co. 

[The company is offering a 
combination package consisting 
of Mr. Signal and a stainless- 
steel pressure spray tank which 
comes equipped with a Cissell 
pistol-type hand gun and hose. 

For more information on Mr. 


Signal and the spray tank write 
Signal Chemical Mfg. Co., 5020 
Richmond Rd., Bedford, Ohio. 


Blend-a-Dye Kit 


A complete kit of 19 stable 
dye sticks, water-resistant but 
removable with solvent if de- 
sired, has recently been intro- 
duced. The manufacturer claims 
that the dyes can be safely used 
on all fabrics and that any 
shade can be obtained by blend- 
ing two or more of the sticks. 

For more information: Coast- 
al Chemical Corporation, 685 
River Dr., Garfield, N. J. 


Air, Steam Line Purifier 





A purifier with liquid storage 
reservoir for keeping air and 
steam lines free of moisture and 
condensate has been announced 
by V. D. Anderson Company. 

The new model, identified as 
the LCR Purifier, provides its 
own liquid storage so that a 
drainer is not necessarily re- 
quired. The unit is blown down 
periodically by means of a 
manually operated drain valve. 

The maker points out that 
one of the main uses of LCR 
Hi-eF Purifiers is in compressed- 
air systems where they are in- 
stalled immediately ahead of 
air-operated equipment. In such 
installations LCR Hi-eF Puri- 
fiers remove the moisture which 
forms downstream from the 
aftercoolers, thereby assuring a 
clean supply of air that will 
not rust or otherwise impair the 
efficiency of the operation. 

Body construction is of 
forged steel with stainless cen- 
trifugal elements. Inlet and out- 
let connections are standard 
I.P.S. threaded connections, For 


THE 


additional information write for 
Bulletin No. 503, Dept. LCR, 
The V. D. Anderson Company, 
division of International Basic 
Economy Corporation, 1935 W. 
96th St., Cleveland 2, Ohio. 


Powermaster Bulletin 


A four-page bulletin describ- 
ing and illustrating the Model 
5 line of Powermaster automatic 
boilers has been published by 
Orr & Sembower, Inc., Reading, 
Pa. Copies will be sent on re- 
quest. 


Unimac Promotion Kit 


A promotional kit consisting 
of eight 22-by-28-inch wall 
signs and seven Dayglo window 
signs of varying sizes, silk- 
screened in two and three col- 
ors, all self-adhesive, is being 
produced by the Unimac Com- 
pany for owners of Unima 
Coin Laundries. 

For more information: Uni- 
mac Company, 802 Miami Cir- 
cle, N. E., Atlanta 5, Ga. 


Vendor-Packaged Detergent 


Colgate-Palmolive Company’s 
Associated Products Division is 
packaging Condensed AD Con- 
trolled Suds detergent in two 
new sizes, packaged for use in 
coin vending machines in coin- 
op laundries. 

The package sizes are a 2- 
ounce pouch retailing for 5 
cents and a 3%-ounce carton 
for 10 cents. 

For additional information 
write the Colgate - Palmolive 
Company, 300 Park Ave., New 
York 22, N. Y. 

Continued on page 90 
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INTRODUCING Colmac’s 
DUAL-PROFIT UNIT: 





combination waterproofing and sizing machine 


the equipment you’ve been waiting for 
to really make money from QUALITY 
WATERPROOFING & SIZING! 


Now, in one, easy to operate, simple to under- 
stand machine, your newest employee can oper- 
ate a complete sideline production department. 
Selector buttons choose either waterproof or 
sizing solution in which garments are saturated 
for one minute. A flick of the lever for fast drain, 
a touch of a switch for a minute or so on extrac- 
tion, and then on to the finishing department. 
Extractor speed of 650 RPM is perfect for maxi- 
mum efficiency and quality. 


It’s foolproof! 


r 





Read this list of features: 


. Waterproof or size with same unit. 
. Two individual 18 gallon tanks. 
. No mixing of solutions. 


. Self balancing extractor basket 17” x11” deep, 
correct speed, no changing garments from one unit 
to the other. 


. No bolting to floor, self balancing. 

. No pumps. 

. Just seconds to fill or drain. 

. Sight glasses for each tank. 

. Explosion proof motor with clutch protection. 


. Automatic brake stops basket when lid is raised and 
turns motor off, absolutely safe. 


. Built To Last a Lifetime. 
. Uses only 30” diameter floor space. 


. Has heater coil for operation in cold cleaning rooms 
in winter time. 


14. 
15. 


16. 


17. 


19. 
20. 


Unconditionally guaranteed for one year. 


No waste of solvent or solution, practically all 
profit. 


Can be used with either petroleum or synthetic 
solvent. Safe to operate anywhere. 


No complicated valves to remember, anyone can 
learn how to operate in one minute. 


Specializes a dry cleaner and qualifies him as an 
expert when sizing ladies’ cotton dresses. 
White baked glass finish inside and out. 


Hook up to a 10 Ib. air pressure. 


Also manufacturers of the Coverall-Matics (Jobber Inquiries Invited) 





Write, wire or phone today—MUtual 4-2460 


COLMAC INDUSTRIES, INC. 


119 South Oak Street, Coiville, Washington 





Easiest way to deliver today! wow come 


First of all, you can get this Dodge Town Panel with the industry’s 
most powerful V-8 . . . 200 big horsepower lets you master every 
driving situation you'll meet during the day. 

The biggest brakes in the '4-ton class mean safer, easier stops, plus 
longer lining life for lower maintenance costs. 

The shortest turning diameter increases maneuverability, lets you 
park in a wink on cramped business or residential streets. 

Now add a whopping 155 cubic feet of payload space packed inside an 
all-steel, rustproofed, weather-tight body. 

Got the picture? Maybe it’s time you got the truck and made the job 
a little easier. Your nearest Dodge dealer will be happy to tell you 


everything about it—including its low price. 


DEPEND ON D a9 
TO SAVE YOU MONEY IN KS 
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Want to go the route even easier? Equip your Dodge Town Panel with exclusive 


LoadFlite transmission 


No clutching. No gearshifting. Just push a button and 


you’re under way. Easy on gas—easy on the driver. 


A PROD T OF CHRYSLER CORPORATION 
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American’s 
new 
dry cleaning presses 
are 
unusually... 


LAST SIMVIPL 


(DOING MORE WORK IN LESS TIME CAN ONLY (FEWER PARTS MEAN EASY MAINTENANCE, LESS DOWNTIME... 
MEAN ... BIGGER PROFITS FOR YOU!) GUARANTEE YOU MAXIMUM PRODUCTION, MAXIMUM PROFITS!) 


HASY-TO-USE 


(HAPPY, ALWAYS-FRESH OPERATORS DO MORE WORK, MAKE MORE MONEY... FOR THEMSELVES AND FOR YOU!) 


















































act now! choose 


#€ CONCOR Dae oness Or H€ REVERE coor oress 


Whether you prefer air or 
foot-operated presses, 
you'll find speed, 
convenience and 
simplicity in 

both of these 
revolutionary new 
American models. 

Call your nearby 
American distributor 

for immediate action, 

or mail the coupon 

for complete information. 


American Cleaners Equipment Company ACE-14N 
Division of The American Laundry Machinery Company 
Cincinnati 12, Ohio 


Send complete information on 
() the Concord air press the Revere foot press 


Name 


Acero 
merican 


Care of 
Address 
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Norge Elects New Top Executives 


JUDSON 5S. SAYRE 


been 

chairman of board 
Norge Division ot Borg 
orp President of 
1954, Mr. Sayre has 


with the indus- 


ROBERT H. QUAYLE, JR. 


\ 


WALTER C. FISHER 


ceeds Mr 
He is the company’s 
executive vice-president. Harold 
P. Bull replaces Mr. Quayle in 
the vice-presidency. Walter C. 
Fisher, director of marketing, 
becomes vice-president of sales, 
Mr. Bull's former position 


Sayre as president 


former 


Dow Program for Cleaner Support 


The Dow Chemical 
ny, Midland, Mich 


rt rogr 


Com 

outlined 
™ tor the 
during 


ior in 


thir Care 
nd a kindly 
Mr ; . 
intenae 
tear 
ind where 
s well 
of publi 
! thi has been 
ov itional re 
s undert iken both 


und the NID. The 1960 
Care-ousel is patterned after a 
similar program carried out by 
Dow last year which won an 
Honorable Mention in the Pres- 
tige Builders Award presented 
to Dow by the NID on opening 
day of the 

To help the cleaners, a com- 
plete includ- 
ing banners, hanger tags and lit- 

has been prepared. The 
packaged will 
iilable from Dow-Per dis- 
tributors who, in turn, will pro- 
vide direct support for dry- 


le iners 


by I dow 


Chicago conclave. 


irray of sales aids 
erature 
entire 
be a\ 


program 


FROM THE ALLIED TRADES 


Whirlpool Tests Coin-Op 
Drycleaning Machine 


J M. W ooldridge, director of 
marketing for Whirlpool Corp.'s 
Special Products Division, has 
confirmed 


by 


trade ru- 
that the 
been conducting 
work a dry- 
cleaning machine for commer- 
cial use and currently has two 
prototypes out on test 


persistent 
mors announcing 
company has 


development on 


The ma- 
for coin-ops 
but is also suited for operator- 
attended installations. 

“So far,” Mr. Wooldridge 
said, “reaction has been excel- 
lent, but it is still too early to 
make any definite statements as 
to Whirlpool’s future plans in 
this field or to estimate produc- 


c hine 1S designe d 


tion dates or probable methods 
of distribution. 
“Results to 


encouraging 


date have been 
he 
‘and barring unforeseen devel- 
expect to have a 
product that will serve a defi- 


the 


continued, 
we 


opments, 


nite need in 


fie ld ’ 


drycleaning 


Hoffman International 
Buys Nicholson 


Hoffman International Corpo- 
ration moved the United 
States and South 
American markets by purchas- 
ing all pressing, drycleaning and 
laundry 


into 
Canadian 


manufac- 
turing and sales facilities, files 
and inventories of W. H. Nich- 
and Company, Wilkes- 
Pa. The Nicholson firm 


continue to manufacture 


equipment, 


olson 
Barre, 
will 
steam traps, control valves and 
allied produc ts 


Hoffman International will 
introduce to the United States 
such European machines as the 
Saccomatic, a machine that 
presses a whole suit jacket at 
one time. This is manufactured 
at Hoffman International's Co- 
logne, Germany, plant. The 
company will also export Amer- 
ican-made equipment to the 
rest of the world. 


Sta*Nu Appointments 


MELVIN C. ORCHARD 


Melvin C. Orchard has been 
appointed national field sales 
manager for Sta*Nu Corpora- 
tion, Chicago. 

The former Western division 
manager will be responsible for 
all field personnel and sales and 
service activities for Sta®Nu on 
the national level. 

Alvin L. Flanders has been 
appointed the company’s North- 
west district representative with 
headquarters in Leesburg, Ore. 
He will cover the states of 
Washington, Oregon and Idaho. 


Dodge Ad Wins Western Award 


A Dodge truck advertisement 
that appeared in the November 
1959 issue of THe NATIONAL 
CLEANER has been named win- 


THE 


ner of the Dillon Lauritzen 
Memorial Award in the 15th 
Annual Western Exhibition of 

Continued on page 91 
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Cooling Still Condenser 


Cooling and reusing water for the 
still condenser paid for itself within 
a year at Klassic Kleaners, Smyrna, 
Tennessee, according to co-owner Ear! 
Water from the condense 
is forced up to a cooling tower on the 
roof. From here it drops into an open 
receiving tank from which it is 
pumped back into the 
again 


Coleman 


condenser 


Water rates are high in Smyrna, and 
tap water temperatures run In the up 


per 80's during the summer. Ther 


fore, it takes a lot of fresh water to 
condense solvent fumes at an efficient 
rate. But now water supply cost is 
only a few gallons per week to replace 
what has evaporated. 

The photograph shows how cooled 
condenser water from the roof tower 
pours into the receiving tank ready 
for recycling. 


Shirt Bags for Sweaters 


Rolls of polyethylene 
with sealed ends used for bagging 


perforated 


shirts double as sweater bags at Ex- 
celsior Laundry and Cleaners, Albu 
querque, New Mexico 

Rolls of poly are replaced at the 
end of a shirt run, even though sev- 
eral bags remain on the roll. This is 
done to avoid a shutdown on the next 
lot. This results in several bags not 
being used for shirts 

The excess rolls of poly usually 
contain a dozen or more shirt bags 
[hey are now used for packaging 
sweaters in the drycleaning depart- 
ment. Plant superintendent Howard 
Millican reports that the width of the 
poly is quite adequate and it makes 
an excellent sweater bag. It also uses 
up what might otherwise be 
poly 


waste 


Pressing Table Aids Touch-Up of Large Pieces 


A very handy table constructed out 
of 2-by-4 boards will be used as a 
pressing area for touching up drapes, 
large tablecloths and bedspreads at 
David Weber, Inc., Chicago. The 


18 


boards were bolted to the metal legs 
of an old tailoring table. It measures 
32 by 72 inches. 

Holes were drilled in the wood as 
ventilation for the padding. This keeps 


the wood from sweating which might 
otherwise ruin the cotton padding 
after extensive use. The table is lo- 
cated just next to a drapery finishing 
press. 


Air-Vacuum Efficiency 


~~ a 

The air vacuum is suspended from 
the ceiling above the finishing units 
at Boulevard Cleaners, Albuquerque, 
New Mexico. 

Plantowner Bob Sweetland  esti- 
mates a 25 percent increase in effi- 
ciency by having the unit as close as 
possible to the presses instead of in 
the back room 


Copycats 


Call-office counters patterned after 
a picture illustration in a recent issue 
of THe Nationa CLEANER are a focal 
point in Boulevard Cleaners, a new 
plant opened by subscribers Bob and 
Neva Sweetland at Albuquerque, 
New Mexico. 

The 4-foot counter is flanked on 
each side by 3-foot-long sections of 
identical construction. Each section 
has white pegboard fronts with For- 
mica tops. Sides are etched plywood 
painted black with white grain-like 
grooves. 
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THE BIG CISSELL 100 LB.* 
DRYCLEANING DRYER 


eliminates split loads...boosts profits! 


Your investment in the 100 Ib. Cissell Drycleaning Dryer is an 
investment in profit! Handles full loads from your washer all in 
one operation—saves you time—gives major production advan- 
tages over split-load drying. 

8-Stage Heat Control eliminates temperature guesswork, as- 
sures uniform drying. Big, no snag, 42” x 42” basket with large 
air volume assures fast, safe drying with complete deodorization. 
Basket removes in less than five minutes. Modern cabinet design 
and easy accessibility of parts also give this Cissell unit top 
acceptance with drycleaners everywhere. 


@ Separate motors for fan and basket @ Double wall construction 

@ Cissell-built gear reducer 

@ Air filter standard equipment 
@ Static steam spray @ Two-way fire extinguisher 

*Dry weight capacity 

NEW ALL-METAL, FULL-W/DTH LINT DRAWER No stoop- 
ing, no cloth to tear, replace, or burn. Operator can sweep it 
clean with his hands. Lower panel tilts open for access to per- 
forated drawer. Drawer pulls out at convenient height. 





-CmISSELL W. M. CISSELL MFO. CO., INC—LOUISVILLE 1, KY. 
Pacific Coast Office: 4823 W. Jefferson Bivd., Los Angeles 

Foreign Distributors write Export Dept—Cable Code “CISSELL” 
Consult Your Yobber 





save when you use It! 


save when you buy it! 


Contact your “SCOTCH” BRAND Tape distributor today for Deal SM-2. Don’t delay—offer expires June 30, 1960! 
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1960 


new masterpiece of engineering 


CISSELL OFFSET PRESS 


FULL UNIFORM HEAD PRESSURE OVER EVERY INCH 

of pressing area. No press ever made perfect finishing so sure . . . so quick. 
Perfectly matched machined contours of head and buck... heavy machined 
cast iron columns and base... make precision alignment possible. 
Air-Operated, it has features for speed and ease that you’ve never seen before. 
Needle roller bearing, floating power and universal joints provide 

smooth, fast and free head movement for increased production. 

See it today . . . make plans to own the Cissell Offset Press . . . today’s 

ultimate in design... and operation, too! 

NOW, SILK FINISHING AT ITS BEST... WITH ALL CISSELL EQUIPMENT 


W. M. CISSELL MFG. CO., INC.—Lovisville 1, Ky. 





Pacific Coast Office: 4823 W. Jefferson Bivd., Los Angeles 
Foreign Distributors write Export Dept.—Cable Code “CISSELL” 


Cousckt Your Yobber 








CLEAN CLOTHES ARE 
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BLEANEST WITH DICALITE 


DICALITE SPEEDPLUS AND DICALITE 7 FILTER POWDERS 
PROVIDE BEST SOLVENT FILTRATION 


Today’s improved Dicalite filter powders take out all insolu- 
ble soil from your cleaning solvent, including dust. Garments 
come out fresh and bright, with a minimum of spotting or 
other handwork. Pressures stay low; flowrates stay high. 
You get longer filter runs between cleanups. Most important 

in charged system cleaning Dicalite powders never cut the 
charge. 

In addition, Dicalite 7 eliminates dusting, linting, graying 
and color-dulling, because it stops static troubles by making 
the solvent conductive. Dicalite 7 may cost you a little more, 
but it’s worth every cent. 

Your supplier can furnish you DICALITE SPEEDPLUS 
or DICALITE 7—just ask him. 
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DICALITE DEPARTMENT/GREAT LAKES CARBON CORPORATION 
612 South Flower Street, Los Angeles 17, California 
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EDITORIAL 





Did You Notice? 


Last month, without fanfare, the name of this publication 
changed. Since that issue we are known as THE NATIONAL 
CLEANER. The words “& Dyer” have been dropped, signifying 
just one of the many changes that have occurred in our 
industry. 

In the past, dyeing was part and parcel of most plants’ serv- 
ices. Today this is done by a relatively few firms that specialize 
in this art, that do the work for the industry on a wholesale 
basis. Practically all cleaners now farm out this work. 

[t's not without a tinge of regret that we make the change. 
The former name served well for over 50 years. No doubt 
the older generation will continue to identify us by that name. 

By the same token, nothing in this world is constant. Half 
the products exhibited at the recent national convention 
weren't even in existence ten years ago. At that same show, 
one of the country’s leading lecturers, Joseph Powell, said we 
cannot solve today’s problems with yesterday's ideas. 

As we enter the Exploding Sixties, it is appropriate to use 
the new name, to dramatize the challenges and opportunities 
that lie ahead. 

Wash-and-wear, paper fabrics, coin-operated drycleaning 
plants are a few of the challenges. But they can all be turned 
to our advantage if handled properly. As we have said in the 
past, if you can't beat ‘em, join ‘em. There are other challenges. 
Good advertising and selling by other industries have reduced 
our take of the consumer dollar. 

We have grown as an industry along with the population 
increase, but are getting nearly 15 percent less of customers’ 
spendable dollars. It will take better service, better quality and 
better selling to regain that lost ground. 

To help you solve these problems is the prime function of 
this magazine, as it always has been. We are pledged to keep 
you abreast of the times, to furnish solutions to your problems. 

That concept remains unchanged. The physical changes in 
the appearance of the magazine, the name changes merely 
point up to you the great need in the industry for creative 
management and skill. With those abilities put to work, you 
can’t miss. And we'll help you do it. 


The real unsung heroes of the 
industry are the allied tradesmen. men must be on hand for the 
They spend most of the year sessions, the exhibit itself, plus 
servicing and selling. Then, days night duty in the hospitality 
before the annual national con- suites, seven full days. 

vention, they arrive at the ex- 
hibit hall to set up their displays. 


back over a week span, these 


Since the two major associa- 
tions run their meetings piggy- 


It's a grueling pace. And on top 
of that, their wives think they are 
having fun! 
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ONLY FalnceS FINISHING hy 


— (Can HOLD Present Customers 
and Bring In NEW Ones. . o gi 





This is Fat rie-Sage FINISHING 

ie Ss fp i 9). Sr 
No Shine. Harsh heat, flattened fibers, cnd extreme mechanical pressure 
against a slick, hard surface, will cause any fabric . . . even the finest pure — 
wool .. . to glaze. Removing that glaze means re-steaming and 
re-finishing. (On fabrics containing synthetic fibers the often becomes 
permanent damage.) 


No Streaks. Ordinary pressplates and padding will create streaks and a 
Swrdindinark” pattern (onerre) on hath sides of tae fav. Expensive, time-con- 
suming re-do is required. 


No Steam Marks. Steam “jets” shoot out of the presshead and straight 


through any pressplate to leave a polka-dot pattern many — 
fabrics. sciealie one re-finishing is roma = 


Ne Giaxed Seams or Muara Tes 
hot and too smooth . . . conventional 
double thicknesses of fabric. Rew bth heed ond ck cove glared 


pressions at seams, lapels, pockets. 








become dul! and lifeless when aeked by eee eee 
too-heavy pressure against a too-hard buck 


THESE give you “Fabrie~Sage: FINISHING 


Paseo Saferonre | COS te 


San 
3 with CAT-TONGUE’ PERMANENTLY RESILIENT pressing surface 


—the textured pressing surface 


“Lively” Fabric. Napped fabrics (such as flannels, worsteds, cheviots) SF 


ct «all baat. 


PATENTED ano 
PATENTS PENMOING 


Fabric- Sate" “licks” your pressing problem: Ends all your BUCK pressing problems: 


.. Fabric-Safe® Doubleplate® ... Lastingly soft where the softness 
SAFE for all fabrics is needed —right at the garment 
. . Fabric-Safe® Doubleplate® spreads .-- Absorbs multiple thicknesses of fabric 
moisture evenly (seams, pockets, lapels, cuffs, 
. Fabric-Safe® Doubleplate® positively buttons, etc.) to give all areas 
prevents steam marks (nickle spots) equal pressure .. . equal finishing 
.. The textured surface reduces shine... -++Non-glazing, non-marking, flexible surface 
lifts nap... eliminates moire .-+ Eliminates button and zipper breakage 


() 


» BISHOP FREEMAN CO. wis. evanston, winois, usa 
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Convention meetings drew upwards of 800 to each session 


Plantowner John Sudiian tells how his plant 
switched from wholesale to retail successfully 


N.1.D. Discusses 


Coin-op drycleaning, 


if, 
Mr. ZACKS i Me ELLENBOGEN 
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Plantowner panel debated relative merits of package plants 
routes and stores 


Dynamic Joe Powell used colorful chart to dramatize Exploding Sixties 


Irvin N. Hackerman said the best customer control is sound promotion 
of cleaning services 


Winner of grand prize (1960 Chevrolet Corvair) was Chester A 
Russ of Orlando, Florida, Fellow Floridian, Frank Prather (left), 
presents keys to the lucky owner 
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Outgoing president, F. E. Bowers (right), shakes hands with NID's new presi- 
dent, Ray L. Vermeers. At extreme left is Steve B. Carroll, new vice-president. In 
center (left-right) are new directors: Randall F. Creed, Joseph J. Fuschini and 
Ewing Nicholson. Also elected, but not present, was new Director Ed. A. Lane. 
Appointed by the board to serve the unexpired term in District 11 is Ben Wallis 


Challenging Sixties 


wash-n-wear, advertising highlighted 


OVER A THOUSAND  REGIS- 
TRANTS heard talks on coin-op 
drycleaning, market trends and mer- 
chandising methods at the annual con- 
vention of the National Institute of 
Drycleaning, held at Chicago Febru 


ary 22-24 


In addition, these members 
joined some 12,000 other people to 
visit the record-breaking exhibit of 
equipment at the Internationa] Amphi- 
theatre where some 300 firms showed 
their wares. The displays occupied 
over 73,000 square feet of space 

One of the key talks was given by 
Dr. Joseph R. Wiebush of the NID 
on the current status of coin-op dry- 
cleaning equipment. He said that 
while this development has been in 
the talk stage for several years, today 
it is a reality. At least one firm had 
equipment on display at the show. 
Still another manufacturer had a pilot 
model on the floor. 

Dr. Wiebush mentioned that two 
other firms had equipment in ad- 
vanced stages of development. While 
not yet on the market, these machines 
were undergoing extensive testing and 
they should be far enough along to be 
offered during the next year. 

Note: A detailed report of Dr. Wie- 
bush’s remarks is carried elsewhere in 
this issue. 

The keynote address was given by 
Frederick E. “Ted” Bowers, outgoing 
president of the NID. He prefaced his 
remarks on the industry’s challenge in 
the Sixties by reviewing recent accom- 
plishments of the NID. He praised the 
liaison work done by the trade rela- 
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tions office of the NID in New York 
City. 

Some of the results of this depart- 
ment’s efforts include curtailment of 
the use of fugitive black buckram in 
innerlinings, of bonded shoulder pads 
that discolor fabrics, of lacquer prints 
that shrivel in processing. Other prob- 
lems are still being worked on, he 
said. 

The work of the NID research labo- 
ratories contributed a tremendous 
amount of technical information, too, 
in the past 10 years. For example, the 
technical bulletins on the charged sys- 
tem, which now has universal accept- 
ance, would fill a small book, said Ted 
Bowers. 

As to the future, wash-and-wear of- 
fers challenges but ones that can be 
met. After all, this means extra work 
for the housewife, and most things 
that have become successful in our 
economy have done so because they 
made her work easier. Not many suc- 
ceeded because they gave her an extra 
job. 

On the other hand, we cannot be 
complacent. Although Americans are 
spending more on drycleaning today 
than they were five years ago, the 
percentage has been dropping stead- 
ily. Five years ago they spent a little 
over seven-tenths of a cent out of each 
dollar on drycleaning. Today they are 
spending only a little over six-tenths 
of a cent for our services. That’s a 
drop of 15 percent, as stated by Mr. 
Bowers. 

Part of the answer may be to offer 





Three Firms Get Top Award 


For the fifth year, the NID announced 
its Prestige Builder Award Winners. As 
usual, judging was done by three promi- 
nent people outside the industry. This 
years panel included Donald J. Wilkins, 
vice-president of The Advertising Federa- 
tion of America; Bertram F. Bartlett, 
Washington office of J. Walter Thompson 
Company; and James P. Low, manager, 
Association Service Department of the 
United States Chamber of Commerce. 

These men selected the following win- 
ners: For individual drycleaning plants 
top prize went to Salzburg Dry Cleaners 
of Bay City, Michigan, owned by Mr. 
and Mrs. Joseph F. Adamowski. The 
award was for the plant’s comprehensive 
year-round program of public relations. 

The local association award went to 
the Suburban Maryland Cleaners and 
Launderers Association. Its 31 members 
collected and drycleaned truckloads of 
garments, without charge, for the Pre- 
vention of Blindness Society of metropoli- 
tan Washington, D. C. The drive netted 
the society over $3,400 for the garments 
sold 

Among the allied trades firms compet- 
ing, the Sanitone Division of Emery In- 
dustries, Cincinnati, took first place. This 
was a result of the series of national ad- 
vertisements sponsored by the firm to tell 
the public that the drycleaner is a cloth- 
ing care expert who gives professional 
advice and help. 

In addition to the three top prize win- 
ners, honorable mention went to Bunn’s, 
Inc., Griffin, Georgia, for individual 
cleaning plants. A similar award went to 
the 49 member plants of the Cleveland 
(Ohio) Cleaners Institute for a local 
association’s efforts. Another honorable 
award went to the Dow Chemical Com- 
pany of Midland, Michigan, for an allied 
trades firm that did an educational pro- 
gram among home economics teachers in 
colleges, senior and junior high schools. 








Hectic Election 


Normally the election of officers and 
directors of the NID is a routine, pre- 
dictable affair. Not so this year! Days 
before the nomination and balloting, 
campaigning went on feverishly. Cam- 
paign buttons were prominently dis- 
played and conferences in smoke-filled 
rooms smacked of a real professional 
political contest. 

Things began smoothly enough. 
The regular general meeting conclud- 
ed on the final day of the convention 
with the usual drawing of the door 
prize. But instead of an exodus of the 
membership, an unusually large num 
ber stayed on to participate in the vot- 
ing. Clearly, there was more than a 
token interest this year 

The nomination of Ray L. Vermeers 
of Paris Cleaners, Spokane, Washing 
ton, for president went along smoothly 
enough. As vice-president the past two 
years, his selection by the nominating 
committee was voted upon in the 
usual perfunctory manner. Then the 
fireworks began! 

The nominating committee named 
its choice for district director for Dis- 
trict 7. Almost immediately from the 
floor came another nomination. The 
chairman called for a vote by a show 
of hands. He then declared the vote 
too close and asked for a standing 
vote. Over the protests of the “other” 
party a winner was announced 

On the heels of this, the nominating 


committee announced its selection for 


vice-president. Again, another nomi- 
nee was entered from the floor. The 
first vote seemed indecisive and a 
paper ballot was asked for by those 
in charge. Immediately came charges 
of unparliamentary procedure from 
the floor. Charges and counter charges 
flew back and forth. One side claimed 
that the same voting procedures that 
were used in the preceding election 
should prevail. The other side claimed 
that all was in order 

Outgoing President Frederick Bow- 
ers heard the comments from the floor 
and assured those present that the 
election followed proper procedures. 
His explanation met with a standing 
ovation. 

The paper ballot proceeded and the 
attending members selected a new 
vice-president. In the two controver- 
sial elec tions, in one case the members 
went along with the nominating com- 
mittee; in the other the floor selection 
gained office. If nothing else, it proved 
that an aroused minority can make it- 
self heard and that the NID is a dy- 
namic, democratic organization. What 
once was an affair of a few minutes 
duration took upwards of two hours to 
settle 

What amounted to a late luncheon 
for a relative handful means years of 
enlightened, hard-driving leadership 
for this national association which has 
guided the 
heights. 


industry to its present 





1 special service on minimum-care gar- 
ments; that is, a drycleaning service 
with little or no finishing. This should 
never be offered at prices “by the 
pound.” It will still take skill and 
knowledge to handle such garments 
and the bulk pricing will destroy the 
concept of craftsmanship in the minds 
of the public 

The biggest answer lies in aggres- 
sive advertising, said Mr. Bowers. The 
NID Motivation Research project pro- 
vides the guide for the industry to 
follow. The NID is supporting the in- 
dustry by starting national advertising 
in The Saturday Evening Post. One 
such ad_ has already appeared region- 
ally, and more are planned to follow 
on a broader scale. Present hopes are 
to run at least two ads a year per- 


haps mor 


28 


This theme was picked up by Wil- 
liam L. Browne of the NID. He said 
that the program largely offset the 
misconceptions about drycleaning that 
the public picked up from other 
sources. Advertisements from cloth- 
iers and tailors have, in some cases, 
told the consumer. “Save drycleaning 
costs” or “ . a suit you can wear 
every day—always ready—never va- 
cations at the drycleaner,” to cite a 
few examples. 

The national campaign helps offset 
this, said Mr. Browne. The local tie-in 
material given participating member 
plants, such as window streamers, 
counter ads, button talkers, etc., give 
such plants added prestige, too. 

To show the effectiveness of the first 
Saturday Evening Post ad, two dry- 
cleaners cited their own experiences. 


They were Frank F. Filling of Filling 
Cleaners, Lancaster, Pa., and W. I. 
“Hoss” Peeler of Riverdale, Md. Both 
men tied in fully with the campaign, 
with excellent results. 

Another interesting discussion took 
place in the form of a debate between 
three plantowners on expansion. The 
question was whether this could best 
be done through package plants or 
stores or routes. Stanley K. Ellenbogen 
of Acme Cleaners & Laundry, West 
Palm Beach, Fla., spoke in favor of 
package plants. 

According to him, this offers the 
customer the best way to fast service 
and convenience while still maintain- 
ing her feeling of close relationship 
with the drycleaner. His plants are lo- 
cated to take advantage of the mo- 
bility enjoyed by Americans today. 
Mr. Ellenbogen said that his type of 
package plant is almost 100 percent 
productive at all times. 

The manager does the spotting, 
cleaning and general supervision. He 
also takes care of maintenance. The 
finishers stay busy on their tasks, 
while the counter girls also check in 
work, inspect and sew, as well as 
check out work. Thus everyone is on 
the productive payroll, giving him a 
total average payroll of 28 percent, 
he stated. It is possible to attain a 
20 percent or better net profit on gross 
sales in this type of operation. 


Case for routes 


On the other hand, William F. 
Fricke of North Side Cleaners of Chi- 
cago, spoke out in favor of routes. 
He only wished he'd felt this way 
sooner, he said. Mr. Fricke gave five 
basic points in favor of route selling. 
The average route customer is likely 
to be a better customer because: 

1. She is being contacted where 
her clothing and other cleanable items 
are. 

2. She can be solicited for addition- 
al items with possible immediate re- 
sults. 

3. The housewife usually wants 
pickup-and-delivery service on house- 
hold items, even if she is willing to 
carry garments to the store. 

4. Greater customer confidence is 
usually established when a woman 
deals with a man. (He makes a better 
image of a professional. ) 

5. The regularity of service usu- 
ally established with a route customer 
tends to get that customer into the 
habit of sending garments weekly, and 
not always waiting until the garments 
are evidently soiled. 

Mr. Fricke further said that the 
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DO IT 
BETTER, 
OR 
CHEAPER 


OVERHEAD, “i OTHER 
ADMINISTRATIVE DIRECT LABOR 
AND AND SALARIES 
SELLING 


SALES DOLLAR 


Close to 50% of every sales dollar finds its way into somebody's pocket. 
And pressers account for around 4 of that. So the biggest cost in dry 
cleaning, of course, is labor. To reduce such costs means more profit 
to you IF an easily saleable quality is maintained. Employees can profit, 
too, because of increased throughput and because better quality means 
greater satisfaction to them. That's just where Sanitone’s pace-setting 
30-90* can help. 

One of the features of Sanitone Soft-Set® dry cleaning methods is that 
it makes finishing FASTER and EASIER even for inexperienced pressers. 
Steam air equipment works better, too. And the improvement in the 
appearance and feel of Sanitone cleaned fabrics is easily visible to your 
customers. What's more the quality you build in, stays in through plant 
handling, rack storage, truck or store delivery. Actually, New Sanitone 
30-90 helps in every department. Not only does it make less moisture do 
more work to produce a new depth of colors but it also: 


e Allows fewer classifications, produces more full loads per hour. 
¢ Keeps spotting and wet cleaning to a minimum, no lint problem. 
© Makes for faster, easier finishing, fewer pop-ups. 

¢ Assures faster assembly. Loads come through together. 


But don’t take our word for it. You can learn how to reduce 
costs in every department with pace-setting Sanitone 30-90 
through a demonstration in your own plant. Simply write to: 


*Patents Pending 


In Canada: 


EMERY INDUSTRIES, LTD. SANITONE DRY CLEANING SERVICE 


639 Nelson St. 
London, Ontario A Division of Emery Industries, Inc., Carew Tower, Cincinnati 2, Ohio 
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success of a route operation does not 
depend nearly as much on chance as 
a store operation does. If customers 
don’t come into a store there is often 
very little that can be done about it 
On the other hand, the route can be 
pushed to greater sales in many ways. 
It is a manageable entity not nearly as 
dependent on customer fancy, he said. 


Champions stores 


Louis Zacks of Spotless Stores, Van- 
couver, B. C., Canada, spoke in favor 
of stores. He stated that the large cen- 
tral plant, with stores, can out-com- 
pete, out-produce, out-price and out- 
live competition provided a formula 
for each one of those factors is fol- 
lowed 

His plant turns out all work in one 
day. Call office pickups are made by 
trucks running from 6:00 p.m. till 


midnight. Work is classified and sort- 
ed from midnight till 4:00 a.m. when 
drycleaning starts. Pressers report for 
work at 8:00 a.m. to finish some 3,000 
to 5,000 pounds of garments cleaned 
by that time. By 4:30 p.m. the entire 
day’s work is ready for delivery back 
to the stores. This schedule has en- 
abled the plant to reduce the produc- 
tive payroll from 20% percent down 
to 17% percent. 

Central plant operations provide for 
better controls, said Mr. Zacks. They 
can be staffed with specialists, highly 
qualified and highly trained. Such 
plants also have an edge in buying 
because of quantity purchases. Simi- 
larly they are better equipped to ad- 
vertise. According to him, the well- 
managed central plant of today will 
not only outperform but will outlive 
the well-managed package plant of 
today 


Several other talks were given by 
plantowners during the remaining ses- 
sions. Phil E. Sharrar of Artistic Clean- 
ers, Gary, Ind., told of his automatic 
customer control system. The key to 
his system is the use of metal address 
plates, plus careful plant follow-up of 
each day’s activities of the route sales- 
men. 

John Sudjian of John-David Com- 
pany, Philadelphia, told how his firm 
switched from a complete wholesale 
operation to a highly successful retail 
plant. The company saw the trend 
away from wholesale and press shops 
towards package plants, routes, etc., 
said Mr. Sudjian. 

The firm made up its mind to create 
the right image in the public’s mind— 
one of quality, distinction and de- 
pendability. Part of this was accom- 
plished through smartly uniformed 

Continued on page 69 





On the Lighter Side 


The following officers were elected for the next year: Phil 


Gay Nineties party had everything, including “‘tin- 
type" photos. Recognize these folks? 


[he national convention offers plantowners and allied trades- 
men an excellent chance to get together, and they don’t overlook 
the opportunity. For example, the Old Timers Club of the Laun- 
dry and Cleaners Allied Trades Association held a dinner Feb- 
ruary 25 at the Stockyards Inn in Chicago. 

In addition to a wonderful dinner and entertainment, an 
election was held for new or reelected officers. The new presi- 
dent is Lester Francis. For the ensuing term Mark M. Baddeley 
is vice-president; Richard Lane is secretary-treasurer; Sam 
Zuckerberg, sergeant-at-arms 

Special awards were given for outstanding industry service 
to retiring members, including Ed. Wilson, Harlow H. Gaines, 
R. F. McDonald, Bill Borsdorff, Emil Moll and Albert Mittlacher 


* * ” 


lhe Senators’ Club met Monday evening, February 22, and 
elected new officers. The Senators are ex-officers and directors 
f the NID. About 30 were present to carry on the policies of 
the group, org inized thre e years ago to continue valued tric nd- 
ships and to exchange views on the broader questions of the 


ndustry 


Kolb, Jackson, Miss., president; R. K. Roody, Concord, Mass., 
vice-president; Jack Stacey, Portland, Ore., secretary-treasurer. 


* * * 


The annual convention breakfast of the NID alumni association 
was held Tuesday morning, February 23, with over 80 industry 
leaders attending. The session was presided over by “Dutch” 
Rothe, president of the group. 

Following the breakfast, brief talks were given by Paul 
Jacobsen of Wallerstein Company and Art Schuelke of Tue 
NATIONAL CLEANER. Both men discussed “The Sixties—Sizzle 
or Fizzle?” They agreed that the next decade can sizzle for the 
industry if cleaners keep sight of the need for quality work and 
aggressive advertising. 


* * * 


For general entertainment of the conventioneers, a get- 
together party was held for the registrants Monday, February 
22. Identified as “A Night in Old Chicago,” the evening featured 
two floor shows plus continuous music for dancing in a Gay 
Nineties atmosphere. 

The following night brought the annual style show which 
has become an institution of NID’s annual convention. Featured 
were the latest spring and summer styles, both informal and 
formal wear for Milady and daughter. 

Headline entertainers were featured at the annual banquet, 
floor show and dance. Singing favorite Georgia Gibbs, plus 
comedian Orson Bean and violinist Florian ZaBach, treated the 
audience to a stellar floor show. 

Each day of the convention, the registrants’ wives were enter- 
tained with tours including the famous Merchandise Mart, a 
cocktail party and luncheon, and the opportunity to attend the 
Don McNeill Breakfast Club radio broadcasts. Mrs. Joseph F. 
Adamowski of Salzburg Dry Cleaners at Bay City, Michigan, 
was able to get on the air during this show to let millions of 
housewives all over the country learn that their drycleaner was 
their friend, expert and ally. 
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Caled only manufactures products 
that answer specific needs. Each of 


these Caled Soaps . . . superb in their 
efficiency . . . tops in economical use 
; and, answering your particular 
needs. . . is the result of Caled’s proven 
technical know-how. They’re easier to 
use ... save you time and money va 
But, above all . . . you get superlative 
results. 
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Caled Products 


COMPANY, INCORPORATED 
BRENTWOOD, MARYLAND 
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PACEMAKER 


Charge: 142% All Systems 


TYPE OF PLANT USE: Fos? production plants with moisture controls. 
PACEMAKER handles water perfectly to give outstanding pass-up 
results. Absolutely no filter pressure problems. Work flow through 
plant constant. Works with oll moisture controls . . . no lint problems. 
Really foo! proof production. 


Charge: 11/.% 
Petroleum Only 


TYPE OF PLANT USE: Petroleum use; Fostidious results. Greatest 
soil removing qualities of any soap available. Amazing spot 
removal. Finishing fastest ever. Delivers lint-free, wrinkle-free 
germents. Brilliant colors, soft, soft feel. Moisture use optional, not 
necessary. 


Cals Charge 


Charge: 112% Wet or Dry Use 


TYPE OF PLANT USE: Wet or Dry Chorge. Cals Charge gives you 
the option of using or not using moisture, depending on type loads 
being cleaned .. . and delivers @ lint-free, soft feeling garment. 
Excellent carbon soil removal. Light in color. . . easily tested. 


PACE-PERK 


Charge: 142% Perchlorethylene Only 


TYPE OF PLANT USE: Ail perchlorethylene plants. Designed 
specifically for use in all perchlorethylene systems to give out- 
standing results in soil removal, brighter colors, less spotting, softer 
fabrics. Used with or without mpisture controls. No problems in 
use . . . stays in the system to cost you less. Easily tested. 


Charge: 142% Dry 


TYPE OF PLANT USE: DRY DRYCLEANING. Used dry, gives out- 
standing cleaning. No classification needed, no lint, no static, no 
wrinkling problems. Linings need no pressing . .. no shrinkage due 
to moisture use. No disturbed sizings . . . soft lovely fabrics. No 
need to test, stays in system. 


FILT-R-OUT 
CONCENTRATE 


Batch Detergent 


TYPE OF PLANT USE: Botch detergent—Petroleum or synthetic 
—When a charge system is not desired . . - FILT-R-OUT CONCEN.- 
TRATE gives Outstanding detergency results... used as batch 
either dry or as moisture stock. Widely used as moisture carrier 
in Cals Charge plants. It’s use adds to charge, making for economy. 





When the honeymoon is over... 


Store displays help sell wedding gown service to prospective customers 


Photograph of each gown is taken by plant manager John Filippo and mounted inside lid 


before delivery to customer 


tn trensare far a lifetioe 





Permanecat Protection for 
vour Wedding bown 


Hanger tags promote special service to 
plant's regular customers 


Black tissue paper protects gown from wrin- 
kles after package is sealed 


Sell wedding gown service 


WEDDING BELLS will ring out for 
thousands of brides across the coun- 
trv during the next few months. Ag- 
sive plant ywners will seize this 
ittract additional vol- 


ypportunity to 
packaging 


re by processing ind 
f the bride’s most cherished gar 


het wedding dre ss 


Three-point program 


\ three-point program to promote 
sideline has been used success- 
it Velvetone Cleaners, Chicago 

\ sales contest for counter girls 


ite new busine SS 


By HARRY YEATES 


2. An attractive bridal gown chest 
protects the garment and keeps it 
permanently sealed 

3 Displays set up in the stores di- 
rect the customers’ attention to this 
specialized service 

During the month of June plant- 
owner Arnold Dorfmann sets up a 
sales contest for counter girls in each 
store. The plant operates with seven 
call offices throughout the southwest 
section of the city and 
Monthly sales meetings are held for 
all store girls during the year. Mr. 


suburbs. 


Dorfmann discusses the wedding 
gown promotion at the June meeting. 

Counter girls are asked to send in 
a report on the names of new brides 
appearing in various neighborhood 
newspapers. They also pick up leads 
by talking to customers. A_ letter 
signed by the plantowner is mailed 
to each prospective customer. The 
letter calls attention to the fact that 
Velvetone specializes in wedding 
gowns. 

A record is kept of all names the 
counter girls submit to the plant- 
owner. If the lead turns into an actual 

Continued on page 37 
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Single or Two Bath Cycles with °° 
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Detrex Machines are always recognized for their 
advanced design, quality construction, efficient oper- 
ation and dependable performance. The New Mon- 
arch Model 528 and 528-B is another outstanding 
example of Detrex engineering leadership. 

The compact overall design, with built-in filter and 
extractor, occupies remarkably little floor space. The 
new placement of cleaning chamber, electrical con- 


ice] Moles Mellel MeluleMelel elt Mule <1 Mel el-lielie\@aslilige| 
effortless. The new filtration system is the most effec- 
tive ever offered to the Industry. 

A long list of automatic features and controls, 
several of which are illustrated at the right, make 
the amazing New Monarch the most automated 
equipment on the market . . . the most advanced 
35-lb. capacity machine yet introduced. 
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@} Smooth, Streamlined Ap 
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The Detrex Monarch is now more 
functional and attractive than ever 
before. The lustrous Hammertone 
finish is unsurpassed for service- 


pearance 

ability. The smooth, flush top and 
enclosed filter and piping, provide 
a streamlined contour requiring a 
minimum of maintenance. 


Centralized EZ-VU Controls 


The operator of a New Monarch 
has instantaneous sight control of 
all operations. Electrical controls 
have oe moved to the left front 
for easy accessibility. Gauges, 


Built-in Stedy-Flo Filter 


This remarkable new filtration sys- 
tem automatically performs every 
requirement for perfect filtration 
during each cleaning cycle. Each 
load ins with perfectly clean 
filter tubes which are automatically 


sight glasses and thermometer are 
clustered in one compact eye-level 
panel. Filter operation is illumi- 
nated and viewed through special 
super-strength Pyrex glass. 


precoated with filter powder. Addi- 
tional powder is automatically fed 
onto the tubes while garments are 
being cleaned. Spent powder is 
automatically back-washed to the 
extractor after every load. 


Automatic Filter Powder Feeder 


This unique device has made the 
new filtration system even more 
outstanding. The filter der 
hopper holds an average day’s re- 


quirements of filter powder, which 
is fed into the filter automatically. 
A simple control adjusts powder 
feed to all cleaning conditions. 


Faster Centrifuge Muck Recovery 


Reclamation efficiency of this new 
unit is 25% greater than cooking 
systems. Extraction of solvent from 
spent powder takes only 15 to 20 


minutes at the end of the produc- 
tion day. This Centrifuge unit is 
trouble-free and requires no con- 
sumption of either heat or water. 


Easy-Access Electrical Panel 


The New Monarch electrical con- 
trol panel is mounted vertically on 
the side of the machine for con- 
venient servicing. Encapsulated 
Relays eliminate soldered connec- 


tions, give positive contact and 
prevent carbon build-up and pit- 
ting. Quality materials, painstaking 
workmanship and rigid testing are 
Detrex constant standards. 


Automated Valve Controls 


All normal operating valves on the 
New Monarch function automati- 
cally. Only valves used for main- 
tenance are manual. Other impor- 


tant improvements are larger-area, 
spiral wound solvent cooling coils 
and copper tubing with sweat fittings 
used on piping carrying solvent. 











CLIP OUT AND MAIL FOR MORE INFORMATION 


DETREX CHEMICAL INDUSTRIES, INC. 
Box 501, Detroit 32, Michigan 


Please send me the following Detrex literature 


Monarch 528 and 528B literature Synth-O-Saver literature 


] Drycleaning Machine Catalog [) Econ-O-Perk literature 


[] Dialamatic Conveyor literature 30-Month Lease Plan Information 


NAME 
COMPANY 
ADDRESS 


CITY 





CORONET 


Made-to-order for 


Low Volume Operators. 
Single-Bath Model 422. 


80 Ibs. per hour. 


SYNTH-O-SAVERS 
Standard Model 326, 


Automatic Model 326-A. 


35-Ib. capacity. 
Standard Model 340, 


Automatic Model 340-A. 


50-lb. capacity. 


MONARCH 


Ideal for operators in 
Medium-Low range. 
Single-Bath Model 528. 
Two-Bath Model 528-B. 
140 Ibs. per hour. 


ECON-O-PERK 


Model 900—5-gal. capacity 


for smaller sized 
operations. Doubles 
solvent mileage through 
air recovery 


DIPLOMAT 


Meets the Needs of all but 
Biggest Operators. Single- 
Bath Model 560. 
Two-Bath Model 560-S. 
200 Ibs. per hour. 


ECON-O-PERK 


Model 910—10-gal. capac- 
ity for larger sized 
operations. 
Doubles solvent mileage 
through air recovery. 








BUSINESS REPLY CARD 


No Postage Stamp Necessary if Mailed in The United States 








5c POSTAGE WILL BE PAID BY — 


DETREX CHEMICAL INDUSTRIES, INC. 


BOX 501, DEPT. CC—600 


DETROIT 32, MICH. 





FIRST CLASS 
PERMIT NO. 9288 
Detroit , Mich. 











AMBASSADOR 
Highest Capacity in the 
Synthetic Field 
Single-Bath Model 600. 
Two-Bath Model 600-S. 
300 Ibs. per hour. 


CONVEYORS 


Dialamatic controlled for 
automatic time-saving 
delivery of dry-cleaning 

or laundry bundles. 


Mail this Post Card 
[mene y: ee 4 


CHEMICAL INDUSTRIES, INC. 


BOX 501, DETROIT 32, MICHIGAN 





WEDDING GOWNS 
Continued from page 32 

order, the counter girl is paid a 10 
percent commission on the retail price 
of each wedding gown processed. The 
price averages anywhere from $18 to 
$35. The exact charge depends on 
the amount of time and labor spent 
on each wedding gown. 

To boost interstore competition in 
selling wedding gown service, Mr. 
Dorfmann awards a “trophy of the 
month” to the store showing the 
greatest increase in new business. The 
trophy is displayed on the counter in 
the winning store along with a coun- 
ter card that reads “Thanks to you 
customers for making us the Velve- 
tone store of the month.” 

Wedding gowns are packaged in a 
three-part collapsible gold cardboard 
box. The boxes measure 24 by 18 by 
16 inches on the inside, and cost ap- 
proximately $3 apiece. The bodice 
and sleeves of each gown are stuffed 
with black tissue paper. The inside 
cover of the box is covered with three- 
gauge plastic and sealed with tape. 


Gowns photographed 


Mr. Dorfmann believes that a per- 
sonal touch helps keep customers sold 
and influences additional sales from 
other brides. To achieve this, each 
wedding gown is photographed by 
the plant manager before it is sealed 
in the package. A small studio set up 
in the plantowner’s office makes an 
ideal spot to photograph the gowns 
One wall is covered with black felt as 
a backdrop for the dress. Black felt 
is also spread on the floor to protect 
the finished garment while it is being 
photographed 

A 5-by-7 photograph of the cus- 
tomer’s dress is mounted in a die-cut 
inset panel on the inside lid of the 
box. In this way, the customer can 
view her gown without having to un- 
seal the package. A self-sealing em- 
blem imprinted with the name of the 
plant is inserted above the photo- 
graph and on the outside of the box. 
The package is then wrapped with 
one-piece gold elastic ribbon. 

To show customers how wedding 
gowns are packaged, a display is set 
up in each call office. A wrought-iron 
floor display in the shape of a heart 
was designed to hold one of the wed- 
ding gown boxes. This is placed in 
front of the counter where customers 
can easily see the finished garment in 
the gold box. 

Velvetone also promotes wedding 
gown service among regular cus- 
tomers. Hanger tags announcing the 
service are placed on all outgoing 
suits and coats during the months of 
May and June. # # 
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* Serve 27 customers 
automatically with a 
White Call Office 
Conveyor. The cost in 
electricity will be 
approximately 1 cent. 

















CALL OFFICE! Oa 


CONVEYORS wicre seca, 100: 


Mr. Plant Owner! Remarkable things happen when you install a White Call Office 
Conveyor in your plant. Increased business? YOU BET! Customers are impressed? 
ABSOLUTELY! Speedy Service? IT’S UNBELIEVABLY FAST! Our salesmen have a number 
of interesting “Picture-Success Stories” to show you and tell you about. A phone call 
or postal card will bring literature or a personal visit without obligation on your part. 


SS St a A A PR MR SE aL SERS RO em 
Pyare MACHINE COMPANY, INC. 
MAIL B50 BORIGHT ST., KENILWORTH, N. J. ae 
: 1 Gentiemen: : 
THIS 5 Please send information and prices on your conveyors for: 


aC GARMENTS (— 2-IN-1 [) SHIRTS [) LAUNDRY 
FED I name ~ aah 

FOR COMPLETE I Address a 
CATALOG | City State P 
AND PRICES Your Jobber eS 
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Damaged Man-Made Furs Can Be 
Restored to Usable Condition 


Special techniques save claims 


for California cleaners 


By LOU BELLEW 


RESTORATION of synthetic fur gar- 


ments many damaged by careless 


profitable 
sideline for Frederick Cleaners & Dy 
Angeles. During the 
past four or five years this firm has 
prevented 


handling 1S becoming a 


ers, Inc., in Los 
hundreds of expensive 
idjustments for other dryclean 
ers in the rea 

Matting and tufting of these man 
breaks in the 


during 


1 
clam 


mace furs as well as 


garments <« aused 


processing 
have long been a problem with many 
Most of these garments 
iwccording to Bob Fredericks, have a 
knitted backing ot Orlon while the 
pile is a blend of Orlon and Dynel 
or Darvan formerly known as Dar 


lan This knitted backing 
dimet stability and if wet 


drv« lean rs 


lessens 
sional 
leaned the 


garment will pull mut of 
s] ip when 


tht of the 


hung up to dry The 
water often causes coats 
much iS 


main a i toot In length 


After wetcleaning there is only one 
to get enough of this water out so 
ise the garment to sag out 

| that is through extraction 
often breaks 
material 
is streaks against the fur 
rance of the original finish 
ks are often 


Ving me thods it} 


extraction causes 


hard creases in the 


caused by 
shipping 
m the 
IS ¢ rushing effect can 
LL} 
Vrinkies as doe S ovel 
i cieaning plant 
Dvynel are brittle fibers 
v to split at the 
subjected to abra 
itting and tufting 


ilter pure hase 


stores tre 
na +i 
a t 


manu 


1 


we I on the 
( arding 


ilthough indi ited 1S the 


seat and 
. ' 
under the irms or combing 


worst possi 
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drum ire i 


than those on 


ble solution since it splits more of the 
fibers and contributes to further mat- 
ting 

Heat is another enemy of these fib 
ers since the melts at 250 
This steam, tum- 
bling, hot rooms and spotting guns 

Bob Frederick, who also serves as 
drvcleaning instructor at the Los An- 
ri ide Tec hnic al ( ollege be 
came aware of the problems of han 
dling man-made furs shortly after they 
were put on the market. To properly 
handle these garments he 


material 


cle grees rules out 


ve les 


purchased 
a special machine quite similar to th 
type used in fur glazing, but still 
different in three ways 

1) The 


diagonal grooves in the 


quarter inch shallower 


a fur glazing cylinder 


2) the heated drum operates at a 
temperature varying between 242 and 
245 degrees, which is just below the 
250 degree melting temperature of 
the fibers; (3) the felt roller beneath 
the drum moves only when the gar- 
ment is in position during the glazing 
operation. 

All drycleaners in the Los Angeles 
area were sent a form letter announc- 
ing that Fredericks was in a position 
to recondition synthetic fur garments 
that had become matted or had breaks 
caused by improper handling by care- 
less ¢ mployees 

Here is the step by step procedure 
for restoring damaged garments to a 
pre sentable condition 

1. The temperature of the glazing 


drum of the machine is brought to 


Both these jackets are of Dynel. Bathmat appearance of jacket on right is due to over- 
extraction and tumbler abrasion which caused severe matting. Jacket at left was properly 


cleaned and glazed to near-new appearance 
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It’s fantastic! 


' 
« 
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Recover +/>* your solvent costs 


““SNIFF-O-MISER”’ 


Even though your reclaimers are working at top 
efficiency, perc solvent vapor still escapes from the 
cleaning machine and in handling garments. And it’s 
surprising how much perc escapes: In most plants, at 
least 50% of the total solvent used is being air-wasted. 
Circulating air to get rid of the annoying odors adds 
to the waste, for not only is the solvent lost, but cooling 
the room temperature boosts your heating bill also. 
But there’s an easy answer — Hoyt “Sniff-O-Misers” ! 
These sensational new vapor adsorbers sniff up solvent 
fumes and reclaim your solvent for re-use . . . save up 
to 75% of your present solvent costs . . . get rid of 
solvent odor . . . soon pay for themselves. 


There are three “Sniff-O-Miser” sizes — one for 
any plant, and all attractively designed with the dis- 
tinctive Hoyt cabinet. The compact Model | (for floor, 
wall or ceiling installation) is extremely popular in 
small plants 


When you buy reclaimers and vapor adsorbers, it 
always pays to look for the Hoyt features. 


Write for bulletins or see your distributor 


HOYT 


WESTPORT, MASS. 


Automatic Dryers, Reclaimers and Chillers 


*“Sniff-O-Miser’’ owners report solvent savings of 50% to 75% 





245 degrees while it is standing still 
This is checked with an accurate ther- 
mometer even though the machine has 


good temperature controls. In motion 


the drum temperature drops to 242 


ce grees which is safely below the 
melting point of the fibers 

2. There is need for steam, but it 
must be lower than 250 degrees. To 
get a “safe” steam a portion of the 
garment (one sleeve, for instance) is 
dampened with a water spray gun to 
about the extent you'd spray a cotton 
dress for pressing. The sleeve is placed 
cuff first under the glazing drum and 
glazed to the shoulder in a cloud of 
safe steam caused by contact with the 
hot 242 degrees) 


step is to reverse the process and fin- 


drum. The final 


ish up by glazing from the top of the 
sleeve down to the cuff 

The glazing operation on the entire 
garment proceeds in this manner on 
just a small portion at a time, with in- 
dividual spraying on each portion 
3. Proper finishing of sleeves calls 
for holding the tips of the cuffs against 
the glazing drum as a final step, since 
the cuffs tend to mat due to the fric- 
tion of daily wear. This excessive mat- 
ting is also noted around the pockets 
collars and seat, for the same reason 

1. Linings are then finished with a 
dry hand iron (no steam). The iron- 
ing is done very quickly so as not to 
run the risk of having the heat pene 
trate to the fibers and cause melting 


Care saves cost 


Frederick’s charge to other dry- 
cleaners for the reconditioning of dam- 
iged garments is $5, the same as to its 
yver-the-counter customers This is 
justified since there is twice as much 
work in glazing a damaged garment 
even though it has 


( le ined 


already been 
because it is necessary to 
glaze it twice from bottom to top 
ind from top to bottom. An undam 
red garment cleaned at Frederick's 
needs only to be glazed from top to 
bottom for proper finishing 

Much of this could be avoided if 
would study the bulletins 
printed by the National Institute of 
Drvcleaning and others. Thanks to the 
efforts of the California Drycleaners 


Association, most California cleaners 


cle iners 


kept aware through educational 


illetins of the problems presented by 
the introduction of new fabrics. A 
prime factor in a lessening volume of 
lamaged garments coming into Fred- 
erick’s from local drycleaners is the 
fact that Brooklyn Harris, formerly on 
the NID staff, is now director of edu- 
tion for the CDA 


A technical bulletin on man-made 
furs, dated September 1959 and com- 
piled by Mr. Harris, is illustrated with 
photos of Dynel fibers magnified 2,500 
times. It reads as follows: 

“Dynel is a thin, flat fiber with two 
round edges held together with a thin 
sheet of plastic. The thin center sheet 
is easily cracked with bending, twist- 
ing or abrasion. . . . The splitting and 
breakage is a major cause of matting 
Carding and combing contributes to 
splitting and should be avoided. The 
consumer should protect these fabrics 
from hard wear and deep soiling, 
which decreases the matting of the 
pile fibers and reduces the amount of 
agitation required to remove soi! dur- 
ing the cleaning process 

“The drycleaner must eliminate all 
possible abrasive action during dry- 
cleaning. Such fabrics should be pre 
spotted, then placed in the dryclean- 
ing washer on filter-circulation, with 
the wheel not turning, for five to ten 
minutes. During the last two or three 
minutes of this period the wheel 
should be rotated to flush out the loos- 
ened soil. A verv light extraction. air 
drying, and compressed air finishing 
will complete the process and should 


With drum revolving, jacket is in position 


shoulder down to cuff for proper finish 


return the fabric to the owner in its 
original condition, minus the soil. 

“Dynel is a copolymer of acryloni- 
trile and vinyl chloride. It does not 
absorb water, will not burn, melts at 
250 degrees F, is resistant to acids, 
alkalies, bleaches and atmosphere. 

“REMEMBER: It splits . . . is brittle 

. and softens in acetone.” 

According to Bob Frederick, con- 
siderable volume comes from custom- 
ers of the better department stores in 
his trade area. Each of these stores is 
furnished important-looking  certifi- 
cates attesting to Frederick’s ability 
to handle man-made fur garments. 
These have been a considerable factor 
in overcoming customer reaction to 
the warning labels in these garments 
These labels most often read “Clean 
by furrier method.” Clerks, when 
asked what this means, generally re- 
plied, “Like cleaning a fur coat 
take it to a furrier.” 

Since many furriers in the area were 
getting as much as $25 for cleaning 
these garments, it was small wonder 
the stores encountered considerable 
sales resistance. The certificates helped 
store sales, and they are quick to rec- 
ommend Frederick Cleaners. # # 


for glazing. Procedure is to glaze from 


Collars are finished by starting at center seam and working out to end on each half 
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QUALITY WORK 


at production 


Closest Thing to Automation 


Mr. Signal is safe to all colors and fabrics and compatible 
with all soaps and solvents. It reduces handling, practically 
eliminates wet cleaning and guarantees maximum removal 
of soil, stains, oils and greases with no wrinkling. No rub- 
bing or brushing is ever necessary. Comes in new re- 


7, 
useable plastic gallon. ¢ & Ask your favorite jobber salesman 


STAINLESS STEEL SPRAY TANK AVAILABLE . . . $34.95 or write us direct for additional literature 


Signal CHEMICAL MFG. CO. 


Bedford, Ohio 


APRIL, 1960 





Exclusive? 
ANOTHER 
“FIRST’’ 
in National 


THE DRYCLEANER 
and Shirt Laundering 


Installation and preventive maintenance of equipment 


PERHAPS THE LEAST READ books roa carl lee 
in America are those sent out by man- 100 100 | | 100 
f } } Pounds Pounds| Pounds| 

ufacturers when they Sean Press. | “get 

This applies to the 3.5 15.5 : 21.0 | , 15.0 

JSeconds|, Seconds| = Seconds 


nT En SE at 


nance instructions A a 


ship cle aners 
new equipment 


Seconds | = Seconds! 


installation manuals and the mainte- 


a — 


If you receive new shirt laundering 
or finishing equipment, be sure to 
read the manual before installation. If 
it says to use two traps, or 14-inch 
pipe, remember that the manufac- 
turer gives you this advice after many 
years of experience 

Do it his way. Then, if you don't 
get the desired results, he can’t say 
that you failed to use his instructions 

A general rule to keep in mind is to 
leave enough space around new units 
so that they can be cleaned and serv- 
iced properly 

On equipment requiring steam, 
most instructions advise hooking up 
the inlet steam and letting it blow 
through before attaching the trap and 
return pipes 
dope that might clog the lines or trap 
are eliminated this way. 

Shut-off valves for each press may 
seem an unnecessary expense, but 
they prove their worth many times 
over. If you have any work to do on 
any press this method enables you to 
do so without holding up production 
on other presses on the same steam 
line 

Make sure your equipment is level 
Bolt presses down. They have a tend 
ency to creep and can cause damage 
very far out of line. This 
idvice is even more vital for wash- 


if the yY move 


ers, extractors and washer-extractors. 
Che latter require a special founda- 
tion which will be spec ified by the 
manutacturer 

Back to presses, be sure the air 
supply is clean and dry Open the 
drain valve on the air compressor 
every night while the tank is under 
Moisture must be kept from 
accumulating in the unit. If it isn’t 
dry, the water can cause damage and 
prevent the 


prope rly 


pressure 


presses trom operating 


Along these lines, an air filter ahead 


Small particles or pipe 


“OO ORAZ K Awe 


Se ee ae 


-r<O~= 


PRESS 


20 25 30 


HEAD CLOSED TIME IN SECONDS 


ere ered with new padding 
aintained padding will result in de- 


val as much as three percent (3%) 


TABLE 1. Steam pressure vs. drying time 


of each press is good insurance, too. 
This strainer should be opened while 
the air pressure is up, once or twice 
daily, to drain off any build-up of 
moisture in the lines between the 
compressor and the finishing equip- 
ment. 

When you are sure your steam-line 
piping is correct and there are no 
leaks, cover it with asbestos insula- 
tion. It saves fuel, keeps the plant 
cooler and is safer. Also make sure 
all pipes are strapped or fastened to 
prevent vibration. 


Follow maintenance instructions 


Every manufacturer sends a parts 
list and instruction book with his 
equipment. File them so they can be 
referred to when necessary. These 
books cost time and money and are 
designed to help you. If you have to 
replace a worn part it’s a lot easier to 
identify the part by name, rather than 
refer to it as “this little thing on the 
end of the round loop” or “the square 
thing on top of the rod.” 


Maintenance manuals also explain 
lubrication. They tell what kind of oil 
and grease to use—and when. Follow 
them religiously. After oiling or 
greasing a piece of equipment, wipe 
off the excess. If it is oozing out or 
running down the sides, it doesn't 
help the performance of the machine. 
On top of that, it is a good place for 
lint and dirt to stick. And nothing 
burns more rapidly than oily lint. 

If you have more than a couple of 
presses, it’s a good idea to keep a file 
card on each piece of equipment. 
Keep a record of lubrication, repairs, 
padding changes, etc. Without this 
record you have to rely on your mem- 
ory for the next time to take care of 
the equipment. But the chances are, 
you or your maintenance man will 
forget. Nothing can take the place of 
records. 

If you are revising your layout or 
adding new equipment, here is a good 
tip. There is a new pipe dope being 
made that comes in ribbon form. It’s 
14-inch wide. To use it, you stretch 
enough ribbon to cover the pipe 
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FEATURES... 


Yor com Agpend on. 


HUEBSCH 





HUEBSCH ORIGINATORS 


CHOICE OF ANY COLOR 
AT NO EXTRA COST 


Choose the exact color you desire 
{a color swatch will do) and we 
will duplicate your choice. 





GAS-HEATED 
TUMBLER 


* MILWAUKEE 1, WIS. 


ONLY 37’’ TUMBLER 

IN THREE SIZES 

Only Huebsch offers choice of 
three sizes: 37’’ x 30’’, 37” x 
24"’, 37’ x 18’’. Standard or 
Coin-Metered Models. 





MAGNETIC DOOR LATCH 
for safe, sure, silent door closing. 
Modern design eliminates trig- 
gers, buttons, springs. 


SELF-CLEANING 

LINT SCREEN 

automatically cleans itself and 
deposits lint on “Magic Carpet” 
for fast, easy removal. 


AUTOMATIC 

BACK-DRAFT DAMPER 
prevents hot air and lint from 
blowing back into tumbler. Pro- 
tects pilot light, keeps surround- 
ings cooler. 


EASY-TO-ADJUST FEET 

for quick, easy leveling and 
alignment of tumblers, regard- 
less of floor slant. 


VARIABLE 

TEMPERATURE SELECTOR 
Customer chooses correct temper- 
ature setting for efficient drying 
of various fabrics. 


HIGH TEMPERATURE 
LIMIT CONTROL AND 
AIR FLOW SWITCH 


standard equipment on all models. 





threads and then break off the ribbon. 
Then the connection is made as if 
regular pipe dope were used 

An earlier chapter mentioned the 
importance of the right steam pres- 
sure for shirt finishing. Keep 100 p.s.i. 
steam pressure at the finishing unit 
and you wil have no drying problem, 
all other things being equal. Padding, 
extraction, timing are the other equal- 
izing factors. 

If these are right, 100 p.s.i. will 
give you 97 percent moisture removal 
It is a fallacy to think that 90 p.s.i 
will work almost as well. Actually, 
you can add almost one second to the 
drying time for every pound steam 
pressure under the 100 p.s.i. figure 
Table I gives you an idea of how 
moisture removal can vary 

A steam gauge on the line near the 
presses is recommended. If something 
should happen to cause the pressure 
to drop, the finishers can tell you 
right away before the padding gets 
wet and stains. When the trouble goes 
this far, it takes a while to dry out 
the padding. And delays can be 
costly The gauge helps avoid this 
expense and delay 

At 100 p.s.i. your finishing surfaces 
should be from 328 to 332° F. At 90 
p.s.i. this drops to 323-325°; and at 
80 p.s.i. it will be about 317-320°. 
These seemingly small variations are 
critical factors, nevertheless. There is 
an mexpensive way to check your 
equipment for surface temperatures. 
Your allied trades firm can supply 
you with a set of crayon-like pencils 
Che points of these will melt at vary- 
ing degrees of temperature, depend- 
ing upon which pencil is used 

If you are having trouble with 
proper drying of shirts, check these 
three things first 

1. Check boiler pressure 

2. Check traps. Make sure they are 
all working properly 

3. Check extraction. Normal prac- 
tice is to extract until the moisture 
content is equal to 50 percent of dry 
weight 


A shirt weighing % pound 


dry should be % pound after proper 
extraction, before finishing 





Useful Boiler Definitions 

One b.hp. = 34.5 pounds steam per hour 
(from and at 212 F.) 

One b.hp. = 33,472 B. t. vu. per hour 

One b.hp. = 139.5 square feet E. D. R 
(steam) 

One sq. ft. E. D. R. (steam) = 240 B.t.v. per 
hour 

One sq. ft. E. D. R 
B. t. vu. per hour 

One pound steam (from and at 212° F.) = 
970 B. t. vu. per hour 

One therm = 100,000 B. t. u. per hour 


(hot water) = 150 





Courtesy—Fu Boiler W 





LAUNDRY PRESS 


PIPE SIZES IN INCHES 


CAPACITY MAIN | 
IN LBS. 100 LBs. | 
STEAM PER HR. | PER SQ. IN. 
100 

150 

200 

300 

400 

500 

750 

1000 

1250 

1500 

2000 

3000 

4000 


RETURN 


LS) 


6000 


wwe & Ww Wein nin n — 
i) 


ows OW WN NH 
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INSTALLATION DATA 


Pressure drop per 100 ft. at 100 Ibs. per sq. 
in. = 1.00 Ib. 


The pipe sizes in the table at left are suffi- 
cient to take core of heating up load—if run 
is over 300 ft. use pipe one size larger. 


Steam pressure should be from 90 Ibs. to 120 
ibs.-—110 Ibs. recommended. 


Saturated steam at 100 Ibs. pressure equals 
338° F. 


| boiler hp. = 34.5 Ibs. of water per hr. 


Compressed air 
1—5 presses %” pipe 
5-10 presses %” pipe 
10 presses and over 1” pipe 


Install air strainer in line before air valve. 


Air pressure required—75 Ibs. If air pressure 
varies more than 10 Ibs., or is over 85 Ibs., 
install reducing valve set for 75 Ibs. pressure. 


Install reducing valve as near to compressor 
as possible. 


CONNECTIONS WHEN STEAM MAIN 48D 
2 RETURN ABE AT. G8 BLOW Looe 
curves 





Should these factors check out all 
right, look to padding and the drying 
time for the answer. It will be one or 
more of the above causing the trouble. 

As is often the case, the most im- 
portant thing gets the least attention. 
That is doubly true of press padding 
in the shirt finishing unit. And yet 
quality hinges upon the padding of 
your presses. We will discuss different 
pieces of finishing equipment and the 
proper padding instructions. But one 
rule of thumb to keep in mind is that 
the padding on each press should be 
resilient. Here, then, are the instruc- 
tions: 


Cabinet Sleever. Automatic sleeve 
presses are first covered with a re- 


sy Pantexr Manufacturing Corporatior 


silient metallic or asbestos cover, then 
one layer of flannel and a slick nylon 
cover. The expanders are covered with 
one layer of flannel and one nylon 
cover of the same material as the 
sleeve form. 

The length of time the padding will 
last depends upon how much it is 
used. When the outside cover shows 
signs of sear you can be sure the in- 
side padding is ready for changing. 
But don’t wait. Daily inspection of 
the shirts will show whether the pad- 
ding is affecting quality. 

A poorly padded press can cut 
moisture removal by 3 percent. Well- 
trained operators watch their pad- 
ding because it slows them down and 

Continued on page 69 
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its EQsy-::: 


to Get the MOST 


Out of this Can! 


“Most”’ is the highest available oxygen content. 


When you use Eaton’s Century Brand Sodium Per- 
borate, you get a gentle, slow impartation of oxygen to 
the wool goods you are treating. You get the regenera- 
tive action which is so desirable . . . bleaching, and 
bringing back the soft, springy feel and original degree 
of whiteness your customers want in their woolens. 


Century Brand Sodium Perborate is produced with 
the highest possible available oxygen content. 
That's why this can gives you the ‘‘most’’. It’s specially 
designed to seal in this oxygen content, and keep it 
available for your benefit. 


Don’t compare Eaton’s Century Brand Sodium Per- 
borate with commercial grades packed in barrels, kegs, 
cartons, and paper bags. Century Brand is manufac- 
tured and packed especially for the dry cleaning in- 
dustry. Its purity and effectiveness are sealed in this 
can. Keep it sealed . . . and you'll always get the 
Packed only in five-pound, friction-top, litho- “most’’ out of it. 


graphed cans, to insure high-oxygen-content 
material at all times. Order from your distributor today! 


WHY EXPERIMENT—USE EATON PRODUCTS 


EATON CHEMICAL AND DYESTUFF COMPANY 


1490 Franklin St., Detroit 7, Michigan 
Canadian Plants: Windsor and Toronto 


APRIL, 





The Challenge Of WFR CERTING mY CEE | 


® COIN BOn 6 UT 
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SOWEVER fT RECOMME Nin 


Coin-Operated * aa . | “a 
DRYCLEANING = =. 


ADS, REDS SHOULD Gt Amt D with 

REMOVE ORNAMENTAL BUTTON ee ORMELING CRANES . COVER HOM at 
MONEARLS ORM AMETITS BOOM A LANIER OF TNE FAQRIC OVER THEM 

) WEIGH TWE LOAD TO BE SURE (7 OQES NOT EXCEED THE SCALE Limit 


PLACE LOAD IN MACHINE AND GIOGE DOOR (00 NOT ADD 
DETERGENT . SOLVENT ALREADY CONTAINS DETERGENT 


NSERT FOUR (4) QUARTERS IN COIN METER ONE AT A TIME TURNING 
KNOB FOR EACH QUARTER 
REMOVE LOAD WHEN TUMBLING SIDPS (MBOUT 1/4 se) GARMENTS 
a | NO®? HANGERS SHOULD GE RUNG ON HANGERS IG SOOK IS POSIBLE 
z T™ OR THOSE WITH PADOING MAY NEED TO BE 
& SHORT TWME BEFORE THEY ARE USED 


| " La 


a 
Chart above machine in St. Joseph spells out operation 
for housewives 


LEATHER GARMENTS BE ORY 








Pilot models of another manufacturer have been in- 


stalled in St. Joseph, Michigan 


By DR. JOSEPH R. WIEBUSH 


Dr Jose ph R. Wiebush has bee n dire ctor of researi h for 


NID since 1956 


4 native of Lancaster, Pennsylvania, he re- 


ceived his bachelor’s degree in chemistry at Franklin and 


Marshall College 


M iryland 


DURING THE PAST few months you 
have heard many reports on the sub- 
ject ofl 
units. We have made it our business 
it NID to seek out what information 


is available, and se parate the fact from 
+} 


coin-operated drycleaning 


e rumor 
Coin-operat d drycleaning has been 
talked about for several years 
Is it really available now? Is it fi- 
nally getting out of the talk stage? 
The answer to this is ves. One 
manufacturer exhibited a coin-operat- 
ed unit early last fall at a state con 
vention. We saw our first commercial 
installation of this one last Novem- 
ber. In 


ready 


iddition to this machine al 
available, two other leading 


manufacturers have coin-Oopel ited dry 


und his do« torate 


from the University of 


cleaning units in advanced stages of 
development. Their machines are not 
yet on the market. 

Both companies have produced a 
number of pilot models which have 
Some 
units have operated through a great 
number of test loads, without actually 


undergone extensive testing 


having been installed in a commercial 
establishment. One model has been 
tried out in a commercial self-service 
laundry 

There is no doubt that either or 
both of these companies can put a 
workable machine on the market dur- 
ing the next year, once they make the 
decision to do so. In other words, 
both machines are out of the idea 
stage and are actually a reality, await- 
ing only the details of tooling for pro- 
duction, and arranging for distribu- 
tion. There is no doubt that either o1 





This installation in Chicago was oper- 
ating in a coin-op laundry before the 
NID convention 


both of these companies will produce 
such a machine, if there is a large 
enough market available. 

What kind of equipment are we 
talking about? How does it differ 
from the usual drycleaning machin- 
ery? 

While all three of these machines 
differ in important details, and each 
has particular engineering innova- 
tions, all of them have some things in 
common. 

In the first place, no matter what 
you may have heard about new mys- 
terious solvents, the only solvent be- 
ing considered at the moment is per- 
chlorethylene. All of the machines are 
essentially small, hot-type units. The 
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_ VAULTS 


This is the door to extra profits 
for cleaners and launderers. Doors 
like this throughout the nation 
lead to storage vaults in which 
Haertel Vaultmaster* units eco- 
nomically and automatically pro- 
vide controlled safe conditions 
for furs, synthetic furs and cloth 
garments. 

The many operators already 
using Haertel vault equipment 
have added to their profits three 
ways. They make money on stor- 
age fees; they get extra cleaning 
by processing storage garments 
during the normally slack sum- 
mer months; and they all report 
increased year-round volume. 

Learn how you, too, can open 
this door to extra profits. Mail 
the coupon or call us today. 


*U.S. Patent No. 2,582,986 
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WALTER HAERTEL CO., 2840 Fourth Ave. S., Minneapolis 8, Minn. 


[— Please send me your free brochure in which cleaners and 

“ launderers using Haertel vault equipment tell how it pays 
off for them 

a Please have a Haertel man call to look over my plant and 
answer my specific questions. 


FIRM NAME 











ADDRESS. 








CITY ZONE____STATE 





SIGNATURE 
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capacity of the machines is in the 
range of 9 to 12 pounds, and the one 
machine now in production is a twin- 
type unit. In other words, it has two 
baskets which operate independently, 
with each basket of approximately 9 
pounds capacity. 

units differ 
somewhat from the “hot” machines 
that drycleaners have known in the 
past. Up to now, all commercial dry- 
cleaning equipment has been steam- 
heated. These units are heated elec- 
trically for drying. This means that 
such equipment can be installed al- 
most any where, whether or not a 
steam boiler is available on the prem- 
ises. As you see, this means that estab- 


The coin-operated 


lished self-service laundries could in- 
stall such equipment without first 
installing a boiler 

The cleaning and drving are done 
in the same basket on all of these 
machines. During the drying cycle, 
the system is entirely closed, and the 
air is heated by means of electrical 


coils. Now, as you may know, per- 


chlorethylene is decomposed by red- 


hot electrical coils, to give hydro- 
chloric acid vapors and other toxic 
products, but these heaters are all of 
1 low-temperature variety, amply en- 
cased. No corrosion of equipment or 
formation of toxic decomposition prod- 
ucts is possible, any more than from 
heated steam coils in a conventional 
driet 

All of the machines I have seen are 
designed to operate on a single-bath 
system, with detergent. The detergents 
that are now being used are the same 
drvcleaning detergents that single- 
bath drycleaners are now using. That 
is, they are light-colored synthetic de- 
tergents. Some of the detergents I saw 
in use will carry large quantities of 
moisture without difficulty. 

How much attention will these ma- 
chines require from the proprietor? 

All of the manufacturers are de- 
signing their equipment to allow for 
a minimum of attention. In other 
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Toledo, Ohio, coin-op laun- 
dry has had this machine 
in use for several months 


words, unattended operation is being 
contemplated. This means that prob- 
ably once a day the operator will stop 
by, empty the coin boxes, check the 
general solvent level and condition, 
precoat the filter, add detergent as 
needed, and then go his way. In all of 
these arrangements, the customer will 
add nothing to the drycleaning ma- 
chine except the clothes. (And, of 
course, the coins.) 

How will the solvent be kept in 
condition? 

There are no stills presently availa- 
ble which are heated by anything but 
steam. (Remember, a boiler is not re- 
quired for these machines.) The plants 
consequently will operate without dis- 
tillation. Perhaps we will some day 
see electrically heated stills and auxil- 
iary equipment, but to my knowledge 
no distillation is contemplated. Nat- 
urally, if the unit is owned by a dry- 
cleaner, there is nothing to prevent 
him from taking the solvent out from 
time to time and distilling it in his 
drycleaning plant. He could also cook 
the muck. 

Sweetener powders and activated 
carbons as well as conventional filter 
aids will be used liberally. On the ar- 
rangements I have seen, the machine 
itself is placed along a wall, with all 
of the auxiliary equipment out of 
sight behind the wall. All the custom- 
er will see is the attractive front of 
the drycleaning machine. 

Some of you have 
whether or not a customer, an ordi- 
nary housewife, might not be fright- 
ened by the imposing nature of a dry- 
cleaning machine. You may be sure 
that all of the machines that I have 
seen present no such formidable front. 
The machines will not look terrifying, 
complicated or anything else. Some 
of the pilot models are very attractive. 

What about finishing? 

This is a question every drycleaner 
asks. No finishing is contemplated for 
coin-operated units. When you stop 
and think of it, many things that are 


wondered 


drycleaned do not require finishing. 
Go along the line of garments in your 
own plant, and look at the carcoats, 
sweaters, blankets, overcoats, afghans, 
snowsuits, comforters and sack coats. 
There are many other things that re- 
quire little or no finishing—in the eyes 
of some customers, at least. 

Of course, no drycleaning system 
will put creases back in trousers nor 
pleats back in skirts, but on the other 
hand, the creases are no worse when 
they come out of the drycleaning bath 
than they were when they went in. 
The low speed at which these ma- 
chines extract does not promote 
wrinkling. In fact, a lot of the wrinkles 
come out in the tumbling. 

What kind of a drycleaning job 
will such equipment do? 

Now let’s be honest with ourselves. 
A lot of the work I saw come out of 
these machines would be regarded as 
good drycleaning. Of course, difficult 
stains, ground-in soil, blood, gravy and 
such things will not come out in such 
a drycleaning system, any more than 
they come out now in the low-concen- 
tration, single-bath drycleaning system 
as we know it. Lightly soiled clothes, 
where finishing is not critical to the 
appearance, come out looking quite 
good. Heavily soiled clothes such as 
work clothes, children’s clothes, jack- 
ets and such, come out of the dry- 
cleaning bath looking a lot better 
than when they went in. 

Since many average customers 
hardly know the difference between 
good and average drycleaning, any 
soil-removal differences between this 
system and the systems used by many 
drycleaners is not great at all. The 
quality of the work presumably will 
find acceptance with the customer. 

As I mentioned, we have stood in 
some of the places where coin-operat- 
ed machines were operating. We did 
not state our interest to the customers. 
The customer acceptance surprised 
us. The loads of garments that the 
customers were drycleaning were 
quite varied. The customers, almost 
without exception, seemed pleased by 
the results. The cost of $1 per load 
in the units that we saw was accepted 
as very reasonable. The customers 
expressed great curiosity about these 
machines, and the machines do not 
stand idle for long between loads. 

How will such machinery be mar- 
keted? How much is it going to cost 
the consumer to use it? Will it fill a 
need? 

These questions I can answer only 
in a general fashion. As these ma- 
chines become available, and you have 
the opportunity to see them work, you 

’ Continued on page 80 
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PP Thanks to all concerned for the opportunity you. gave 
Permac to display its new, exciting line of drycleaning equipment 
com ael-moclete-mtelelticns 

Thanks, too, for the wonderful reception you gave Permac 
at the Chicago Show. 

| sd -s goet-lomey elem sele}ecmaeyeete) (ac hamelecettetclccemerMku-liae dellelia 
Drycleaners were amazed to see this most. modern of drycleaning 
machines again feature something new...something really 
pester-bebtel-sa0) Mi come) olse- Leela Mbelccu- lcci teWbeet-b ateeleteets o)ae)sl ahem del 
revolutionary new Comput-O-Matic...the world’s one and only 
control system that WASHES...EXTRACTS...WATERPROOFS 
... SIZES...and DRIES completely automatically. 

The Computo-Matic is just one reason why Permac is the 
show-stealer wherever it goes...one more reason why Permac 
always welcomes an opportunity to be seen in action. 


See the Permac in action. Write, Call or Wire: 


American Permac, 48 Merrick Rd., Rockville Centre, N. Y. AMER/CA/V/ 


Pinnacle Products, 2743 North Western Ave., Chicago 47, Ill. 


North East Permac, Co. 29? Washington Ave., Natick, Mass. 
West American Permac, 1300 Douglas, Los Angeles, Cal. 
i 


Stebbins Mfg. & Supply, 1735 Blake St., Denver, Colo 


ts beauty is rivaled only by its performance 
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Quality Control Can 
Be Made To Work 


Customer gripe list helps maintain 
better plant efficiency 


By HARRY YEATES 


HAVE YOU EVER tried to pinpoint 
exactly what customers think about 
the quality of work produced in your 
plant? 

Plantowner Vernon Oie of Fox Val- 
ley Cleaners, St. Charles, Illinois, 
wanted to know what were the most 
common complaints among his cus- 


tomers. In his estimation, over-all effi- 
ciency was pretty good. But, after all, 
it’s the customer who is the final judge 
of whether the plant is producing 

quality work, says Mr. Oie. 
To accurately evaluate quality in 
every department based on the num- 
Continued on page 54 


Results of quality control check are posted in production departments 
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y in quality cleaning! 
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sign of changing times! 


Progressive drycleaners* who are now using and fea- 
turing the Hope Process will tell you that all detergents 
are not alike .. . So will their customers! 


*Names on request 


... and, to obtain maximum efficiency with Hope detergents, use 


PREMIUM DARCO 


. the super-activated carbon developed especially 
to keep modern charge systems—like the Hope Process 
—in peak condition for effective cleaning. 


Ask your Hope man about the new Hope Process. . . 
and about Premium Darco. 


HOPE CHEMICAL CORPORATION 


545 Mineral Spring Avenue, Pawtucket, R.|!. 





Darco— Registered trademark of Atlas Powder Co., Wilmington, Del. 
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with this ALL-NEW 


MANITOWOC 


Wo Ov 


| 


HEAVY CAPACITY, 
HIGHLY EFFICIENT 
SOLVENT COOLERS 


xe NO MORE BURNED OUT 
MOTORS WITH SMOOTH 
FLUID DRIVE 


xy DELUXE TUBULAR FILTERS 
_.. FINEST MADE TODAY 


UILT-IN, DIVIDED STORAGE TANKS 
SAVE SPACE... INCLUDE HANDY 
SLUDGE AGITATORS 


50-55 LB. CAP. 2-BATH PERCHLOR Y' 
150 LBS. PER HR. AND OVER 


TRUE 2-BATH CLEANING WITH MAINTENANCE-FREE COPPER TUBING ou DODGE TORQUE ARM 
EXCLUSIVE DIVERTI-FLO USED THROUGHOUT DRIVE ON RECOVERY TUMBLER 


ALWAYS RUNS TRUE, WITHOUT 

UNITIZED DESIGN ALLOWS ne FULLY AUTOMATIC AIR CONTROLS VIBRATION 
INSTALLATION ANYWHERE 

OVER 94% SOLVENT RETURN WITH BIG SELF-ALIGNING DOOR CAN'T 


LARGEST 36” x 38” RECOVERY wane meeres tae ainatenn 
LEAK... 
ite TUMBLER INCLUDED AT PROCESS HAS AUTOMATIC BRAKE 


NO EXTRA COST HEAVY-DUTY CENTRIFUGAL PUMPS 


ee 4-WAY VALVES FOR FAST, EASY HANDLE 
. aa GPH “‘NO-SURGE-OVER" STILL* BACK WASHING ee 


*Pot. Pend. **Pat. App. for 


PIgtl Feo) 


MANITOWOC ENGINEERING CORP. (A subsidiary of The Manitowoc Company, Inc.) 
MANITOWOC, WISCONSIN 7 
; ° DEPT. MS-2 
Tumblers 4 
A Complete Line of Send more information on the following: 
> DRY CLEANING and 0 NEW 50-55 Ib. 2-bath Perc unit ) Tumblers 
Filters (] 35-40 tb. 2-bath Pere machines [] Filters 
FINISHING SYSTEMS CL) 70-80 Ib. 2-bath Perc unit C) Stilts 
(} Single bath machines 


ales 
Spotting ond yet Dry 

Finishing = Cleoning I 
Equipment } Systems 
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Continued from page 50 
ber of customer complaints, he set up 
1 control chart. It acts as a method of 
improving output and keeps produc- 
tive employees quality-conscious in 
every department. 

The control chart includes 12 most 
common customer complaints about 
drycleaning, laundry and shirt service. 
Running a predominately route opera- 
tion (11 routes average over $800 per 
the plantowner is not 
able to keep close contact with all of 


week eac h 
his steady customers. In the past he 
wasn't always aware of a specific com- 
plaint unless the route salesmen called 
it to his attention 

Control sheets are distributed to the 
route salesmen every week during the 
year. When making a call, the sales- 
man records any type of negative cus- 
Control 
sheets are turned in at the end of each 


tomer reaction about quality 


week. Results are tabulated by office 
personnel. The total number of com- 
plaints in each category is recorded 
on a weekly and monthly basis. 

Productive employees in the dry- 
cleaning department keep a count on 
the number of pieces processed during 
the week. A record is also kept of the 
number of laundry bundles and shirts 
processed weekly. By comparing the 
number of pieces or bundles with the 
number of complaints, the plantowner 
determines the degree of quality in all 
departments based on actual output. 

Mr. Oie divides the number of gar- 
ments cleaned by the number of re- 
ported complaints to give a rating for 
the week of “poor,” “average” or “ex- 
cellent.” Results are plotted on a 
graph to indicate increases—or de- 
creases—in the number of custome: 
complaints for every department. 

At the end of the first year, records 


Recording number of complaints on weekly analysis sheet simplifies quality control in every 


department 





CLAIM DEPARTMENT 
Fox Valicy Launderers and Cleaners, Inc. 
St. Charies, M., 


indicated that Fox Valley Cleaners 
was receiving one complaint for every 
80 pieces processed in the drycleaning 
department. With better training and 
closer supervision of productive em- 
ployees, the plant is now averaging 
one complaint for every 110 pieces 
processed. 

What was the most predominant 
customer complaint during 1959? The 
most common complaint in the dry- 
cleaning department was poor spot 
removal. The second most common 
complaint was careless pressing. Su- 
pervising each operator in the spotting 
and finishing departments has resulted 
in better work and less customer dis- 
satisfaction. 

Complaint records are posted on a 
wall chart in the production depart- 
ments. This gives the employees an 
accurate check on their own output. 
According to Mr. Oie, complaints of 
all types have dropped almost 40 per- 
cent since the control chart was set up 
for the route salesmen. 

Semimonthly meetings are held 
with the route salesmen, two plant 
supervisors and all productive em- 
ployees. Customer complaint lists— 
and ways to improve quality—are dis- 
cussed at these sessions. 


Keeping customers satisfied 


To show customers that the plant is 
vitally interested in quality, Mr. Oie 
recently established a program of 
guaranteeing any new shirt against 
wear and tear if processed consistently 
by the plant for a year. Every new 
shirt is marked with a guarantee date 
in the collar. Direct-mail pieces an- 
nouncing the plan were distributed to 
customers on the routes. 

During the year a small percentage 
of unavoidable claims is paid by plant 
management. For instance, if a defec- 
tive piece of equipment damages a 
customer’s garment, it’s imperative to 
settle the claim immediately. The 
plantowner has designed a_ special 
claim check to handle such situations. 
Che check is imprinted with the com- 
pany trademark—a drawing of a fox 
—with its face imprinted in red ink 
and a caption that reads “Is my face 
red!” 

Mr. Oie has found that this type of 
check does a great deal to eliminate 


customer dissatisfaction with plant 


services. It is noted that in several in- 
stances customers who have received 
a payment have actually showed the 
check to other people at various club 
meetings as an example of how the 
plant cleverly handles its claim pay- 


ments. # # 


(hur sincerest apologies for Me i 
caused you. 


We hope you find this elaim 





STATE BANK OF ST. CHARLES 
tT. CHARLES, LLinons 








Special claim check helps restore customer goodwill 
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Now! Precise control of tumbler temperatures 


HONEYWELL’S NEW TUMBLTROL 


For drycleaning reclaimers and laundry tumblers 


1. New accuracy for safer drying 
2. Fast response 
3. Easy to install 


Now you have all the controls you need at one panel to 
give you an ideally dried load of garments every time! 
Honeywell's Tumbltrol lets you select the right drying 
time and temperature for any garment—even hard-to- 
handle synthetics. 

The Tumbltrol reacts instantly to any temperature 
change in the laundry tumbler or drycleaning reclaimer. 


Both the temperature reading scale and set-point scale 
are clear and easy to read. Two bulls-eye lights show 
whether the dry cleaning process is operating and if the 
steam valve is open or closed. A drying time dial lets 
you choose the exact interval for each load. Control 
panel can be mounted anywhere. 

Any one of Honeywell’s 112 offices will gladly pro- 
vide you with more information about the Tumbltrol, 
as well as satisfying service after you have it installed. 

Or if you wish, write Minneapolis-Honeywell, Dept. 
ND-4-66, Minneapolis 8, Minn. 


Honeywell 
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POWER-RAMIC 

LAUNDRY and DRY CLEANING 
PRESSES All new — no hydraulic 
checks — no balance springs. Simple 
air cylinders. Easy access, simple 
maintenance. Stainless steel heads 
and tables. Stainless steel armored 
clad steam hose can’t kink or twist— 
one length interchangeable for all 
presses. Lowered table and “drop- 
hand” controls make Prosperity 
Power-Ramic Presses proficient and 
profitable. 








ALL EQUIPMENT AVAILABLE ON 3 OR 5 YEAR LEASE PLAN 
SEND FOR DETAILS and “The Prosperity Story for 1960” 
WRITE TODAY — 


The Prosperity Company, Box 671, Syracuse 1, N. Y 
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POWER-RAMIC 50 W/E oo . 
WASHER EXTRACTOR WA ~ 


Semi-automatic controls and 3 a 
compact heavy duty design. Spring 7 | 





mounting eliminates bulky foun- 
dation. Large open end, stainless 
steel reversing cylinder handles 
full 50 Ib. load. Ideal for quick 
service shirt department 
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*Trade-mark Prosperity Registered Copyright 1960, The Prosperity Company 
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Give Your Steam Traps 


HERE ARE TIPS THAT WILL LET THEM 
DO THEIR JOBS PROPERLY 


By JOSEPH C. McCABE 


RECENTLY we've been looking into 
drycleaning plants expressing interest 
This look see has 


led to discussions of everyday operat 


in package plants 
ing problems. High among these prob 
lems are sluggish drainage from steam 
heated equipment or uneven heating 
f the equipment. Usually the opera- 
tor worries if he is pushing his equip- 
ment too hard or if the piping to it is 
too small 

In many instances a casual check on 
installation 
shortcomings that make you wonder 


the complaint reveals 


how inn 


steam gets through to the 
equipment at all. The most glaring 
weakness we have found is the ab 
sence of suitable drip pox kets (Figs 


i, 2 ind pipe supports Figs. 3. 4 


The important supply lines 


We had one drycleaner question us 
closely on this point. He showed us 
in fact, the 
been drawn up covering his piping 


specifications that had 


installation. There were two shockers 
in the specifications and they are ones 
that often occur. The one was “piping 
shall be hung in a suitable manner.” 
And later on the covering statement 
that “any municipal, state or agency 
codes covering piping shall be applica- 
ble.” Many 
tions or codes we have heard de- 
S¢ ribe d < h irit ibly as “ece entric % We 
On the subject of pipe 
supports you ll find little or no solace 
from such agencies on what to do 
He re ire 


For your main steam lines where 


governmental specifica- 


must agree 


ne helpful tips 


the pressure runs fairly high and you 
have a high-temperature fluid flowing 
whose quantity can vary from minute 
to minute you may find a spring hang- 
er is the ideal support. It will allow 
for the pipe to jiggle up and down in 
response to the surge of pressure and 
temperature it is experiencing. Your 
lower pressure lines or your water 
lines could probably get by with a con- 
stant support. But before you firmly 
decide, watch your line and see if it 
jounces around under load 

Perhaps before you make this visual 
check your best bet would be to take 
a carpenter's level and see if your 
piping lines—that is, the lines bring 
ing steam or water to equipment or 
removing condensate from it — are 
pitched in the direction of flow. Other- 
wise you may have a sagging pipe 
line that looks like a roller coaster to 
the water or steam flowing through it 
If so, every so often the pocket fills 
up a little and the water or steam 
has to slug its way through. The wa- 
ter hammer this develops can set any 
pipe line to quivering and jouncing 
In fact, if you have no pipe supports 
of any sort (and we have seen such 
installations) you can bet you have a 
number of sagging joints, especially 
around valves and other pipe fittings 


The condensate return 


Once you have reached your steam- 
using equipment you might use that 
carpenter’s level again and see if your 
equipment is standing level. Look 
around it; if you had to bolt it down 
when you put it in or use a concrete 
grouting to hold it firm, see whether 


Fig. 1. Drip pockets (left) 
allow condensate to reach 
trap 


Fig. 2. Traps should be 
installed ahead of loops and 
risers 


Fig. 3 (top). Pipe hangers are used in the 
way shown. Fig. 4. There are mony forms 
of hangers. Order standard ones like these 


any of the bolts have worked loose 
or if the concrete has cracked around 
the equipment. All of us have seen 
equipment in service bouncing around 
like a jitterbug during operation. Im- 
agine what’s going on inside and also 
how the condensate going to the trap 
or other condensate removal equip- 
ment is sloshing around, swamping 
the trap in one instance and starving 
it in the second. 

After you have left the equipment, 
take an over-all look at your conden- 
sate piping. This could stand the car- 
penter’s level, also. Then look at these 
few but important checks on your trap 
installations. Some manufacturers may 
modify these, but generally they are 
accepted as sound. 


® Install at accessible location. 

@ Install at lowest point of system. 

© Use fine-mesh strainer with blow- 
down valve ahead of trap. 

® Blow out piping under full steam 
pressure before installing trap. 

® Check directional markings on 
trap bodies or nameplates. 

@ Install shut-off valves on either 
side to permit isolation for mainte- 
nance when required. 

® Install one trap on each coil or 
each unit of equipment being drained 

® Where condensate must be lifted, 
install check valve between trap and 
riser 

Continued on page 60 
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Now you can equip your coin-op with a 3- 

in-1 version of the same dependable, manually 

operated STANDARD CHANGE-MAKER 

used in over 15,000 automatic laundries. The 

STANDARD MULTI-CHANGER, with 

vault (Series 300V) or without vault (Series 

e 300), can be set up in any of 364 different coin 

an 58 ao seth cn as combinations to match your need exactly. 
Regal D “ae Will change any 3 coins—50¢, 25¢, 10¢, 5¢ or 

anes = even two 5¢. Extra heavy duty steel cabinet 

with double locking mechanism. Model 300V 


is 26% x 27% x 7% inches. Easy to secure to 

wall or stand. Changer, and money content, 

can be insured under policy written in your 
LJ own name. Send for full information! 


STANDARD CHANGE-MAKERS, INC. 
422 E. New York St. «+ Indianapolis 2, Indiana 








300V 
(300 with vault) 


U t ( eperate 5¢, 10¢, 
hangers. District offices in 18 
the United States and Canada. 


Also inquire about 5 
these other STANDARD cs Change 
CHANGE-MAKER products 


a 


SINGLE-COIN CHANGER COUNTER CHANGE MASTER 
MANUAL AND SORTER ELECTRIC COIN CHANGER 





Continued from page 58 


® Pitch horizontal inlet lines to 
traps to keep them full of condensate 
and prevent steam binding and water 
hammer 

® With most designs, install trap 
is close as possible to equipment be- 
ing drained 

@ When more than one trap drains 
into a common return line, install a 
check valve between each trap and 
the return to prevent reverse flow in 
case one or more units are shut down 

® Install unions on either side of 
trap to facilitate removal 

@ Never use pipe smaller than trap 
connection size. 

® The return line should be no 
higher above the trap than the level 
to which the lowest line pressure can 
Multiply lowest line 
pressure by two to determine the maxi- 
mum height in feet 

© Install a water seal to prevent 
steam binding when the trap can only 


lift condensate 


be installed above lowest point in ap- 
Water seal should be com- 
bined with check valve to prevent 
back-flow 

¢ Install larger traps on the first 


paratus 


and possibly the second coil of a num- 
ber of coils which are in series with 
respect to air flow through them 

® Install a return line large enough 
to prevent excessive back pressure 


Fig. 5. Test valves are excellent aids 


Now let’s get into the trap itself 
If a trap fails to function properly 
ind the cause is not evident, it is a 
good idea to check the discharge. If a 
test outlet (Fig 
i simple matter; otherwise it will be 


5) is provided this is 


necessary to disconnect the trap dis- 
charge connections 

If the trap gets cold and fails to 
discharge, it can be for a number of 
causes. Excessive inlet pressure may 
stop the valve from opening. The 
wrong pressure may have been origi- 
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nally ordered; the pressure may have 
been increased by changes in the sys- 
tem without making the proper 
changes in the trap valve assembly; 
pressure-reducing valves may be out 
of order and the inlet pressure much 
higher than normal; pressure gauges 
on boiler or pipe system may be read- 
ing low; it is also possible that the 
valve orifice has been increased in di- 
ameter by wear and the cutting action 
of abrasives in the condensate. 

Sometimes steam or condensate 
fails to reach the trap. This can be 
caused by a blocked strainer, where 
one is used; by a damaged valve 
which blocks the flow, or a blocked 
pipe line or fitting which prevents nor- 
mal flow. 

Worn or damaged mechanism may 
block trap operation, locking it in the 
closed position. The only remedy is to 
replace with a new assembly. 

In some cases a high vacuum in the 
return line will make the pressure dif- 
ferential so high that the valve cannot 
open. The cure is to replace with 
higher pressure parts. 

The trap body may be filled with 
dirt, which blocks the proper action 
of the float or bucket. Clean the trap 
and then install a strainer or remove 
the dirt at its source. 


Other sources of trouble 


On inverted bucket-type traps there 
is a small vent in the top of the bucket 
which must be kept fully open at all 
times. This can become blocked with 
oil and sediment when large amounts 
are present in the condensate. A 
strainer will eliminate a large part of 
these deposits. Sometimes it is advis- 
able to enlarge the hold; in other cases 
a vent scrubbing wire (Fig. 6), which 
is easily installed, will stop the 
trouble. 

If the trap is located above a leaky 
bypass valve, the condensate will es- 
cape through the leaky valve and 
only steam will enter the trap 

On services where a siphon pipe is 
provided to remove the condensate 
from some types of equipment, such 
as drying cylinders, the siphon pipe 
may be broken or damaged and only 
steam enters the trap (Fig. 7). 

In water heater coils, drainage may 
be prevented by a vacuum in the coils. 
The usual remedy is to install a ™%4- 
inch check valve as a vacuum breaker 
between the steam admission valve 
and the coil. 

Steam will escape through the trap 
if scale or other material gets stuck 
on the seat, which keeps the valve 





Fig. 6 (top). Scrubbing wire for removing oil 
and deposits from air vent in inverted bucket- 
type traps. Inlet tube must be removed from 
trap body 


Fig. 7. Drainage connections on a revolving 
cylinder; pressure on the condensate accumu- 
lating on the bottom of the cylinder is driven 
up through the siphon into the trap. A broken 
siphon will stop the trap operation 


from closing tightly. If the seat or 
valve is worn the same thing will hap- 
pen. Keep them clean, and install a 
strainer if there are troubles from this 
source. 

The trap may also lose its prime. If 
a test reveals that live steam is blow- 
ing through, close the inlet valve for 
a few minutes to allow condensate to 
accumulate ahead of the valve. Then 
open the valve slowly, allowing the 
condensate to accumulate in the trap. 
If this works the trap mechanism is 
probably all right. 

Loss of prime is usually due to sud- 
den or frequent drops in the steam 
pressure. For such conditions the trap 
should be located well below the unit 
or service being drained and a check 
valve should be provided. 

If the trap discharges continuously, 
the first and most obvious reason is 
that the trap is too small. However, 
there are cases where traps serving 
other parts of the piping system have 
partially or completely failed and the 
condensate is carried along to the 
overloaded traps. 

The first step is to check other traps 
on the system which might shunt the 
condensate to the overloaded trap. It 
is also possible that the trap is de- 
signed for high pressure and is being 

Continued on page 64 
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~ Solvent Stain 


...with Premium Darco’ 


When the belt your customer kept looks brighter than the skirt you just 
cleaned, that’s Solvent Stain. It’s a sign of poor cleaning that can cost 
you customers. 


Solvent Stain never troubles you when you use Premium DARrco acti- 
vated carbon regularly. This super-activated carbon prevents soil and 
bleeding dyes from building up in your solvent bath. Use one bag of 
Premium Darco for every 2000 gallons of filter capacity, every day. 
Order Premium Dakrco from your distributor now! 


APRIL, 1960 


Try the DARCO Whiteness Test 
Run one half of a clean white cotton handker- 
chief through your washer. Dry and press it. 
If it looks gray compared to the non-cleaned 
half—that's Solvent Stain! 


Made by ATLAS POWDER Co., 
Wilmington 99, Delaware 





“Best friend | have 
in the business... .’’ 























“Adco’s Miracle Method of Cleaning 
helps me offer better cleaning, 
which is the best way to build a 
bigger, more profitable business!” 


TRIPLE 





The quality of your cleaning is greatly improved. 
Your costs are cut 30% or more! 


From Adco's laboratories comes the Miracle Method of Cleaning .. . the 
result of more than 50 years’ research and experience. This perfect com- 
bination of water white charge soaps backed by Adco’s “Klean”, triple 
strength Super Activated Carbon, guarantees you maximum efficiency of 
plant operation . . . maximum quality cleaning. Faster and more econom 
ically! ONLY ADCO PRODUCTS will produce these results. 

Over 60 Adco Engineers to serve you! 


 Adco's Miracle Method works perfectly in 
‘all conductivity and humidity controls... 


@ Keeps solvent sweet and pure at all times 
@ Enables you to use Adco Size in the wheel 
® Cuts finishing time 15% 


The Originators of “No-Rinse Cleaning’! . .without distillation! 


’ INC. SEDALIA, MO., U.S.A. Manufacturing Chemists since 1908 





Continued from page 60 
used on a low-pressure job. This 
should be checked and, if true, the 
valve assembly should be changed to 
suit the lower pressure. 

The excessive amount of condensate 
may also come from large volumes of 
water being carried away from the 
boiler with the steam, due to foaming 
or priming. This, of course, means that 
the boiler conditions must be reme- 
died before any attempt is made to 
change the trap. A separator installed 
in the lines ahead of the trap may re- 
move the excessive moisture. 

After all the above potential causes 
of the trouble have been checked, the 


~ 


remaining solution is to install a larger 
trap, or another trap in parallel with 
the old one. 

In checking trap operation by 
watching the condensate discharge, it 
may be found that the trap is operat- 
ing properly. Cases of insufficient 
heating occur mostly in connection 
with traps serving two or more units. 
The units may be short-circuiting with 
large quantities of condensate remain- 
ing in the units, reducing the heating 
surface and capacity. The remedy is to 
install individual traps on each unit. 

The trap may have inadequate air- 
handling capacity. On being checked, 
the trap may appear to operate prop- 


,SPOTS 


RiPPO 


T NEW SPOTTERS 


2 


‘ 
a 


erly, but with inadequate air-vent 
capacity the time lapse between dis- 
charges may be much too great. A 
thermic vent unit may be the proper 
remedy, and in other cases a larger 
trap is needed. 

Even though a trap appears to have 
the proper intermittent operation, this 
does not always indicate that it is big 
enough for the job. Condensate re- 
moval may still be too slow for maxi- 
mum efficiency of the unit which is 
being drained. If lack of capacity of 
the units is indicated, a larger trap 
may be the solution, even if the pres- 
ent trap appears to be operating ef- 
fectively. 

Sometimes a trap may operate prop- 
erly when discharging to atmosphere 
but fail to function properly when 
discharging into a return line. This 
may be caused by the return line be- 
ing too small; other traps may be 
blowing steam; the vent to the atmos- 
phere in a condensate receiver may be 
blocked; there may be obstructions in 
the return line such as accumulations 
of scale and sediment at tees or el- 
bows. It can also be caused by too 
high a vacuum in a return line, result- 
ing in too high differential pressure 
across the trap valve which fails to 
open. 

Sometimes the trouble is caused by 
a combination of the different causes. 
Each one should be systematically 
checked before blaming the trouble 
on the trap. 


Steam waste 


Controversies often arise about leak- 
ing steam traps wasting large quanti- 
ties of steam, and the trap is con- 
demned by the owner or engineer. 
The complaint is based on the release 
of considerable volumes of steam with 
the condensate. High-pressure traps 
discharging into the atmosphere, 
either in operation or under test, will 
release large volumes of steam even if 
the trap is operating perfectly. 

For example, one pound of conden- 
sate at 150 p.s.i. pressure and 365°F. 
(the condensing temperature for this 
pressure) will convert about 15 per- 
cent of the condensate into flash steam 
when released into the atmosphere, or 
a return line operating at atmospheric 
pressure. This is a natural phenome- 
non and cannot be prevented. If the 
amount of flash steam results in a large 
heat waste, the logical remedy is to 
install some type of heat exchanger or 
heat recovery method that will retain 
the heat in the flash steam. But don’t 
blame the trap for the waste of steam 
under these conditions. # # 
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CONSERVATIVELY Ha SPEAKING... 


if 

you produce 
8,000 Ibs. 
dry weight 
and more, 


daily, 


SPENCER 
SENIOR* 
is a Must! 





Spencer 100 Ib. “‘Senior’’ synthetic dry cleaning units 

do a remarkable job of work. Users in 38 countries including the U.S.A. 
report 25,000 Ibs. plus per drum production . . . enormous 

solvent savings . . . fully automated charge or 

batch operation and. . . the finest pass-up records anywhere. 

Of course, Spencer parts and service are as close as your phone 

for all models, including the “‘Junior’’ and “‘Sixty’’ models 

for average volume producers. Write for full details! 


DISTRIBUTED BY 
J. P. SPENCER CORP. eAVAILABLE ON LEASE 
173 SUMMERFIELD ST., SCARSDALE, N. Y. + TEL: GReenleaf 2-0064 OR PURCHASE PLAN 
MANUFACTURED BY: NEIL & SPENCER, LTD., LEATHERHEAD, SURREY, ENGLAND 


APRIL, 
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Fresh new look is drawing 


new customers for this cleaner 
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equipment 


By LOU BELLEW 


und interior furnishings provided ex- 
cellent work and service. But the ex 
was a sedate dark green that 
little attention from motor 
heavily traveled thorough 


terior 
attracted 
ists on the 
fare 

Just recently Steve 
parking area into a drive-in by build 


converted his 


ing a side entrance to the call offic 
ind erecting a simple but beautiful 
canopy. Of 
anodized aluminum, it extends 22 feet 
out from the side of the building near 
the sidewalk. From a 16-foot 
above the side entrance, the canopy 


protective gold-colored 


width 


tapers to a 10-foot width at its point 

Slender gold-colored pipes support 
the end of the canopy over an ornate 
flower box full of tropical plants 
Vertical panels of gold-colored ex- 
panded metal (also anodized alumi- 
support pipes. The 
building has been repainted an eye- 
catching light pink. 

In operation as a drive-in for less 
than one month at the time of writing, 
it is too soon for an accurate estimate 
of the results. However, Mr. Carroll 
reports there has already been a grati- 
fying upsurge in new customers, ap- 
parently attracted by the new con- 
venience and the change of color on 


the building. # # 
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top every time, plus finest 
quality finishing at the utmost 
economy. 





WITH AJAX YOU 
CAN SLASH 
DRY CLEANING 
PANTS 
FINISHING 
COSTS 


A new modern concept in topping and legging 
is changing the pace of the industry — FASTER 
THAN EVER. 


AJAX Automatic 


Pants Finishing Unit 
now cuts out seven 
steps in pressing 
trousers . . giving you 
better quality in 
one-half the time — 


with 3 Simple Lays 


Overcome the problem of costly production time. 
Contact your nearest AJAX representative. He 
will be glad to furnish you with the complete 
details immediately 


Cince 1929 the Leadon iw design 


AJAX PRESSES 


619 So. 5th WEST 
Salt Lake City, Utah 





Other Sizings 
Puce § Write Today For Complete Technical 


and Merchandising Kit! 


Signa? cemicat wes. co. 


5020 RICHMOND RD. « BEDFORD, OHIO 


Yes, Beauty Tex Dry Sizing is now better than 
ever. Whereas amber colored sizing compounds 
may add a dulling effect to finished garments, 
Beauty Tex treated garments become brighter 
with wrinkle-free freshness. Moreover, the sani- 
tizing additive, Dex* protects garments against 
build-up of perspiration odors, mold and mildew. 
Beauty Tex is the one sizing that restores original 
luster, feel and drape to garments without stick- 
ing or gumming, without flaking or marking and 


without build-up on press plates. 


Beauty Tex Water Soluble Sizing, a superior 





spray-on or dip wet sizing offers the same ad- 
vantages. It remains soluble until the fabric is 
pressed. After pressing, the finish is semi-perma- 
nent and will withstand several launderings or 
cleanings. It’s non-blistering . . . non-yellowing 
. non-chlorine retentive . . 


— dilutes 32 to 1. 


. economical to use 


A Complete Merchandising 

Program To Build Sales: 
® Colorful Window Signs ®@ Direct Mail Mats 
® Decals ® Button Tags 


® Newspaper Mats © Counter Displays 


and dozens of other powerful sales aids 


STAINLESS STEEL SPRAY 
TANK AVAILABLE... 93499 
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Continued from page 30 


route salesmen. Dependability was 
partially established through a sound 
route control system, to insure regular 
service 

A customer was 
hired to handle customer inquiries and 
claims, to give advice on fabrics and 


special requests. In addition to her 


service manager 


phone duties, this employee keeps 
careful check of route books daily 

And, of course, further customer 
acceptance comes about by the mere 
fact that the plant turns out top qual- 
ity work. To complete the impression 
the firm uses distinctive packaging and 
advertising. The combination of these 
several factors the firm 


to make the transition with complete 


has enabled 


success 

An extremely interesting and edu- 
cational talk was given by Irvin N 
Hackerman of D. Hackerman & Sons 
Inc., Pikesville, Md. He related several 
unique promotional stunts used by his 
firm. There were far too many to re- 
late here. A more detailed report will 
appear in an early issue 

The closing day's sessions were de- 
voted to talks by staff members of the 
NID. Dr. Dorothy S. Lyle brought the 
cleaners up to date on permanent 
mens wool trousers, and 
the She 


said that about a million pairs of trou- 


creasing ot 


their impact on industry 


sers so treated are already on the 
ket 


retailers will be selling them 


mar- 
This fall some 2,500 men’s wear 
and the 
prediction is that within five years all 
have this perma- 
It will also extend to 
permanent pleating of women’s and 
children’s skirts 

However, this finish does 
the 
present. Such garments will not be im- 


men's trousers will 


nent creasing 


not have 
properties of wash-and-wear at 
mune to the need for drycleaning, said 
Dr. Lyle. The NID has just completed 
a study on this finish and will mail a 
report to its members shortly 

Other staffers who spoke included 
Thomas Donohoe, John Jay Daly, Wil- 
liam Nicklaw and Charles R. Riggott 
Also, Albert E. Johnson reported on 
current developments in textile tech 
Many of will 


in subsequent issues of this 


nology these 
appear 


magazine.—Art Schuelke 


reports 


SHIRT LAUNDERING 


Continued from page 44 


affects results when it isn't right 

Sleeve padding thrown 
away when it is removed. If the area 
around the gusset matted 
down, an extra piece of underpadding 
or flannel can be added to build it up. 


The extra thickness of the gusset will 


can be 


becomes 


cause this area to become depressed 
even though the manufacturer 
compensated for it. 

Keep watch on the resilient pad- 
ding. After six months, when it loses 
its resiliency, change it. This period 
will vary, of course, depending on 
how much it is used. 


has 


Collar-and-Cuff Press. Most suppliers 
supply spring pads with this type of 
press. Over this should be placed 5¢- 
inch padding and two pieces of flan- 
nel plus one cover of nylon; not as 
slick as the one used on the sleever 

The shirt put, so a 
slightly rougher nylon here will be 
better. Change this padding once a 
day. Some high-production plants do 
this twice daily, but once is sufficient 
in the average plant 


should stay 


Special Package Offer! 


COMPLETE 13-PIECE 
SHIRT LAUNDRY only 


Collar 


All this only 


4, 495° 


Wouldn't you like the nice profit that 
others are earning from finishing shirts? 
Wouldn't you like the extra dry cleaning 
business that shirt customers bring in? 


Sleever 


Forse gets you into the shirt business 
fast- offers you this complete 13-piece 
shirt laundry for only $4,495.00. Special 
low price includes not only the famous 
Forse 1-girl Bantam shirt finishing unit, 


CLIP AND MAIL TODAY! D> 


ANDERSON, INDIANA 


yoke 
2. Shirt body press 


Collar former 
Shirt folder 
Water spray gun 
7. Shirt truck 


but 8 other items 


Remove the nylon cover and flan- 
nel and wash in a mild washing form- 
ula. Tumble dry and use over again. 
When the padding has become stil- 
fened with starch, it is no longer serv- 
ing its purpose. Starch embedded in 
the cover will discolor the shirt, espe- 
cially if the operator uses the spray 
gun. 

Small round steel-wool pads, called 
button pads, may be placed under the 
flannel the cuff buttons 
positioned on the press. This will pre- 
vent the buttons from breaking or be- 
coming embedded in the cuff. It also 
eliminates rough drying areas around 
the button. 


where are 


Conventional Bosom Type Presses. 
These are padded with the resilient 
padding, two layers of flannel, and a 
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cuff press Shirt carriage 
Automatic gas water heater 
20 Ib. automatic washer 
Air compressor 
Record player* 
3. Record of instructions® 
*Not Shown 


Leasing arrangements available 


including a record 


player and record with training instruc- 
tions. 


Why wait! This shirt laundry pays for 


itself fast. Leasing arrangements are avail- 


ble. Fill out and mail the attached coupon 


for complete description of all equipment. 
No obligation, of course 


FORSE CORPORATION 


1530 West Second Street, Anderson, Indiana 


me thout oblipat molete a — 


ece complete shirt 
+ ¢ 





The flannel 


should be changed once a week and 


nonslick nvion covering 


may be used over again after launder- 
ing. The cover may also be laundered 
} 


ind used over again if it is in good 


condition 


Cabinet Bosom Presses. Padding of 
these presses follows the same pattern 
as the others. There are different types 
of cabinet bosoms and different types 
of covering, but the padding is gen- 
erally the same 

itself, as 
should be 


Padding on the bosom 
well as the expanders, 
changed weekly. It’s a good idea to 
have the operator responsible for het 


yw press une ss you have a very 


large department and a regular main- 
tenance man for this work. 

For the regular operator, padding 
and cover changes on this machine 
would be an extra job. (Those oper- 
ating the collar-and-cuff press should 
do this as a part of their daily rou- 
tine 

The padding should be cut to fit 
the buck of the press and all covers 
should fit snugly. Any loose material 
will form a crease in the cover. When 
nvlon Is once creased, the crease IS 
very difficult to remove and causes 
the material to crack in a very short 
time. 

Keeping the heads of presses clean 


is extremely important Sometimes a 


YOUR 
ANSWER 


TO COIN-OP DRYCLEANING 
THE PERMAC XZancretie 


@ The first all new concept in drycleaning 


@ Designed to capture the “do-it-yourself” 
drycleaning market 


@ Aimed at the countless thousands of 
families who heretofore have not used 
a professional drycleaning service 


@ An exclusive franchise for the profes- 
sional 


@ Enables you to offer super-fast dry- 
cleaning PLUS semi-finished or finished 
work at a price that will attract new 
customers and new profit 





e@ Features the world’s most automatic 
equipment . . . engineered specifically 
for the Kleanerette-to let a single 
operator process garments for the do-it- 
yourself family 


@ Can be operated in conjunction with a 
coin-op laundry; to activate the smallest 
drop store; or stand by itself as a truly 
unique, wholly profitable service 


@ Backed by a national advertising and 
sales promotion program 








irs for an i 


y as $12,900 complete 





Write, phone or wire collect today and learn how you 
can secure your exclusive Kieanerette franchise. 


AMERICAN PERMAC, INC. 
48 Merrick Road, Rockville Centre, L. 1, N.Y. 


button will stick to the press head, or 
foreign matter in a pocket will melt 
and cause discoloration. Starch that is 
allowed to accumulate on the press 
heads will build up to a very dark 
color. It is difficult to remove if this 
happens. 

Sticking buttons or pocket contents 
that melt on the head can be removed 
with special cleaning materials that 
are used while the press head is hot. 
The starch can be easily removed, 
when it is fresh, by using a wet turkish 
towel. Rub this against a cold press 
head and the job is done. 

This should be done daily, since 
any build-up will require a special 
prepared cleaner. Keep the heads well 
waxed since this will help prevent the 
starch from adhering to them. 

There is a glove on the market to 
wear while cleaning hot press heads. 
It is made of steel wool on the rub- 
bing side and asbestos on the back. It 
is long enough to cover the forearm 
to the elbow. It is especially good for 
reaching in when cleaning sleeve 
press heads or cabinet-type bosom 
press heads. In addition, wax or 
cleaner can be applied with the glove. 

One last word concerning padding 
ne ae may seem economical to stretch 
the use of padding a little longer. But 
this is not so in the long run. It is 
false economy. It affects the quality 
of your work and will only lead to 
customer complaints. # # 


Acid Gas Fading 


Please tell me the cause of these color 
loss spots. Also, what caused the fading 
of the lower portion of the dress? 

—K.M.C., Wisconsin 


The fading that has taken place in 
this garment is due to a tendency of 
acetate dyes to fade when exposed to 
acids or acid gases in the atmosphere. 
From this it has derived the name 
“fume fading” or “acid gas fading.” 

There are some spots in the gar- 
ment where this faded condition is 
more severe. This is either because 
these areas were stained with an acid 
type solution or because they were wet 
or damp, causing the formation of an 
acid condition in a greater degree. 

Much has been written on _ this 
problem, which is quite generally un- 
derstood. However, we continue to 
receive these problem complaints. 
Some advances have been made by 
manufacturers in trying to overcome 
this situation by incorporating what 
are known as inhibitors into the dye- 
stuff. These inhibitors tend to neu- 
tralize the acid condition as it is 
formed in the fabric. 

Redyeing is the only means of resto- 
ration. 
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THE STANDARD 
of EXCELLENT PERFORMANCE 
and RELIABILITY 


Time and Load. These two factors are the true test of performance and re- 
liability. Across the country and around the world, plantowners and machinery 
men will tell you that no other unit comes through in the long haul like Rema 
Dri-Vac Air Vacuums. 

Diligent engineering, sturdy precision manufacturing and experience make 
Rema Dri-Vac, the No.1 choice always. 


a ca Dept. #7 
1 to 16 presses REMA CORPORATION 


in Vertical, 
Dual and Overhead Norwalk, Conn. 


design. Originators of Vertical Vacuums 
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Cleaners “Tied Up” With Good 
Deeds: Norma’s Tahoe Cleaners, Lake 
Tahoe. ( alif ; donated proceeds trom 
all neckties brought in for cleaning to 
the 1960 New March of Dimes, dur- 
ing its duration 

Over the border in Canada, ties are 
helping to build a library as the Sar- 
nia Division of the Dry Cleaners In 
stitute (Ontario) donated its proceeds 
from cleaning neckties for one week, 
at a special “library” price of 25 cents, 
to the Sarnia Library Fund. Partici- 
pating included Barges, 
Modern Lewis Cleaners 
and Family Laundry of Sarnia and 
Riverside Cleaners of Corunna 


members 
Imperial, 


New Sales High: The State Depart 
ment of Revenue reports that for No- 
vember 1959, the Gross Receipts Tax 
from laundry and cleaning in North 
Carolina was $59,779.67, 
laundry and cleaning sales of $5,977,- 
967.00 — over $935,000 more than 
November 1958 


indicating 


Public Service: Herbert Bocchino, 
who heads LaSalle Cleaners & Dyers, 
Port Chester, N. Y., was recently 
elected president of the Port Chester 
Civic Club 

Morris Cornick, president of Lake 
Shore 
chairman of the Cleaners and Dyers 


Cleaners, has been named 
Division of the Combined Jewish Ap 
peal of Metropolitan Chicago for the 
second straight vear. Mr. Cornick 
was president of the Chicago Dry 


Cleaner’s Association from 1953-1957 


Now They're Talkin’: Members of the 
Charlotte N 


Cleaners Club weren't satisfied with 


C.) Launderers and 


the public relations job they had done 
This included presenting copies of 
“Focus on Fabrics” to four city and 
“ hools and a 

fabric damage with the 
Charlotte So, now 


county cooperative 
court 
merchants of 
thev re talking! 

Member Ed Stalvev has spoke n at 
tv and county schools and was last 
een heading for Belmont for a speak 
Stacks spoke 
to the Belmont Rotary Club and C. W 
Grimes is earning the reputation that 


he'll speak at the drop of a hint 


ng engagement. ( W 
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Standards Bureau Plans Merchandis- 
ing: The Bureau of Laundry and Dry 
Cleaning Standards recently revealed 
plans to put a Tested Seal program 
into action for all members whose 
quality audit records allows them to 
qualify. 

Statistics compiled over the past 
few years by the Bureau's staff show, 
it reports, that the average quality of 
Bureau-member plants is superior to 
the industry average in both dryclean- 
ing and laundry. This superior quality 
will be merchandised to the house- 
wife under the Tested Seal and will 
be promoted by newspaper, radio, 
truck signs and other media. The 
seal will be granted only to plants 
whose work and ethics meet and con- 
tinue to meet an acceptable standard 
of excellence. Quality of work and 
adherence to a code of ethics will be 
continually checked, the Bureau says, 
by its monthly quality 
other means of sampling 


audits and 


Queen Named Fabric Consultant: M: 
and Mrs. Joseph Adamowski of Salz- 
burg Dry Cleaners, Bay Citv, Mich.. 
recently received the area’s Snow 
at their plant. Her Majesty 
was named an honorary fabric con- 
sultant by the Adamowskis and was 


Queen 


presented with a styrofoam crown 
and scepter, and the book “Focus On 
Fabrics,” as mementos of the 
nspection 


roval 


Latest on Man-Made Fibers: Fortel, 
the polyester fiber developed by Fiber 
Industries, Inc., and marketed by 
Celanese Fibers Company, will be on 
the market in the spring of 1961. The 
fiber is expected to be used in fabrics 
for men’s, women’s and children’s 
clothing as well as for industrial uses. 

New lines of 100-percent Dynel 
modacrylic fabrics for work clothing 
and utility garments have been intro- 
duced by Franklin Manufacturing 
Company and the Industrial Division 
of Travis Fabrics, Inc. 

New additions by Travis’ Industrial 
Division are a 6-ounce twill in natural, 
green, charcoal and navy, and a 6- 
ounce taffeta construction of solution- 
dyed yarns in a salt-and-pepper effect. 
Belgian Regiment Permanently 
Creased: The Belgian government is 
testing the permanent wool creasing 
process by outfitting one regiment in 
the Belgian army with permanently 
creased uniforms. If the experiment 
is successful, the permanent crease 
will be made standard in all uniforms. 

Here at home, American letter car- 
riers have been wearing permanently 
creased uniform trousers since last 
November. Several manufacturers, 
such as the Lackawanna Pants Manu- 
facturing Co., Scranton, Pa 
the process for men’s suits and slacks. 
Several manufacturers in Canada are 
also using the process. 


, are using 
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Let’s Talk sense. 


It is a positive fact that 


U.S. Model 
518-2 


Blind Stitch Machine 


In YOUR workroom will finish more 
work, return more profits and create 
more customer good-will . .. Because 


THIS ONE SIMPLE MACHINE 
U.S. Model 518-2 
Does $0 Many Operations 


HEMS 


Dresses 

Skirt Bottoms 
Sleeves 

Cuffs 

Coat Bottoms 
Linings 
Trouser Cuffs 


Trouble Free! It works perfectly on ALL materials: Silks, Draperies 


Synthetics, Woolens, ete. Curtains 


Bed Spreads 


Reinforces Worn Spots 


Now with US you can give your customers Quality and 
Service at NO extra cost 


U. S. BLIND STITCH MACHINE CORP. 


231 West 29th Street, New York 1, N. Y. LAckawanna 4-9144 
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Quality Keynotes New Mexico Meet 


ONE HUNDRED SIXTY plantown- 
ers, their wives, and allied tradesmen 
enjoyed the largest convention evel 
held by the New Mexico Dry Clean- 
ers Association. The two-day affair was 
held January 16 and 17 in Albu- 
querqut and its kevnote was 
“Quality 

Principal speakers were Tom Dono- 
hue of the sales and advertising de- 
partment of the National Institute of 
Drycleaning; Al Graham of R. R 
Street & Company Inc.; Steve Har- 
mon, editor of The Guide; and Lou 
Bellew, West Coast editor of THe Na 
TIONAL CLEANER. George Schlemon 
of Pantex Corporation demonstrated 
proper finishing techniques on ma- 
chines furnished by the J. ] 
Equipment Co 


Tipps 


Tom Donohue feels too few manag- 
ers start out in the business in the 
sales department mostly coming up 
through the production end which 
leaves the majority devoting their 
greatest efforts to production, with 
too littl 


product. Thus while wash-and-wear 


ittention given to selling the 


manufacturers spend up to $60 million 
a year to convince people it is “quite 
proper to look a little sloppy,” the 
average drvcleaner advertises his busi- 
ness as a “convenience” and a “serv- 
ice” to the public Actually, according 
to Tom, drycleaning customers buy a 
degree of 


“particular appearance.” 


This willingness to buy wash-and-wear 
is an indication of their willingness to 
accept a lower level of appearance, 
which the wash-and-wear advertising 
suggests is fashionable. 

To justify $1.50 prices over 69-cent 
prices, since both advertise “dryclean- 
ing,” the customer must be sold on 
demanding certain standards of qual- 
ity from all drycleaners. In fact, a 
national program is to be introduced 
in the spring by the NID to combat 
wash-and-wear promotions in a subtle 
manner, with the theme “Nobody 
knows more about fabric care than 
your expert drycleaner.” 

Al Graham acted as moderator of 
the Cracker-Barrel Session to wind up 
the meeting, with questions and an- 
swers as follows: 


Q. In view of increased labor and 
supply costs and public resistance to 
a price increase, what can we do to 
cut costs and keep present prices . . . 
or, how can we convince the public 
that a price rise is justified? 

A. Management must devote more 
time to sales efforts than to produc- 
tion. Use plant engineering services 
for more labor-saving devices and 
equipment and increase plant morale 
for more production. More and better 
quality control. Teach employees to 
properly incoming 
Don't advertise the rise . . 


price garments 


. do it with- 


New Mexico officers, left to right: Lloyd Hufsteder, Las Cruces, vice-president; Ed Hammons, 
Albuquerque, president; Wilford Cothern, retiring president; Paul Marbry, executive secretary 
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out fanfare. Don’t price individual 
items just present a total bill at 
the higher prices. 


Q. Retail stores in our city have 
been wrongly blaming our plant in 
cases of customer dissatisfaction, say- 
ing that drycleaning is hard on clothes. 
What can we do to correct this situa- 
tion? 

A. Increase between 
the drycleaner and the merchants 
through dinner meetings and group 
discussions of problems. Act as trou- 
ble-shooter for the major department 
stores on store problems. Such a reac- 
tion is generally due to ignorance of 
sales clerks. Make it a point that all 
your employees explain to the store 
clerks certain facts about fabrics ev- 
ery time they visit a store to make 
a purchase. Encourage plant visitations 
by teacher groups at every oppor- 
tunity. 


cooperation 


Q. How can we convince the pub- 
lic they should send wash-and-wear 
garments to our plant? 

A. Through tying in with NID pro- 
motions. Display wash-and-wear gar- 
ments, one professionally finished and 
the other not finished. Have plant em- 
ployees wear professionally finished 
wash-and-wear garments 
duty. Appeal to the housewife’s emo- 
tional side through her wish to be 
fashionable in appearance. 


while on 


Q. Volume is increasingly hard to 
get. What sidelines should we explore 
for profit and expansion? 

A. Coin-operated laundry in con- 
junction. Shoe repair is especially good 
in areas of business recession. Storage 
of garments. Furniture cleaning on 
location. Rental of rug cleaning equip- 
ment. Cleaning of athletic equipment, 
lampshades, drapes, alterations and 
repairs, rugs, pillows, leather, water 
repellents, gloves, furs. Specialize in 
wash-and-wear. No limit to services 
to offer. Suggest you concentrate on 
the needs of the higher income group 
in your area. However, don’t go over- 
board with gadget ideas. 


In addition to the new officers, the 
following directors were elected: Carl 
Shaw, Walter McQuaid, Albuquerque; 
Al Slavin, Aztec; Roger Corbett, Los 
Alamos; Steve Belcheff, Springer; Bud 
Wood, Clovis; Howard Whitson, Ar- 
tesia; Handy Gose, Hurley. 


—Lou Bellew 
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ONE =i fe REASON Dependability is only one big reason why Washex is the choice of 


experienced operators, For svnthetic or petrol um cle aning., men who know trust the superior engineer- 
ing that voes into every W ashex from the rugvea one-piece forged trunnion to the heavy duty motors 
that power the washing and extraction cycles and solvent pumps. There are synthetic models for 45, 65 and 


100 Th Capa ities. More information is yours by re turning this ad with vour letterhead 


WASEEECN NWEACOEEEN ERY CORPORATION 
@ 192 BANKER STREET. BROOKLYN 22.N Y ©@ 





Little National 
Stresses Sales 


lowa officers, left to right: Robert Corwin 


president 


Des Moines, secretary; Victor Helling, Dubuque, 
president; Clarke Wilson, Des Moines, treasurer 


Not in photo: Don Graham, lowa City, vice 


| 


New Nebraska officers, left to right: Oscar F. Nielsen, Aurora, secretary-treasurer; Joy Ushio, 
Alliance, president; Marcus Hodges, Omoha, vice-president 


[OWA AND NEBRASKA drycleaners 
behind the advertising 
campaign of the National Institute of 
Drycleaning 


are solidly 


That fact was under- 
as the Nebraska Drycleaners 
Association and the Iowa Cleaners and 
Dyers Association completed a three- 
day joint convention at Omaha 


SC ored 


Che two groups held separate busi- 
ness meetings but came up with the 
Same answers backing 


NID aims 


resolutions 


Iowans and Nebraskans also were 
alerted to the development of new 
coin-operated drycleaning equipment 
just now entering the market. 

“We took no action,” said Oscar F. 
Nielson, secretary-treasurer of the 
Nebraska association. “We merely not- 
ed that a new situation seems to be 
rising.” 

The convention’s headline speaker 
was Morry Friedlander, sales manager 
of the Davies-Young Soap Company, 


Utah Cleaners Plan 


4 HIGHLY SUCCESSFUL and en- 
thusiastic twelfth annual convention 
of the Utah State Dry Cleaners Asso- 
ciation, held February 5 and 6 at Salt 
Lake City, was attended by over 160 
delegates 

Raymond Wilson of City Cleaners, 
Ogden, president of the group, pre- 
sided and sounded a kevnote ot prog- 
ress. A challenge was hurled at the 


drycleaners to get more business in 


76 


1960 by “going like 60” after business 
in spite of loss to wash-and-wear and 
family washes and because of new syn- 
thetic materials. 

Heading the list of speakers were 
Clarence Pierce of the National In- 
stitute of Drycleaning, West Coast 
branch, who discussed the kinds of 
fabrics that can and can’t be cleaned 
by drycleaners; Charles Lamb, district 
manager of Sanitone Division, Emery 


who stressed the importance of adver- 
tising that can be understood. He said 
that ads cluttered with technical terms 
thwart understanding. “Use basic Eng- 
lish,” he said, “and always advertise 
that extra plus,” the service you offer 
that is above and beyond the routine. 
, The only major speaker, Mr. Fried- 
lander also moderated a closing-day 
panel discussion. Panelists included 
Stan Blehschmidt, Mitchell, Neb., Les 
Shaffer, Holdrege, Neb.; Mildred Lux, 
Rapid City, S. D.; Leo Daniels, Ot- 
tumwa, Iowa; Frank Corrick, Denver, 
Colo.; and Al Schmidt, Waterlco, 
lowa. Messrs. Blehschmidt, Shaffer 
and Corrick are past presidents of the 
Nebraska association. Messrs. Daniels 
and Schmidt formerly headed the 
lowa association. Mrs, Lux manages 
the Rapid City Laundry and Dry- 
cleaners. Capsule comments: 

Mr. Blehschmidt—The small-town 
drycleaner must search for customers 
through friendly attitudes. He must 
display proper community spirit; par- 
ticipate in worth-while civic projects. 

Mr. Shaffer—Alert, progressive mer- 
chandising can help overcome sea- 
sonal slumps. 

Mrs. Lux—Keeping accurate rec- 
ords on sales, customers and em- 
ployee production helps 
profits, reduce costs. 

Mr. Daniels—Loss leaders can help 
increase business volume surprisingly. 

Mr. Corrick—Never underestimate 
your competitor and always be thank- 
ful for him. He helps make you a bet- 
ter businessman by reminding you of 
things you haven't done. 

Mr. Schmidt—The employer has a 
terrific investment in his personnel 
and must maintain a balanced pro- 
gram between management and em- 
ployees. 

The convention, which attracted 
nearly 400 persons, saw the Iowa As- 
sociation reelect all officers. # # 


increase 


Ahead 


Industries, Inc., who discussed prob- 
lems of the day, and Al Graham, R. R. 
Street & Company Inc., whose topic 
was wash-and-wear and what it means 
to the drycleaning industry. 

A highlight of the convention was 
the awarding of a scholarship to Miss 
Marilyn Gardner of Highland High 
School, Salt Lake City. 

Other highlights included the Presi- 
dent’s Banquet at which Ferrell 
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A GREAT COMBINATION FOR YOU... 


Street’s top-rated REP-100 water repellent and this proven 
sales builder—the compact, colorful counter demonstration 
kit. Get your share of water repellent profits. Order your kit 
and REP-100 today! 


One counter demonstration kit a ee 
FREE with each 6 gals. REP-100 
shipped in March and April, 1960 


SR-343 COPYRIGHT 1960 
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Shown here are three top con- 
testants in the $375 scholarship 
and $75 wardrobe contest staged 
annually by the Utah Dry Cleaners 
Association which boosts interest 
in the industry as well as dryclean- 
ing volume. The contest called for 
writing and reading an essay on 
drycleaning. 


The choice of the winner took 





place at noon the first day of the 
convention. The three contestants 
were Kathryn Robbins of Ogden 
High School; Bruce Hall of Logan 
High School; and Marilyn Gardner 
of Highland High School in Salt 
Lake City. 

Miss Gardner (right) won the 
$75 wardrobe and $375 scholar- 
ship to the university of her choice. 








Coombs, new pre sident presided and 
Jack Jobe was master of ceremonies; 
and a clinic at the Ajax Pressing Ma- 
chine Co 

New officers elected for the year in 


clude Ferrell Coombs, Coombs Clean- 
ing Plant, Salt Lake City, president; 
Eddie Stephens, Model Laundry, Og- 
den, first vice-president; Al Naegelin, 
Vogue Cleaning Plant, Salt Lake City, 


second vice-president; Helen Owen, 
Meyers Cleaning Co., Salt Lake City, 
secretary-treasurer. 

Two-year directors: Lloyd Jacob- 
son, Ogden; Elmer Shelton, Spanish 
Fork; Dale Secrist and Jack Jobe, 
Salt Lake City. Hold-over directors 
include: Dicki Sandall, Salt Lake City; 
Mrs. Walter Squire, Logan; Wayne 
Jackson, Cedar City, and Ray Wilson, 
Ogden, past president. 

The convention ended with a chal- 
lenge to during 
1960. # # 


increase business 


Give and Ye Shall Receive 
Couple proves adage to their surprise 





“‘MeL-OF LEX” 
Sam ALsavee meres 


——— ee 


How about this for a Christmas gift exchange? 


By HARRY YEATES 


FOR A LONG TIME plantowner 
Dick Kelley of Melody Cleaners, Ok 
lahoma City, Oklahoma, wanted to 
buy a new route truck. But he couldn't 


justify the purchase in his own mind 
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Then he hit on the idea of buying it 
as a Christmas present for his wife 
Marge. That was his way out, said 
Dick 


For several weeks before Christmas, 


Marge also pondered the question of 
what to buy Dick as a gift. Then she 
got an inspiration to buy him the new 
truck hed talked about—something 
he'd never think of buying himself— 
and that would solve the problem 

Unknown to each other—and much 
to their mutual 
trucks were delivered to the plant- 
owners on Christmas Eve with a sign 
on each truck labeled “his” and “hers.” 
As the truck salesman turned over the 
keys to the Kelleys he laughingly said, 
“Merry Christmas to each of you from 
each other.” 


amazement — two 


The salesman and the sign painter 
got a chuckle out of the way the plant- 
owners were trying to surprise each 
other with such a practical gift. And 
it ended up the best holiday ever for 
the team of Dick and Marge Kelley. # # 
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A D now, you can convert 

Ni / any plant space, 

D RY CY including basements, 
VY | into a profitable 

STO RAG - “cl storage business! 


UNITS 








It's a fact. . . your own storage facilities 
mean extra profit fees, extra profit cleaning 
and extra profit services, the year round. 
It's also a fact that Reliable Cold Storage 
and Dry Storage package units represent low 
cost, high return business builders. 

Get the facts for yourself, from Reliable. Look 
into the completely equipped self-contained 
package unit vault conditioners for Cold Stor- 
age . . . designed to meet your individual 
requirements for every size installation. 
Then, check up on Reliable’s fully equipped 
Dry Storage package units servicing up to 
10,000 cu. ff. They can’t be matched for 
economy, flexibility and exclusive features. 
Storage can be your most profitable business. 
Send for full details. 








RELIABLE MACHINE WORKS, INC, 
231 EAGLE STREET @ BROOKLYN 22, N. Y. 
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PAL tL te 
SOLVENT 
PUMP 


Note These Features: 


Holds a high vacuum 

Fast self priming 

Does not heat solvent 

Does not block up with lint 
Quiet operation 

No lubricating of pump required 


For complete information, write for catalog DQ 


Cedar Falis, lowa, U.S 


Offices and Distributors in Principal Cities «+ 


COIN-OP DRYCLEANING 


Continued from page 45 


in draw yur own conclusions. Since 
if these machines have vet been 
manufactured and installed, very littl 


with them 


so tew 
ictual consumer experience 
is available 

Let us look at some of these more 
intangibl 
load. Presumably this will be set at 
the local level, by the local distributor 
if the machine 


ispects. First, the price pet 


In a high cost-of-living 
irea, where the drycleaning base price 
is high. the price charged per load for 
Se lf service drvcleaning will be ex 
pected to be higher than in an area 
where the bas 1S much lower 


I have heard speculation that the 
] 


price 
actual cost per load of 9 to 12 pounds 


will be from 75 cents to $1. I believe 
75 cents would be a very low figure 
[wo installations that I know of are 
load. That is, four 
dryclean a load of 9 
three 


carcoats, or 


charging $1 per 
quarters will 
pounds This means perhaps 
snowsuits, or four or five 
three or fow 


a sport coat or 


pairs of trousers with 
some such combina- 
tion can be cleaned The price pe! 
garment as viewed by the customer is 
quite low whe n compared to conven- 
tional drycleaning and finishing costs 

To mv knowledge, no firm market- 


ing decisions have yet been made by 
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In Canada, It's “‘ROTO-KING’’ Pumps 


See Your Classified Telephone Directory 


two of the three companies, so any- 
thing I say on that is pure speculation. 
At such prices, can the proprietor 
make a profit? 
Certainly this 
question, 


is an all-important 


because unless there is a 
profit potential for all, any enterpris« 
will fail. At this stage, because of lack 
of actual field experience, we cannot 
offer you very much on this score. The 
price ot one mac hine alre ady is some- 
thing above $5,000. Prices of the other 
two machine have not been announced 
If they can be 


and the market war- 


or even suggested 
mass-produced 
rants it, I believe you will see them 
marketed for much less than dryclean- 
accustomed to thinking of in 
terms of a complete drycleaning unit 
I would not be at all surprised to see 
them available at 
$2,000 per unit 


ers are 


something under 

Remember, this is my own specula- 
tion, and I have no knowledge of the 
amount of money that will have to be 
charged off by these companies to de- 
velopment, tooling expenses, and all 
of the other things that attend the 
introduction of any 
whether it is 


model 
an automobile, a wash- 


new 


ing machine or a drycleaning unit. 
There is little operating data availa- 
ble on these machines as yet. Certainly 
solvent costs will be an important part 
of any operating expense. Perchlor- 


ethylene is a_ relatively expensive 
item. The solvent economy of these 
machines might well be a critical fac- 
tor. No “mileage” figures have been 
released on any of these machines, 
and I doubt whether at this point 
there is any valid data for publica- 
tion. I believe it is inevitable that mile- 
age figures on coin-operated machines 
will be somewhat lower than we now 
consider normal in commercial dry- 
cleaning. Of course, this can be ex- 
pected to improve as the early models 
are modified. 

Who are these people who are 
making these things? What do they 
know about drycleaning? 

These are good logical questions. 
The companies that have been design- 
ing these units are in some cases very 
large manufacturing concerns, with 
well-staffed research, engineering, and 
above all, nationwide marketing fa- 
cilities. They have been in the ma- 
chinery business and appliance busi- 
ness for years. If not drycleaning 
machinery, in the washing machine 
and drier business which from a manu- 
facturing standpoint is closely related. 
These people have a lot of engineer- 
ing know-how. They have retained 
members on their staff with as much 
drycleaning knowledge as that pos- 
sessed by a majority of drycleaners. 

I believe that any of the purely me- 
chanical details, such as keeping the 
solvent vapors away from the custom- 
ers, making the filter and pump sys- 
tems operational, cooling the solvent, 
improving the solvent mileage, and 
giving good drycleaning action, can 
be overcome. In fact, most of these 
details are already very well worked 
out I see no reason W hy coin-operat- 
ed drycleaning is not entirely feasible 
from an operating viewpoint. 

Remember, the machines as pres- 
ently constituted will not be the ulti- 
mate that can be expected, any more 
than the first model of any device is 
the ultimate. With a few years of ex- 
perience, these machines can only be 
expected to get better from the me- 
chanical viewpoint. 

What about public acceptance? 

This is an area where we definitely 
lack information. The customer has 
been conditioned for years to accept 
self-service and discount prices in 
many businesses. There is no reason to 
expect that she could not be led to 
accept self-service drycleaning. 

By all means, we must keep up 
with the developments in this busi- 
ness. Let us not straightjacket our 
thinking by regarding the future in 
terms of the present. This could be 
a serious mistake. 

Won't there be a health hazard? 

How is it going to work with the 
general public walking in and out of 


TH NATIONAL CLEANER 








P For the First Time... 
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UF OU! 


Soft-Cote gives a 100-100-100 spray rating that protects your customers from the most 
rugged weather. Yet its soft downy finish makes it tops for even the finest 

Egyptian cottons and sheer tie silks! Use Soft-Cote in synthetic or petroleum solvent 

for unmatched repellency, softness and economy — and use Soft-Cote 

premotional materials (we havea barrel of them for you) to put life into 

your water-repellent business 











Get the full story from your Wallerstein supplier today! 
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WALLERSTEIN COMPANY 
Wallerstein Salar, eriars scan 
Staten Island 3, N.Y. 
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and 70 |b. sizes also available, 
in single, 2-bath and Sanitone 


Saves 2 Ways 


You save when you buy a Midwest — save 
every day you operate it! This 34 lb. single- 
bath Synthetic Unit automatically washes and 
extracts 34 pounds per load. Big 1500 G.P.H. 
Tubular backwash filter assures pure solvent 
at all times. Compare with other units priced 
See your jobber or 


$1,500 to $3,000 higher. 
write Midwest today! 


MIDWEST MACHINERY CO. 


OKLAHOMA CITY, OKLAHOMA 


NEW 34 LB. 


‘a > MIDWEST 
SYNTHETIC 
UNIT 


ONLY 


22. $5,600 


Low Price Includes: 


Marlow Pumps 


Agitator Type Muck 
Cooker 


Heavy Duty Steel 
Construction 


» All Piping 








an establishment where perc hlorethyl- 
ene is used so lavishly? I went into 
one of these setups which was operat- 
ing and had been for some time. I did 
not smell any odor of perchlorethylene 
wh itever. Some ot these mac hines are 
so skillfully designed and ventilated 
that the odor of perchlorethylene 1S 
entirely Remember, too, 
the customer has no need to handle 
garments that are wet with perchlor- 
ethylene. She puts the 
and they come back to her completely 


contained 


garments in 
dried. In two of the experimental in- 
stallations I was unable to detect any 
perchlorethylene vapors 

In all fairness I must point out that 
these installations were being closely 
supervised with the engineers and 
design people keeping a close check 
on things Whether or not such ideal 
conditions can be maintained under 
actual field service conditions, away 
from the manufacturer, only time will 
tell. Certainly the installations I visit- 
ed showed me a great deal of engi- 
neering has been done to overcome 
the potential health hazards. With 
the experime ntal models at least, the 
efforts looked successful 

How about zoning? Will these ma- 
chines be allowed around the coun- 
try in various cities and municipal 
areas? 


82 


That remains to be seen. They are 
operating now in three of our large 
cities in three states and in at least 
one small community. Just as there 
have been some zoning problems with 
drycleaning plants over the years, 
there certainly will be some local prob- 
lems that the individual operator will 
have to face when he considers put- 
ting in coin-operated drycleaning. 

In summary, where do we stand? 

First, I believe the success of coin- 
operated drycleaning units will not de- 
pend upon technical matters such as 
whether or not the machines do a 
good cleaning job, because I have seen 
that they do a good cleaning job. I be- 
lieve that the success will depend en- 
tirely upon the economic facts of life 
In other words, as businessmen, you 
require a certain return on invested 
capital to make any proposition inter- 
esting. The manufacturer of machinery 
likewise requires a fair return on his 
materials, labor, development, and in- 
Unless both of 
you can operate at a profit, this de- 
velopment or any other development 


vestment in general 


cannot succeed. 

I believe we run the chance of be- 
ing blinded by the amount of business 
that might be done by a coin-op, 
rather than by the amount of profit 
potential. The cost of the machinery 


is only one factor. Much has been said 
to intimate that a self-service dryclean- 
ing machine would be similar in profit 
potential to coin-op laundry stores. 

Let’s examine this a moment. No 
one ever made a living from one self- 
service machine, whether laundry 
washers, cigarette machines or dry- 
cleaning machines. To make much 
money, you will need to install a 
number of them. This means the price 
to you, the proprietor, must be quite 
low. Self-service laundry washers are 
cheap by comparison. Furthermore, 
the cycle on a laundry washer is much 
quicker, allowing more capacity per 
hour. A hot-type drycleaning cycle 
can be shortened only so far. Running 
24 hours a day, only so much money 
can be taken in. 

Remember too, there are other costs 
such as rent and general overhead, 
electricity, perchlorethylene and soap, 
all of which must be paid for out of 
the coins taken in from the customer. 
Only after these costs are met does 
profit begin. The quality of the dry- 
cleaning must be acceptable to the 
customer for the price charged. 

Only when all of these conditions 
are met will coin-operated drycleaning 
establish itself firmly. If the public ac- 
cepts it and wants it, it will come. If 
the manufacturers feel that the market 
is there, for mass production, they will 
produce the machines. Unfortunately, 
it is now too early to make any really 
meaningful analysis of all of the cost 
factors involved. 

I doubt that we will be seeing any 
great number of coin-operated dry- 
cleaning installations within the next 
year. True, one company is now pro- 
ducing, but the concept is still very 
new. If the other two companies in- 
volved decide to produce, it will un- 
doubtedly be anywhere from several 
months to a year or longer before they 
can get onto the market in any quan- 
tity. As an industry, then, we still have 
a little time to think about it. 

Where does coin-operated dry- 
cleaning fit into the picture for us as 
drycleaners? 

All of the companies, I am sure, 
would prefer to sell their machines to 
people with drycleaning experience. 
These are machines that can be ade- 
quately serviced by drycleaners. There 
is nothing about any of them that 
would not be immediately understand- 
able to a qualified drycleaner. Dry- 
cleaners know all about such things 
as filter pressure, solvent circulation, 
filter powders, drycleaning detergents, 
solvent condition. On the daily up- 
keep, a drycleaner would be the ideal 
person. Minor servicing can be done 
by a drycleaner. 

Such a situation might not prevail 
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GET THOSE PROFITS 
THAT BLOOM 
IN THE SPRING 


1 - A oy 


’ 
& 


This new electric flasher display 
will bring them in 


It’s the perfect dry-cleaning display that will brighten one free, when you order Diamond Perchlorethylene 
your window . . . and bring extra business. ... your best buy in superior cleaning solvents. 

It’s a four-season display, with the appeal changing See your Diamond Alkali distributor or write to 
from spring — to summer — to fall—to winter. Beautiful Diamond Alkali Company, 300 Union Commerce 


permanent frame. It’s a $5 value .. . but you can get Building, Cleveland 14, Ohio. 


Remember Diamond Perchlorethylene. It’s the stabilized solvent that pro- 


duces uniform, high-quality work — the kind that brings customers back. 


@) oiamone Chemicals 











Collar 


SHIRT LAUNDERING 


with that 


“EXECUTIVE LOOK’ 


Here at last one collar protector for eve 
type shirt. 

Protects the collar from presser to dress 

. . Locks in place in just a second . . . Giv 
proper shaping for Inner Collar Comfort . 
Permits more shirts per package . . 


hangar’ delivery of sport shirts. Design 


for Starch or No-Starch collars, it gives every 


shirt that neat, fresh “Executive Look” . 


xe EXECUTIVE ST 


*NO COLLAR CREASES 
*NO COLLAR POINT CURL 
*NO COLLAR FRONT FOLDOVER 


TIME SAVERS, INC. 


. more 
room in dresser drawer .. . Eliminates sloppy 


ry 


er 
es 


ed 


AlZ 


La-down COLLAR FORM-R produces 
The Crush-Proof-Collar — 
The HEART of COLLAR COMFORT 
Shirt Laundering 


83.99 WALNUT STREET 
MONTCLAIR, NEW JERSEY 
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Consider 


ilso familie vith a num 


ber of children; teen-agers with their 
great number of skirts. 
service such as coin-ops might very 
well stimulate these families into buy- 
ing drycleanable items. Many people 
like skirts, for instance, but 
hesitate to load up with them for the 
children because of the drycleaning 
So there is a chance that this 
development actually — bring 
about a change in drycleaning habits 
of the customer undoubtedly 
there will some changes 
business 

If drycleaning customers are so 
eager for low-priced, unfinished 
service, what are the alternatives to 
the coin-operated equipment? 

Well around the 
country have instituted a thrifty serv 
ice call it what 
What it consists of is some 


An economy 


wool 


costs 


may 


and 


be in oul 


some cleaners 


economy service, OT 
vou will 
ot arrangement 


where the customer can mark in her 


sort streamlined 
own garments, have them drycleaned, 
and get them right back unfinished at 
nominal cost 
at 
ot 


perience 


This has been done in 
three locations that I know 
again, just not enough ex- 
for sure whether this 
will meet the needs of customers who 


least 
with 
to say 
normally would consider self-service 
coin operated drycleaning 

It is entirely possible that these in- 
expensive coin-operated units might 
be utilized by drycleaners on a sort of 
standby status for quick jobs, or to 


supplement the regular equipment on 
occasion. There is also the possibility 
that an enlarged call office of a dry- 
cleaning plant might include several 
self-service units, which would be 
under the watchful eye of the sales- 
people. By watching what the cus- 
tomers brought in, it is quite con- 
ceivable that the customer could be 
advised what would and would not 
be satisfactory for self-service clean- 
ing. Unusual items, then, could be 
marked in and put through as regular 
drycleaning work. 

I can also conceive that hotels, 
motels and similar places might be 
profitable locations for coin-operated 
drycleaning units. Perhaps a nearby 
drycleaner could operate such a unit 
on a franchise basis in much the way 
that various lines of merchandise are 
handled in large shopping centers. 

Perhaps it is time now to say a 
word about quality. 

On many items, such as blankets, 
sweaters and similar items where no 
great amount of finishing is required, 
the customer reaction might well be 
to why the drycleaner has 
been charging her so much when now 
she can do it so cheaply in a self- 
service operation. This thought 
much likely to such 
items as fancy dresses, men’s suits, 
and fancy items where beautiful fin- 
ishing is absolutely essential to the 
appearance of the garment. 

I am speaking of articles on which 
the difference is much less apparant. 
If the finishing quality of the dry- 
the 
known in the past is not substantially 
above that which comes out of the 
coin-operated machine, certainly she 


wonder 


is 


less occur on 


cleaned garments customer has 


will have little incentive for patroniz- 
ing the drycleaning 
service 


regular-priced 


In other words, to be blunt about 
it, if the quality she can get out of a 
self-service machine is almost as good 
as the quality she has been getting 
her drycleaner—well, I leave 
the conclusion to you. On the other 
hand, there will always be a substan- 
tial amount of drycleaning that will 
have to be spotted and finished 

As to whether dry- 
cleaning will be a good thing or a bad 
thing for our industry I cannot say 
But I feel sure that it is coming, and 
we will gain nothing by turning our 
back on it and hoping that it will go 
away. We must live with it, and if 
there is a dollar to be made in it, then 
by all means let our drycleaners have 
the opportunity to live with it as 
they see fit. We still have a little time 
before it becomes widespread; time 
to look around and see whether it fits 
into your picture, so you can make 
your business plans accordingly, both 
servicewise and profitwise. # # 


trom 


self-service 
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Get yourself a 
water repellent service 


with 
a name that sells. 


Do you ever ask for a no-name coffee, but you also get a service that sells—a com- 
or a no-name cigarette, or a no-name car? plete package of ideas and aids to help your 
You prefer a brand you know. People prefer promotion. It is sales that make profits. 


products and services with names they trust. : 
On top of that is the quality of the 


It is this buying habit which gives you a “Cravenette” product with spray ratings of 100 
plus when you offer people a water repellent percent under test in the best of laboratories. 
service like ‘“Cravenette’—it is the original With the new “Cravenette’”’ product now avail- 
name in water repellents known to aaa able it doesn’t make any difference whether 
people than all others combined. you use petroleum or chlorinated solvents— 

you get a quality result regardless of your 

Not only do you get a name that sells, method of cleaning. 


WRITE - - - PHONE - - - WIRE 


The Cravenette Co., U. S. A. 
F 60 Romanelli Avenue, South Hackensack, N. J. 
Gentlemen: 
Please send me full information about your newest 


Co mpany l] N A water repellent usable with all types of charged systems 
’ owelts me: 


Name ' 
60 Romanelli Avenue, South Hackensack, N. J. 
HUbbard 9-6775 


Company ___ 


Street address 


Since 1587 the world s leading producer 


of water repelling preparations for garment fabrics 


APRIL, 





SKY -MASTER 


THERE IS A 
STARTLING 
DIFFERENCE 


~ Ngineered in 
the most modern design, & quality con 
structed of the finest materials available; 
providing neat appearance, quiet opera 
ion, trouble free service, and greatest 


THERE ARE 
FEATURES FOUND 
-- ONLY ON 


BALL BEARING Nylon tired ball bearing rollers 
throughout e) Ball bearing motor 
ra Ball bearing drive unit 
pry > 


Ss Malleable Steel Full Frame — 


ROBOT-MASTER | Roller Supports Suspension 
Te e strength of 53.000 ibs Rail completely supported by 
sq in encircling steel frame 
SLICK-MASTER | Heavy Duty Drive Unit} ~ 2s 
Eliminates chain drive. No drip Cr canta Safety 


ne lubricant orseless » Tite. 2) 
tion ~ ae Designed 





s 


dind3 GUVONYIS SI ALTTYND 


pom) 


PLSIGNED 





SPACE-MASTER 





——— Wide Track 
e r 
Convertible ¢ pac “~ vide uo. 


all models (except f evling earance, ¢ 


SHIRT-MASTER 





x 


Railex Corp. 


uXTWY AG SYOAZANOD,, NO LNIW 


Write for FREE Litereture 


634 DEAN ST. BROOKLYN 38, N. Y. 
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Course: Fit Pont Laundry, Inec., Washington, 
and D. ¢ James D. Harrelson, Sumter 


Management 
trom Ili 


Complete 


teen students states 


Canada recently completed the 52nd 
four-week course in drycleaning plant 
National 
its Silver 


management offered by the 
Institute of 
Spring, Md 

Graduates shown 
are left 


Drycleaning at 
he adquarte rs 
in the 
John ¢ legeder 


front row 


to right 


Laundry and Cleaners, Sumter, S. ¢ 
Kenneth LaPlante, Champlain Laun 
dry and Cleaners, Champlain, N. Y.; 
Patrick Buckley, Buckley 
Woodstock, Ill 

Left to right, back row: Gilbert ] 
Cook, Falls Avenue Cleaners, Water- 


Cleaners, 


lowa; James Bowers, Parisian Clean- 
ers, Inc., Lynn, Mass.; Ted Vander 
Meer, Baxter Launderers and Clean- 
ers, Kalamazoo, Mich.; Edward Book- 
man, Town and Country Cleaners, St. 
Laurent, Quebec, Canada; and Rich- 
ard Dolbeer, Rapid Rabbit Service, 
Inc., Springfield, Ohio. 


Latest Bulletins: Recent NID manage- 
ment bulletins include “Call Office De- 
sign—Part V,” M-66, and “Production 
Standards,” M-67. Two technical pub- 
lications, “Tests on Water Repellents,” 
T-384, and “Fish Odors in Garments,” 
T-385, are being offered members as is 
Practical Operating Tips Bulletin F-40 
on “Redeposition.” 

Other recent NID bulletins are 
Fabrics-Fashions, FF-66, covering 
Color Change of Red Dyes, and tech- 
nical Bulletin T-386, Prespotting and 
Spray Spotting 


“Pappy” Rejoins NID Staff: Howard 
E. Reeves, “Pappy” to his friends in 
the industry, has rejoined the Institute 
staff as 
practices in the 12-week general 
course. Mr 


an instructor in drycleaning 


Reeves taught wetclean- 


ing, drycleaning, 


spotting and finish- 


legeders Cleaners, Milwaukee, Wis 

Edward J]. McElmoyl, Neds Cleaners 
and Furriers, Jim Thorpe, Pa.; Roy L 
Davis, Holly Cleaning Plant, Chula 
Vista, Calif Russell L 


loo, lowa; Constantine Elias, Jim’s Dry 
Dunkirk, N. Y.; Ray- 
mond Sterling. Crescent-Puritan 
Laundry, Inc., Rochester, N. Y.; Dave 
Spensley, D. J Waterloo, 


Cleaners, Inc., 


Lowe, Du Cleaners, 


ing during his eight years as an in- 
structor. 

He left NID in 1955 to become 
director of fabric research for Swan 
Cleaners, Columbus, Ohio, and was 
recently associated with a Virginia 
plant. 


“Oh Say Can You See . . .”: Old Glory 
will be sporting a clean face as she 
proudly waves next Flag Day, thanks 
in part to the NID. Recently, the In- 
stitute plant volunteered to clean the 
10,000 indoor American flags in the 
nation’s capital, thus setting a good 
example for the country’s drycleaners 
who are being urged by the NID to 
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The HEART Of any drycleaning unit 
is the PUMP! 





PAN-TEX PICKS MARLOWS FOR THEIR NEW 


35-POUND PERK-O-MATIC! 


The Perk-o-matic ‘35’, newest 
addition to the high-production 
line of Pan-Tex drycleaning units, 
brings all the advantages of larger 
Pan-Tex units to smaller cleaning 
systems. The “35” uses a unique 
spray and immersion cleaning 
principle that gets more soil out 
in less time plus an exclusive S- 
shaped cylinder partition that pro- 
vides positive, deep-drop cleaning! 

The new “Perk” can be installed 
anywhere. . requires no lagging to 
floor or expensive, heavy, concrete 
foundations. Space-saving design 
needs only minimum floor space 
and assures bigger production per 
square foot of space. Like all other 


APRIL, 1960 


Pan-Tex Perk-o-matic units, this 
new model relies on a Marlow self- 
priming pump to provide continu- 
ous flow of solvent through the 
filters. 

For many years, Marlow Pumps 
have helped make good dryclean- 
ing equipment better! Marlow 
drycleaning pumps are specially 
engineered for the job. A Remite 
seal eliminates shaft leakage. 
There’s no solvent loss— floors 


stay dry and clean. And—Marlows 
handle either petroleum or syn- 
thetic solvents with equal ease. 

No pump worries, space-saving 
design, sturdy construction, quiet 
operation—these are just a few of 
the many other Marlow advan- 
tages. 

Write today for complete infor- 
mation on these efficient, depend- 
able, long-lasting pumps and the 
name of your Marlow Dealer. 


MARLOW PUMPS 


DIVISION OF BELL & GOSSETT COMPANY 
MIDLAND PARK, NEW JERSEY 


Morton Grove, Illinois * Longview, Texas »-«s2 
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Br 
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ExTRACTORS 


ERIE 
WHISTLE TIMER 


The Automatic Shut-off 
Signal that Pays for Itself! 
Avoid excessive washing, extract- 
ing, drying time . move more 
loads, faster save finishing 
time . . . insure better quality .. . 
with easy-to-install Erie Whistle 
Timers. Piercing whistle is heard 
over all machinery noises. Won't 
run down, but continues until 
equipment is shut off. In a few 
weeks or a few months, your sav- 
ings have paid for the low initial 
cost. . . and you continue to save. 


% A USER REPORTS 


Check These Features 
@ Fool-proof! Just turn knob to desired 
operating time — and forget it! 


@ Operator can't disregard piercing 
whistle, which continues until equip- 
ment is shut off. 


@ 3 models (0-5 min., 0-30 and 0-60 
min.) for extractors, washers, dryers. 


@ Easy to install on any brand of equip- 
ment. Threaded %” pipe size for 
compressed air line. 


@ Covered by written guarantee. 
Write for Details Today! 
ERIE Manufacturing Co. 


4000 South 13th Street 
Milwaukee, Wisconsin 


clean flags free between June 1 and 
12 in preparation for Flag Day, June 
14 

This annual goodwill campaign is 
carried on in cooperation with the 
American Legion as part of the Le- 
gions program to encourage more 
people to fly American flags. 

Elsewhere, Hettinger Drive-In 
Cleaners, Hettinger, N. D., offered to 
clean the town’s flags twice a year 
when the local Junior Chamber of 
Commerce undertook to fly flags on 


ASSOCIATION 


Convention Contest: The Maryland- 
District of Columbia and Virginia 
Laundry Owners’ Association, Inc., is 
featuring a problem solution or mon- 
ey-saving idea contest in preparation 
for its spring convention which will 
be held May 1-3, Old Point Comfort, 
Va. 

Entries may be submitted by any 
employee of any member plant. Dead- 
line is April 15 


Local Elections: Peter W. Seras, Car- 
lisle, Pa., has been elected president 
of the Pennsylvania Association of 
Dyers and Cleaners. He succeeds 
Frank F. Filling. Mr. Seras, owner of 
Seras Cleaners and Seras Drive-In 
Cleaners, served the association as a 
director in 1957, and later as a district 
vice-president. 

Mort Cox of the Kwik ’n Clean 
Company, Ann Arbor, Mich., has 
been elected president of the Wash- 
tenaw Dry Cleaners Association, suc- 
ceeding Lewis Kalb of Greene’s Clean 
ers. Others elected as officers of the 
county association are: George Whee- 
lock, Michigan Cleaners, vice-presi- 
dent; Harold Goldman, Ann Padget 
Cleaners, secretary; and Fred Stein, 
Stein Cleaners, treasurer. 


* # 
* + 


Canadian Report: The Drycleaners 
and Launderers Institute (Ontario) 
has added the Thunder Bay Division, 
organized in Port Arthur-Fort Wil- 
liam. 

Results of the recent management 
committee and Institute officers’ elec- 
tions show that E. Emerson, F. Hil 
lary and H. Fotheringham have been 
named to the committee for three 
years. For two years: G. Henning, E 
Jarmain and B. Cramer. A. Wright 
and J. Snitzer made the list for one 
vear. 


the town’s Main Street on all Flag 
Days and holidays. 


Spring Course Schedule: Three two- 
week finishing courses are being of- 
fered by the Institute, starting with a 
silk finishing course beginning April 
25. Other courses are a wool finishing 
course running from May 9-20, and a 
silk finishing course again on May 23, 
ending June 3. 


Institute officers elected were: L. J. 
Gibson, Toronto, president; K. R 
Holt, St. John, N. B., first vice-presi- 
dent; and F. Hillary, Ottawa, second 
vice-president. 

The Canadian Research Institute of 
Launderers and Cleaners has added 
George Sands, a textile chemist, to its 
staff. His time will be devoted to writ- 
ing technical bulletins, supervising the 
laboratory and speaking to groups 
and organizations in the industry. 


New Officers: Elected by the South 
Bay Area Dry Cleaning Association, 
Redondo Beach, Calif., were presi- 
dent, Melford Brickman; vice-presi- 
dent, Wilbur Jones; reelected treas- 
urer, Oliver Coury; and secretary, 
John Lococo. 


Pacific Area Conclave: The Second 
International Drycleaning Convention 
of the Pacific Area will be held in 
Long Beach, Calif., June 5 and 6. 
This convention will follow after the 
annual convention and third biennial 
Great Western Exhibit, conducted by 
the California Drycleaners Associa- 
tion. 

Last year, over 500 attended the 
first convention, which was held in 
Tokyo. 

The program will feature discussion 
groups and idea exchanging sessions, 
with speakers from both Japan and 
this country. Chairman of the Japan- 
ese committee is Takeo Igarashi of 
the Hukiyashi Company of Tokyo. 
The California committee will be 
headed by Tom Jones of Walteria 
Cleaners, Walteria, who headed the 
American delegation in Tokyo last 
year. Special entertainment is planned 
to repay the Japanese group for their 
outstanding hospitality. 
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MULTI-CLEAN 


Equipment for 
On-Location 
‘2, Rug Cleaning 





MULTI-CLEAN ""IMPERIAL'’ VACUUM 
CLEANERS. Special Multi-Clean motor and 
truline design gives powerful pick-up at 
much lower rpm than most other vacs. 
Automatic shut-off when tank fills to 
capacity. Washable, quick-drying filter 
won't rot or mildew. Drain valve and 
plastic bumper on all tanks. Big wheels. 
Imperial line consists of three series: 
The Jmperial *‘5"’ (44 hp), Imperial **10"" 
(1 hp) and Jmperial ‘‘15”’ (1% hp). Each 
may be used interchangeably with 7, 12, 
or 17-gallon tank; thus tank capacity and 
power can be tailored to fit your need, 
Available with stainless steel tanks. 


STANDARD MULTI-CLEAN SCRUBBING 
MACHINES offer important and exclusive 
features. Heavy-gauge, 3'4 gallon Poly 
Plastic solution tank is designed so fluid 
won't spill, even when tilted. Tank resists 
all alkalies and promises many years serv 


MULTI-CLEAN LITE-12 and LITE-14 weigh 
only 50 lbs. complete with brush and 1% 
gallon Poly-Plastic solution tank . yet 
they are sturdy, high-quality machines 
designed to give years of service. Ideal 
for the rental rug cleaning trade. Quiet, 
cool-running '3 hp motor factory- 
lubricated gear unit . . . 100% ball-bear- 
inged . quiet-running helical gears. . . 
industrial double-pole, momentary 
tact switch... heavy-duty 3-inch wheels 

2 big plastic bumpers . perfect 
balance at all times. 


ice. Easy-pour opening eliminates spillages 
Adjustable-height handle 
with finger-tip control of solution flow. 


of solution 
Bumpers circle both base and top. Capac con- 
itor-start, induction-run motor reaches full 
operating speed almost immediately. All- 
ball-bearinged gear unit 





The “Professional” is a compact unit 
that contains everything needed for 
complete on-location cleaning jobs 
including furniture, stairs, and around- 
the-wall carpeting. 


MULTI-CLEAN 
PROFESSIONAL 
PORTABLE 
CLEANING 
UNITS 


Cleaning head consists of self-con- 
tained 6 lb., 150 watt motor and 5 
nylon brush. Finger-tip controls. 
Handle adjustable for use by right or 
left-handed operators. 

The 30° gray, non-marking, 3-con- 
ductor cord and 12’ clear plastic solu- 
tion hose are very flexible to allow use 
in corners 

Built-in tank is corrosion resistant, 
holds 2%, gallons. Long-life pump de- 
livers uniform flow of shampoo to the 
cleaning head. 











cowed 


UPHOLSTERY SHAMPOO. Cleans up- 
holstery quickly, safely and easily. 


RUG SHAMPOO. Coconut base sham- 


poo cleans and beautifies rugs and 


MULTI-CLEAN 


RUG AND 
UPHOLSTERY 
SHAMPOO 


Your MULTI-CLEAN 
Distributor is listed un 
der “Janitors Supplies 
in the Yellow Pages 


carpets in one economical operation. 
Dry foam action lifts out deeply im- 
bedded dirt without soaking rug 
backing and sizing. Rugs dry fresh 
and fluffy in without 
undesirable soap film or odor. Harm- 


}-6 hours. 


less as water to all fabrics. Non-cor- 
rosive, non-explosive 


SYNTHE-CLEAN RUG SHAMPOO. Inex- 

pensive synthetic base sham- 
poo has controlled wetting 
action, superb foaming ability. 
Completely odorless, color- 
less, and requires no rinsing. 


MULTI-CLEAN PRODUCTS, INC., Dept 


Contains finest synthetic detergent 
and other powerful cleaning agents 
yet is completely safe to use on tap- 
estries, automobile upholstery, soiled 
clothing. Leaves no dirt-catching 
film. Fabrics dry clean, fresh, crisp, 
and odor-free without rinsing. One 
gallon will make up to 25 gallons of 
effective shampoo solution. 
KARPETREET. This soil-retarding 
shampoo has synthetic base and con- 
tains Dupont’s LUDOX. One gallon 
of KARPETREET dilutes with 4 gal- 
lons of water 


NC-84-40, St. Pau! 16, Minn. 


Please send complete information on the following Rug Cleaning products: 


ZONE STATE 


@o 
oO 
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FULL TELESCOPE BOX 


SUITABLE FOR 
HOUSEHOLD EFFECTS 
SIZE: 36 x 22 x 8 


Sold through distributors 
from Coast to Coast 
Write for Brochure 


STORAGER 
by GUARDIAN 


HAMPERS 


ONE OR TWO PIECE 
Size: 27x 15x19% 


FOR BOX STORAGE 


Free Advertising and Promotional Material 


LINE 








“BOOK” by GUARDIAN 


Y A keepsake box for wedding gowns. 
One piece construction - Gold colored 


corrugated board - Easily set up. 


$ 3.50 per box F.0.8. N.Y 


GUARDIAN BETTER-PAK CORP. 


84 JUNIUS ST., e 


-) tele) 454. Bb, Be 





NEW PRODUCTS AND LITERATURE 


Continued from page 12 


DF Series Heaters 


line of direct-fired 
heaters, the DF 
ha been announced by 
Water Heater Com- 


new 


water 


units are 

res, ranging 
g.] h LOO 
ire said to be 
erated laun 


ndries ] 


ana 


The 


small 


permit 


and 
them to fit 
ich is equipped 
rod for added 
protection against corrosion and 
the flush insulated 
with fiber glass to keep heat 


er savs the ir 
flush jackets 


anywhere I 


size 


with an anode 


jac kets are 


loss to a minimum 

DI 
storage capacities and can also 
to a storage tank 
gravity 

large 
heaters are 
300 pounds 
working Completely 
packaged available 
prewired, completely assembled 


Series heaters have large 


be connectec 
forced or circula- 
permitting 
The 
under 
pressure 


for 
tion 
reserves. 
tory-tested 


storage 
fac- 


units are 
and crated 

For more information 
Portmar Water Heater 
pany, In 193 Seventh 
Brooklyn 15, N. Y. 


write 
Com- 
at.. 


Columbia's New Boiler 


Featuring a newly de | 
burner, the latest addition 
Columbia Boiler Co. of 


Pottstown, Pa., is a 


signe¢ 


steam generator 
nformation may be 


writing to the 


Chase Lint and Spots 


A giant-size, lightweight lint 
remover has bee n de ve loped by 
the Rite Aids Company. Lint- 
\-Way has a roller covered with 
an adhesive material which 
picks up lint, hair, thread, etc. 
Refill rolls are also available. The 
company suggests that the item 
might also be used as a mer- 
chandising item 

Rite Aids is offering a 2- 
ounce sample of its new Spot 
Lift, all-purpose spotting agent. 

For further information write: 
Rite Aids, 18 Brattle St., 
bridge, Mass 


Cam- 


Lookout Boiler Catalog 


4 new 12-page catalog illus- 
trating and describing the com- 
full line ot 
horizontal Scotch 
boilers has been published by 
Lookout Manufactur- 


ing Tenn 


automatic, 


pany $s 


marine-type 


Boiler & 
Chattanoc 


wa > 


Modulatic Bulletin 


Vapor Heating Corporation 
has published a bulletin, No. 
4010, describing its 
line of water-tube package boil- 
ers, the Cycle Modulatic. 

For a copy, write to: Vapor 
Heating Corporation, 6420 W. 
Howard St., Chicago 48, III 


economy 


Five-Cent Vendor Items 





Three items are ready for 
vending in 5-cent machines, un- 
der the new Laundry Maid la- 
bel; detergent, dry bleach and 
instant starch. 

Complementing these new 
products of Automatic Service 
and Supply Co., Inc., is a wall- 
mounted vending machine. The 
makes 10-cent 
coin-op laundry packages 

For further information write 
the firm at: 2701 E. Commerce 
St., San Antonio, Tex 


company also 
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NEWS FROM THE ALLIED TRADES 


Continued from page 16 


Advertising and Editorial Art, 
sponsored by the Art Directors 
Club of Los Angeles. The ad 
was chosen as best out of the 
5,000 entries in the exhibit. 

TV 
Hans Conried 1s photographe d 
presenting the award to 
Charles Wysocki, of the 
Roy Inc. advertising 
who illustrated the 
Maurice G. Vaughn 
ative director of 


looks on. 


and screen personality 
artist 
Ross 
agency 
ad, while 

right), cre- 
the 


agency, 


Packaging Division of Olin Ma- 
thieson Chemical Corporation 
His office will be located in San 
| rancisco 

Mr. Hillmann formerly 
assistant district manager, Mid- 


was 


western district 


Maytag Distributor 

National Laundry Equipment, 
Division of Berger Insulation, 
Inc., 5920 Center Ave., Pitts- 
burgh, Pa., has been franchised 
as a distributor of Maytag coin- 
operated commercial laundry 
The firm’s territory 
covers western Pennsylvania and 
West Virginia 


applian es 


northern 


Schlang and Weinberg Join National Cleaners 


124 Years of Service 


Frank E. Chapman and Harry 
Farrel have retired from Inter- 
national Paper Company. Both 
men joined the company when 
it was founded in 1898. 

Mr. Chapman served in the 
company’s New York Purchas- 
ing Department since 1927. Pri- 
or to that, he was a mill agent 
at several of the company mills. 
Mr. Farrell spent his entire ca- 
reer in International Paper's 


New York office. 


Keever-Beech Lestoil Agents 


The Keever-Beech Division 
of the Keever Starch Co. has 
been chosen exclusive sales 
agent for the distribution of 
Laundry Lestoil, Lestex, Lestare 
Bleach Packets Laundry 
Lestare 

Keever-Beech, Columbus, 
Ohio, has been in the laundry 
field for over 100 years. Lestoil, 
Inc., Holyoke, Mass., entered 
the field in 1933 and has re- 
cently added Lestare bleach in 
packet and bulk form and Les- 
liquid synthetic deter- 
to its line 


Amsco, Western Celebration 


E. M. Toby, president of 
American Mineral Spirits Com 
pany, New York 
at the the thir- 
teenth anniversary of American 
Mineral Spirits Company, West- 
Los Ange les 

Amsco, Western 
two employes in 
the 
modern 


Ange le s 


recently spoke and 


celebration of 


ern, in 
started with 
1947 


two 


Today 


company has large 
bulk plants il Los 
ind Oakland tex, a 


STAN SCHLANG ARNOLD WEINBERG 


gent 
National 
Mtg 


nounce d 


Chemical 
Co., Chicago, recently an 
the addition of two 
sales technicians to the 
company’s newly enlarged 


Technical The 
comers are Stan Schlang and 
Arnold Weinberg. Both are 
NID graduates and Mr. Schlang 


is a former plantowner. 


Cleaners Division new- 


Olin Mathieson Appointment Raypak Expands 


Raypak Company, El] Monte, 
Calif., has expanded its manu- 
facilities to double 


Robert D. Hillmann has been 
appointed Western district sales new 
film operations, of the 


manager tacturing 





America’s Finest Water Heater! Laundry Operators From Coast To Coast Secure 


AN ABUNDANT SUPPLY OF LOW-COST HOT WATER 


c2 5 


with a Ewing Improved Automatic 
VERTICAL MODEL HEAVY DUTY 


Saves 
Valuable Floor 
Space! 


. Hot Water Heater 


No Expensive 
Storage Tanks 
Are Needed! 


Provides a constant, plentiful supply of Hot Water. 
Automatic TROUBLE-FREE operation. Compact! ... 
Quickly and easily installed . . . and ABSOLUTELY SAFE! 
Amazingly efficient and economical. Ask a Ewing user 
what he thinks of it. 

FOUR SIZES: 190,000—-315,000, 520,000 and 900,000 BTU input. 
Recovery capacities up to 850 gallons per hour at 100 degree tem- 
perature rise. Storage capacity 50 to 226 gallons. Inside surfaces 
treated with metal protective to assure long life and clean, clear 
water. Heavy duty magnesium rods incorporated with each unit. 


Constructed in accordance with requirements of A.S.M.E. Boiler 
and Pressure Code. Each heater registered with National Board 
of Boiler and Pressure Inspectors. All safety controls listed by 
AGA, : 


Write or wire for details, name of nearest distributor. 


MANUFACTURING CO. 
2545 NW 10 





5-Year Guarantee! 


One-year unconditional; four 
years prorated. Backed by 35 | 
| years of successful experience. 
Finest materials, expert work- 
manship; neat in appearance 
It comes COMPLETELY set up 
| with burner and controls al- 
ready installed on the heater. P. O. BOX 875 


OKLAHOMA CITY, OKLA 

















space. An additional 
teet ot 


us with 


the former 


15.000 square 


eight years as sales representa- 


tive in southern and western 
lowa through the Des Moines 


branch of Thompson-Hayward. 


space 1S 
alre idy it} more 


pl rire 


Krueger Moves 


Charles H Signal Promotes Edelmann 
na;ric 


Jack 


transferred 


Krueger 
ntly to 
Minneapolis, Mir Chomp 
son-Hayward Chemical Com 
pany) He will 


was rece 


in by 


manarcel 


ED EDELMANN 


Chemical 
has promote d 


Mtg. Co 
Ed Edel- 


district man- 


Signal 
Inc., 
mann to Western 

CHARLES H ager 
For the 
Edelmann 


KRUEGER 
Mr 
Michi- 
gan-Ohio Signal 
In this he will 
have his headquarters in San 
and will the 


two vears 
the 
tor 
position, 


past 
of 
Dry 
neapolis 

Mr. Krueger, a 
Minne sota has 


and covered 


Cleaning Division in Min- 


Thompson's Laundry 


territory 
new 
native ot 


spent the past Francisco cover 


of California, Oregon, 
Washington, Idaho, Montana, 
Arizona, Wyoming, New Mex- 
ico and Colorado. 


states 


Forrester to Wallerstein 


Roy W. Forrester has joined 
the of the 
Wallerstein Staten 
Island, N. Y. He will serve the 
drycleaning industry in the 
Southeastern His head- 
quarters will be in Atlanta, Ga 


sales organization 


Company, 


area 


Brock Heads American Mat 


KEN E. BROCK 


Ken E Brock, former vice- 
president and director of the 


American Mat Corporation and 
D. W. Moor Co., Toledo, Ohio, 
has been named to succeed the 
late D. W. Moor, Jr., as presi- 
dent of the companies. Mr. 
Brock joined the companies in 
1948. 


Holsinger Premiere 


SHANNON HOLSINGER 


The Holsinger Equipment 
Company has opened the doors 
of its new offices and warehouse 
at 212 Puyallup Ave., Tacoma, 
Wash. 

Heading the company is 
Shannon Holsinger, has 
been in the industry for 18 years 
and has operated drycleaning 


who 





WASHERS * 


37 x 30 DRYER 


fast, efficient service; increase 


product n and income 


4iaQh r a to tle 
%' gh t ble basket gives gent! 


act wasn-n -weor gor 
ch- 


nly minor to 


| % Temperature 


ble: ther 
high 
Permane 
steel! lint cylir 
life f dryer 


placements 


Built in 


laundry | 


atet 
sarety 


For illustrated 
brochure, name of 
nearest distributor, 


write... 4301 S. Fitzhugh Ave. 


EXTRACTORS 





Dallas 26, Texas 


4 Cook 


OPEN END WASHER 


Mekevro Cc 


cnange 


water 


DRYERS 


arPeovin 


® 


egeTe) 4 MACHINERY CO., INC. 


Telephone HAmilton 1-2135 


Manufacturers of the Only Complete line of Open-end Washers 


THE 


NATIONAL CLEANER 








Only GROSS STAR TRIPL-SAFE GRID PLATES 
Have the PATENTED Filter Screen 


AND FILTERING ACTION AT 
NO EXTRA COST 


No other Grid Plate can 
possibly be as safe as 
GROSS STAR because 
NO other Grid Plate has 
the patented filter screen 
that gives 100% protec- 


tion against hot spots, moires, jetting and nickel marks. Billowing 
clouds of TRIPLE-filtered steam provide exact steam temperature 
for faster, safer production on ANY fabric — Wash-N-Wear, 
delicate synthetics, silks, wools, cottons . . 
permanently napped pressing surface makes “shine” impossible. 


rc 


When ordering from your jobber—insist on _—«| 


yy | 


GROSS STAR TRIPL-SAFE GRID PL. 


PATENTED 
1708 S. STATE 


plants in several states. The new 
firm will handle a complete lin 
of laundry 


coin-op well is 


drvcl aning, and 
equipment as 


boilers and uniforms 


Wichita Promotes Godfrey 


JACK GODFREY 


Wichita Precision Tool Com- 
pany, Wichita, Kans., has pro- 
moted Jack Godfrey to district 
sales manager of the Midwest 
and Great Lakes Long 
associated with the industry as 
both plantowner and machinery 
distributor, Mr. Godfrey will 
continue to have his headquar- 
ters at Arlington, Tex. 


area, 


L. BEHRSTOCK CO 


MFO. BY 


STEAM. FILTER 


ST. CHICAGO 16, ILL 


l-H Promotes Adams 
]. Frank 


International 


Adams, who joined 
Harvester 
a truck 


salesman, has been named parts 


the 
Company, ( hicago, as 
and service manager for the In- 
ternational truck sales depart- 
Prior to his appointment, 
Adams ot 


Eastern sales region 


ment 
Mr 
I-Hs 


was manager 


Westvaco Name Change 


Food Machinery and Chemi- 
cal Corporation is dropping the 
name Westvaco its divi- 
sional and brand identifications 

In the future, the former 
Westvaco Divisions will be 
known as the Chlor-Alkali and 
Mineral Products Divisions of 
the corporation. The chemicals 
and all other products of the 
two divisions identified with the 
Westvaco name will hencforth 
be known as FMC chemicals 


from 


Morwhite Names Vanderpool 


Vanderpool, veteran 
of 10% with a_ large 
chemicals firm, has joined the 
staff of Morwhite, Inc., 
Albany, N. Y., formerly known 
as Morwhite Chemical Com- 


Joseph 
years 


sale s 


pany, Inc. 


. ANYthing. And the 


WITH BUILT-IN Gam 


ONLY GROSS 
STAR gives you 
THREE times the 
steam-filtering 
action. 





e Under 46”. 
Over 46” 


| 
| | 
Mushroom 

| 

| 


eee r=) EVEN steam 


Built In For EXTRA Safety 





| EASY pressing 
~ PERFECT pressing 
/ SAFE pressing 








perforated liner 


PATENTED filter 
screen 


perforated grid 
plote 
(with napped 
surface) 


1 
2 
3 





COSTS LESS THAN YOU'D GUESS 


TRIPL-SAFE 
$29.75... 


SINGLE PLATE 
$16.85 
21.75 
12.50 


38.75... 
21.75... 


from your jobber 





Kordite Promotes Hangartner, 


CROFT C. HANGARTNER 


Croft C. Hangartner has been 
appointed product manager of 
the Laundry and Dry Cleaning 
The Kordite Com- 
pany, Macedon, N. Y 

Mr. Hangartner will 
sponsible for product develop- 
ment and sales of polyethylene 
packaging materials for the dry- 
cleaning and laundry industry 

Virgel Smith has ap- 
pointed field sales manager of 
the Industrial Division of Kor- 
dite. Mr. Smith will in 
charge of a 40-man sales force 
distributing plastic packaging to 


Division of 


be re- 


been 


be 


Smith 


x 


a 


VIRGEL SMITH 


the drycleaning and laundry in- 
dustries 


Cole-Whitlow Firm 


William Cole and Stanley 
Whitlow have joined to form 
the firm of Cole-Whitlow, Jack- 
son, Miss., and Atlanta, Ga. The 
new firm will specialize in pro- 
duction, quality control and 
packaging service. 

Bill Cole will handle the 
plant management techniques 
and Stan Whitlow the packag- 
ing field. 





NICKEL- 
LINED 


AT PRICES YOU'D EXPECT TO PAY FOR 
ORDINARY COMMERCIAL WATER HEATERS 


Here's a nickel-lined water heater specially designed, specially 
sized to handle modern automatic laundrying needs. Comco 
Nickel-lined* 
requirements 
ture rise of 100 F 


NICKEL-LINED BY THE KANIGEN® PROCESS 


.. +» Through Chemistry, Industry’s 
Most Advanced Water Heater 


Water Heaters are sized for extra large volume 
up to 1500 gallons per hour with a tempera- 


Through the exclusive Kanigen® Process, a superb quality nickel 
alloy coating is chemically deposited to the interior of each Comco 
Heater. This assures absolute coverage, virtually bonding the steel 
and nickel alloy into one metal, giving years of extended heater life. 
Corrosion resistance equals that of hardened stainless steel on all 
uSable water applications. 


Each heater is fully approved by the American Gas Association for 
use with all gases . . . and is also approved by the American Society 
of Mechanical Engineers. 


Designed and Produced by the Leading Special- 
ists in Volume Hot Water Heater Equipment! 


COMMERCIAL HEATER Co. 


Fort Worth, Texas 
*NICKEL-LINED BY KANIGENR 
Kanigen® is a mark identify 
ing chemical deposition of a 
high-nickel, low-phosphorus 
alloy by General American 
Transportation Corporation and 
ts licensees; and the coating 
resulting therefrom 


EASTERN SALES OFFICE 
Commercial Water Heater Co 
2025 Riverside 

Columbus 21, Ohio 


PEOPLE AND 


PLACES 


NORTH EAS 


Two explosions, seconds apart, 
damaged equipment in Friends 
Cleaners and Dyers, 68th and 
Media Sts., Philadelphia, Pa 
Total damage to equipment and 
clothing was estimated at 
$50,000. 


Harris Cleaners, Syracuse, 
N. Y., has contracted for a $30,- 
000 building on Syracuse St., 
Baldwinsville, for establishment 
of a branch 


M & B Cleaners of Hammon- 
ton, N. J., has opened another 
branch, at 139 Philadelphia 
Ave., Egg Harbor City. 


Cheltenham (Pa.) Cleaners, 
504 Central Ave has an- 
nounced the formation of a new 
corporation, to be operated as 
Cheltenham Cleaners, Inc. The 
business was founded in 1922 
by the Edelstein brothers, Mor- 


Faultless Cleaners, 934 Web- 
ster, Topeka, Kans., has con- 
structed an addition for estab- 
lishment of a _ coin-operated 
laundry. Richard Blanchard is 
manager of the firm, which re- 
cently opened a branch dry- 
cleaning outlet and coin-oper- 
ated laundry at 1223 W. 2\st 
in the Lincoln Shopping Center. 


Perfection Cleaners has opened 
its fourth location, at 20926 
Hawthorne’ Blvd., Torrance, 
Calif., according to Mel Brick- 
man, owner. Mr. Brickman is 
president of the South Bay Dry 
Cleaners Association 


Mrs. Kathleen Eubank is the 
operator of Larkfield Cleaners, 
Santa Rosa, Calif 


New drycleaning equipment has 
been installed at Culver Clean- 
ers, 95. 34 W ashington Blvd., 
Culver City, Calif., according to 
Leonard Kessler, manager. 


THE 


T 


ris, Jacob and William, who 
will continue as part ot the or- 
ganization. 


Michael Stanz has taken over 
management of Vanity Clean- 
ers, 7815 Third Ave., Brooklyn, 
N. Y., from J. E. Kopilow. 


S. Feldman & Sons, Inc., with 
headquarters at 62 Lock St., 
Newark, N. J., has opened a 
branch at 707 Scotland Rd., 
Orange. 


Sam Newman and Bob Isser 
recently opened Edmor Dry 
Cleaners, Inc., 1660 New York 
Ave., Huntington Station, N. Y. 


Joseph VY. Collentro has ap- 
plied for a permit to operate a 
drycleaning and laundry estab- 
lishment at 478 Broadway, 
Chelsea, Mass. 


Jet Cleaners and Laundry has 
opened a new cleaning plant in 
the Eastgate Shopping Center, 
Kellogg and Rock Rd., Wichita, 
Kans. 


Bob Hunemiller and Joseph 
Williams are the new owners of 
Town and Country Cleaners, 
19243 E. Foothill, Glendora, 
Calif., formerly owned by Earl 
Joyce. 


Hourly Cleaners has been 
opened at 2425 N. Tucson 
Blvd., Tucson, Ariz., and is 
managed by Leroy Englund. 


New drycleaning equipment 
has been installed at Safe-Way 
Cleaners, Chowchilla,  Calif., 
owned by M. Teekell 


A new $25,000 establishment 
has been opened by The A Co. 
at 6282 W. Third St., Parkla- 
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brea, Calif. Irwin Rash is presi- 
dent of the drycleaning and 
laundry firm, which handles all 
cleaning and refurbishing for 
the Los Angeles County Mu- 
seum of Science and Industry. 


on 


las 


Gene’s Cleaners, formerly 
Main St., Kingman, Kans., 
been moved to a new location 
on W. A. St., according to Gene 
Shay, owner 


Mrs. Kathryn Masero has an- 
nounced plans to open Kay's 
Cleaners, 133 S. Bradford Ave., 
Placentia, Calif 


Stickel Cleaners, 714 N. 
Aggieville, Kans., 
by fire rece ntly 


12th, 
was destroyed 


Dick and Vera Haworth have 
purchased Durkee’s Cleaners, 
17729 Chatsworth St., Granada 
Hills, Calif. The Haworths will 


W. L. (Les) Carr of Umpqua 
Cleaners and Don Glentz of City 
Cleaners, Roseburg, Ore., have 
announced plans to open their 
fourth coin-operated laundry 
Main St. in Myrtle Creek. 


Roy Koch of Cook's Cleaners, 
Beaverton, Ore., has announced 


installation of new equipment 


Town Cleaners, Seattle, Wash., 
will open its thirteenth outlet 
in the new shopping center at 
Aurora Ave. and N. 205th St., 
Aurora Village, according to co- 
owner John Weaver 


Howard Burke, operator of 
Burke's Cleaning, Canyon Rd., 
Beaverton, Ore., has opened 
Burke’s Cleaning Salon in the 
new Fred Meyer Shopping Cen- 
ter in Raleigh Hills 


Bachelor Cleaners & Laundry, 
409 Montana, Coeur d'Alene 


NORTH CENTRAL 


Dorsey Cleaners of Detroit, 
Mich., has opened its seventh 
unit, at 15546 W. Warren in 
Dearborn 


David Rusk has opened Dave's 
Dry Cleaning Service at 6341 


APRit 1960 


operate the establishment as 
Cleaning by Haworth. 


Robert K. Bertucci was elected 
president of Zenith Cleaners, 
Dallas, Tex., at a recent meet- 
ing of the board of directors of 
the 46-year-old firm. Other offi- 
cers and directors elected were 
James F. Milholland, vice-presi- 
dent; Mrs. T. E. Milholland 
chairman of the board; Mrs. K 
Bertucci, chairman of the execu- 
tive committee; W. F. White- 
hurst, secretary-treasurer-comp- 
troller, and Howard H. Dedman, 
board member 


Lucille Bundy and Bea Bennett 
are now operating Black and 
White Cleaners, 2595 N. Fair 
Oaks Ave., Altadena, Calif 


A storage vault has been added 
it Walton Bros. Cleaners, 432 
Main St., Del Rio, Tex 





Idaho, owned by Paul G. Am- 
mon has ope ned a new drive “In 
at 1032 Fourth 


Mr. and Mrs. Dale Bradley 
have purchased Modern Clean- 
ers, Medford, Ore., from Mr 
and Mrs. V. G. Richards. Mr 
Bradley had been an employee 
of the firm for 15 years. 


Chuck Musiel, operator of 
Chuck's Drive-In Cleaners, Oro- 
fino, Idaho, and Rex Barstow 
have announced plans to estab- 
lish a coin-operated laundry, 
Orofino Laundromat, in the dry- 
cleaning establishment. 


Adolph Hagemann and Earl 
Ryder, owners of American 
Cleaners, 400 Main St., West 
Kelso, Wash., and Virgil Rut- 
ledge, owner of Ideal Laundry, 
1216 California Way, Longview, 
have filed articles of incorpora- 
tion merging the firms. The con- 
cern will be operated as Ameri- 
can Cleaners and Laundry. 


Beechmont Ave., Mt. Washing- 


ton, Ohio. 


Peter Zantal, operator of Gleem 
Cleaners, Alliance, Ohio, has 
opened Violet Ray Cleaners in 
the Mount Union Plaza, W. 





This season's profits 





will come in 


SPRING COLORS 


Now is the time to promote 
Spring season dyeing 


When Almore does your dye 
work, you can accept with 
confidence and handle 

with profits. 


Spring Colors for... 
* Spring Coats 
* Wool and Cashmere Sweaters 
* Car Coats 


Tell your customers—‘‘DYEING SAVES BUYING" 


DYE HOUSE 
DYEING is our ONLY Specialty 


4412 Wentworth Ave., 
Chicago 9, Illinois 


Leon Teicher, President 





Continuously in business since 1919 


... the dyeing name of undying fame 














: Bed 


ELECTRIC BLANKET 
CIRCUIT TESTER 

Checks electric blanket wiring in 15 seconds 
Protects you against unwarranted claims 
Portable 
where a | 10v outlet is available 


plug in type, can be used any- 
Works on 
all blankets. Complete instructions included 

no costly operator training. Completely 
safe cannot hurt blankets, equipment 
or personnel 


Price ..$6.50 each 


5 FT. PORTABLE GARMENT RACK 
Use it everywhere the KD Garment 
Rack has attractive appearance for 
your call office and strength for your plant 
63” high, heavy duty, mirror-chrome up- 
rights and crossbars, baked black ena- 
mel finished cast fittings and sturdy 
swivel rubber casters. Shipped knocked 
down, easily assembled. 


Price $29.50 each 


Other lengths, designs quoted on request 


GLAMOR HANGER 


Beautiful, colored heavy gauge solid alumi- 
GLAMOR HANGER is 


scratch resistant and the hook is protected 


num hangers 


by a plastic tip. Ideal for special promotions 
anniversaries, holidays, etc. Available in 
color-fast, anodized — Gold, Copper, Silver, 


Red 


Discounts on quantity orders 


Blue and Green. Write for prices 


ASK YOUR SUPPLIER ABOUT KD... 


KD Numbering Outfits 
identification Tags and 


Systems 
Flag Markers 
Te L 


KE 


COMPANY 


Brass Tags and Rings 
Rack Dividers 

Pin Straighteners 
Pin Set Transports 


ES-DAVIS/ 





79 14th St., 


Battle Creek, Michigan 














LIFETIME GUARANTEE 


Patented asbestos 
steam retainer ring 


ZEIDLER “Perma-Pad” 


Spring Cushion for Drycleaning Presses 
Permanently resilient—can’t bake or pack 


down! 


Easily installed — economically priced 


Write for literature 


ZEIDLER Manufacturing Co., Inc. 
633 Concord Avenue, Mamaroneck, N. Y. 
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NO MORE CURLED LAPELS 


Amazing garment retainer eliminates 
curled lapels, keeps coats from sag- 
ging and drooping, gives garments 
that “deluxe” look. Order today, rea- 
sonably priced. Order direct or from 


your jobber. 


THE COAT RETAINER CO. 


P.O. Box 7021 


San Antonio, Texas 


State St. and Shunk Ave. The 
new unit includes a coin-oper- 
ated laundry 


owner of Bell 
Cleaners and _ Shirt 
Laundry, Seventh and Univer- 
sity, Des Moines, lowa, has 
opened Bell Fashion Launder- 
ette at 3021 S. W. Ninth 


Sam_ Saluri, 
Fashic ym 


A formal opening was held re- 
cently at Town and Country 
Cleaners, Shawano, Wis., by the 
new owners, Mr. and Mrs. Alex 
Zierden The firm, located at 
138 S. Main St., has been ex- 
tensively remodeled 


Peter Pan Cleaners has leased 
space in the shopping center 
under construction on Main and 
Washington Sts., Port Washing- 
ton, Wis 


Howard B. Larsen has been 
appointed general manager in 
charge of production of Royal 
Drive-In Cleaners Corp., Grand 
Haven, Mich., according to Mrs 
Otto R. Larsen. The 
was formerly held by 
band, the late Otto L 
Larsen is now 
treasurer 


position 
her 
irsen 
president 


hus- 
Mrs 


and 


North Side Cleaners, 5427 N. 
Broadway, Chicago, Ill, has 
opened its seventh unit, it was 
announced by William Fricke, 
president. The firm is making 
extensive preparations to cele- 
brate its fiftieth anniversary. In- 
cluded is remodeling of the 
main plant, which has housed 
the company since it was found- 
ed in 1910 


Anne Donnelly Hein has taken 
over the drycleaning establish- 
ment at 231 Elm St., Ludlow, 
Ky., formerly operated by Jack 
Conlin. The concern 
known as Anne’s Dry Cleaners. 


THE 


Carl J. Cousino and Clinton 
Parrott have purchased Hand- 
ler’s Cleaners, Inc., 116 W 
Front St., Monroe, Mich., and 
will operate under the name of 
Handlers of Fine Cleaning. 


Speedy Cleaners, Inc., has 
leased space at 1218% Mt. Ver- 
non Ave., Columbus, Ohio, 


Hopkins (Minn.) Cleaners-Laun- 
derers, 219 Excelsior Ave., W., 
has completed a_ remodeling 
program and added new equip- 
ment. Willard Morrau is the 
general manager 


Quick Cleaners & Laundry, 206 
W. Jefferson St., Oconomowoc, 
Wis., has added a storage vault 


4 grand opening was held re- 
cently at Elma (lowa) Cleaners 
& Laundromatt, now under the 
new management of Mrs. Dale 
Schroeder 


A remodeling program includ- 
ing a plant addition has been 
started at Alvey Cleaners, 608 
Main St., Tell City, Ind., by 
Donald Alvey and Tony Fischer. 


Charles Ross, president of Ross 
Cleaners, Columbus, Ohio, has 
announced the opening of a 
new unit at 48 E. Broad St 


Reisig Cleaners is building a 
drive-in drycleaning and laun- 
dry adjoining its present loca- 
tion at 434 N. Monroe St., Mon- 
roe, Mich., Edmund W. Reisig, 


Jr., announced, 


Canaveral Cleaners and Laun- 
dry, Inc., recently incorporated 
in Cocoa Beach, Fla., will be 
moved to a new building on the 


will be causeway in Merritt Island. John 


Hogg is president of the firm, 
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GAS BOILERS 


Vertical tubular 
Vertical flueless 
Portable horizontal 


Fully automatic units including boiler feed or complete 
return systems. All boilers ASME Code & National Board. 


Specializing in boilers for the garment 


Over 10 sq. ft. heating surface per H. P. all sizes of HRT's. 


P. M. Lattner Mfg. Co. 


| OIL BOILERS 


Vertical tubular 
| Vertical flueless 
Portable horizontal 


and cleaning trades since 1916. 


Cedar Rapids, lowa 


Dealers & Distributors most everywhere 





John J. Fitzgerald vice-presi- 
dent, Robert DeGive secretary- 
treasurer, and C, L. Maxwell 
general manager 


Barbara Rose and Edward Y. 
Walter, Jr.. an NID graduate 
have opened Village Cleaners, 
Mt. Vernon Ave. and Herbert 
St., Alexandria, Va 


Sylacauga, (Ala.) One Hour 
Martinizing Cleaners, Fort Wil- 


liams St., held its grand opening 
rec ently 


Jim Buck Morgan has _ pur- 
chased the business interest of 
his uncle, Alex Little, in Nu- 
Way Cleaners on Main St., Be- 
rea, Ky 


Gene Culver has assumed man- 
agement of the One Hour Mar- 
tinizing drycleaning establish- 
ment in Springdale, Ark. 


DOMINION of CANADA 


Modern One Hour Dry Clean- 
ers, 864 Putnam Ave., Zanes- 
ville, Ohio, has opened a 
branch at Seventh and Market 
Sts 


A permit has been issued Peat’s 
Cleaners & Tailors Ltd., 4672 
Yonge St., Scarborough, Ont., 
for construction of a building 
at Lawrence Ave., E., near Eli 
nor Ave. 


Spic "N’ Span Dry Cleaners has 
been moved- into a newly re- 
modeled building in Boissevain, 
Man. The concern, operated by 
Bob Deleurme, was previously 
located in Notre Dame de 
Lourdes. 


Roy’s Cleaners has opened its 
fifth branch, at 240 Lonsdale, 
North Vancouver, B. C. The 


firm, owned by Roy MacDon- 
ald, has its he adqu irters at 652 
Queensbury. 


An addition is to be construct- 
ed at Cramer’s Dry Cleaners 
and Laundry Ltd., 4 Dundas, 
W., London, Ont 


M. Starko, president of Page, 
The Cleaner & Furrier Ltd., 
9338 118th Ave., Edmonton, 
Alta., has announced that an 
estimated $750,000 will be 
spent during 1960 in an expan- 
sion program which will include 
erection of four drive-in dry- 
cleaning plants. 


Emerson Knipe has sold his dry- 
cleaning establishment in New 
Hamburg, Ont., to Stanley 
Schilling. 


OBITUARIES 
is set aad | 


Charles Rupp, 68, president of Risley-Dorraine, Inc., dry- 
cleaning and laundry firm of Pleasantville, New Jersey, died 
recently. Mr. Rupp founded Dorraine Cleaners and Dyers 
in Atlantic City, in 1917. This firm was merged with Ris- 
ley’s Laundry in Pleasantville two years ago. He served two 


APRIL, 1960 








INCREASE PROFITS WITH 


BERLOU 


MOTHPROOFING SERVICE 


THREE-YEAR WRITTEN GUARANTEE 
Get increased volume and profits from PRESENT CUSTOMERS with a 
Berlou Mothproofing Department. Helps attract new customers, too. 
Berlou, established in 1930, is used by more professional mothproofers 
than all other mothsprays combined. Write for Berlou Profit Builder 
Pian. Berlou Manufacturing Co., 435 Monroe Street, Marion, Ohio. In 
Canada, The Berlou Company, Lid., London, Ontario. 


‘ STANDARD 
SCALE BASKET 


16” x18” x32” heavy gauge 
steel wire basket with remov- 


able plastic liner. Capacity 
60 Ibs. Stee! carriage with 3” 
ball bearing casters. Weight 
figures are reflected in mag- 
nifying mirror and plainly 
visible without stooping. . . . 


$69.50 


Replacement Liner 


$ 4.95 
ECONOMY > ig Megan 
HANGING SCALE : 


ideal Scale for selling service by weight. 
Heavy gauge metal basket. Attractive 
scale graduated to pounds and half 
pounds. Approved by Dept. of Weights 
and Measures. Capacity up to 100 Ibs. 


Scale and basket as shown $39.75 


With stand add 





Scale alone 


Basket alone 


Send for 1960 Catalog. 
Sold by Drycleaning & Laundry Jobbers Throughout the World. 


NEWHOUSE SPECIALTY CO., INC. 


3827 San Fernando Road, Glendale 4, Calif. 





Ze-DRAPE FOLDER 


Increase 


YOUR HOUSEHOLD SALES 


Ze-Drape Folder, the 
sional folder, will enable you to 


profes- 


do big drape cleaning orders 
using 
10 feet high 
Finished with decorator folds 


complete for $185 
products 


man Co 


with one operator, 


3x 3 feet space 


Send for FREE Illustratec 


Literature 


Zimmer Cincinnati 19, O 





WE CHANGE IT 
Extra Cash For You With No Extra Work 
Double Breasted Suits and 
Overcoats Converted Into 
Modern 2 of 3 Button 
Nerrow Lapel! Single 
Breasted Styles 
We can convert men’s 
dark blue or black 
double breasted suits 
into tuxedos 
Regular lapel, new satin 
facing—$14.95 
Shaw! lapel, new satin 
facing—$17.95 
We send you oa free window 
sign with your first order— 
Suit Coats—$8.95 
O-Coats—$1 4.50 
All Werkmanship Gueronteed. 
Mail Orders Promptiy Serviced 


NU-WAY TAILORS 


119-10 Merrick Boulevard, Jamaica 34, New York 








BEFORE 











44 vears 


with the Brycleaning Industry 


INSURANCE AT COST! 


National Indemnity Exchange 
National Fire Insurance Exchange 


3820 WASHINGTON BLvDO. ° ST. LOUIS 8, MISSOURI 


EASTER SEALS 


fight crippling on three fronts 


TREATMENT-RESEARCH-EDUCATION 





'. 
ava vaWatal, sa iata tats ta tae | i 


eS. 








National Society for Crippled Children and Adults 
2023 W. Ogden Ave., Chicago 12, Ill. 


terms as president of the New Jersey Laundry & Cleaning 
Institute, and during the 30’s was a director of the NID. He 
had also served as a Democratic jury commissioner since 
1953, and was a former president of the Rotary and Ex- 
change Clubs in Atlantic City and a Mason. Surviving are 
his wife and daugter 


Stuart Cecil Alley, Jr., 35, owner of Delta Dry Cleaners, 
Dallas, Texas, died after a brief illness. Mr. Alley was 
awarded the Distinguished Flying Cross as a Marine Corps 
first lieutenant. He was a member of the Walnut Hill Lions 
Club. Survivors are his wife, father and two daughters. 
Harold V. Emling, 63, owner of Emling’s Cleaners and 
Dyers Company, Erie, Pennsylvania, died recently. Mr. 
Emling was a member of the Pennsylvania Association of 
Dyers and Cleaners and the Elks. Survivors include two 
sons and his father 


Philip H. Kornick, 55, owner of Daniel & Company, dry- 
cleaning establishment in Chicago, Illinois, died recently. 
Mr. Kornick is survived by his wife, son and daughter. 

Morris Malkov, 79, retired owner of a drycleaning establish- 


ment in Chicago, Illinois, died recently 
wife, two sons and a daughter 


ANNUAL CONVENTIONS 
RO eR RE 


April 30 and May 1—Southern Distributors Council, Chisca 
Hotel, Memphis, Tennessee. 


Surviving are his 


May 5, 6 and 7—Idaho Launderers and Cleaners Associa- 
tion, Bannock Hotel, Pocatello. 


May 6 and 7—South Carolina Association of Launderers & 
Cleaners, Wade Hampton Hotel, Columbia. 


May 14 and 15—Dry Cleaners Institute of Texas, Fair Park 
Coliseum, Lubbock. With exhibit. 


May 19, 20 and 21—Pacific Northwest Launderers and Dry- 
cleaners Association, Winthrop Hotel, Tacoma, Wash- 
ington. 

May 20, 21 and 22—Dry Cleaners Association of South Da- 


kota, Huron. 


June 3, 4 and 5—California Drycleaners Association, Lafay- 
ette Hotel, Long Beach. 


June 8 and 9—North Carolina Association of Launderers 
and Cleaners, Sir Walter Hotel, Raleigh. 


June 17 and 18—West Virginia Launderers and Dry Clean- 
ers Association, Daniel Boone Hotel, Charleston. 

June 23, 24 and 25—Midwest Cleaners & Launderers 
Kansas Association of Cleaners and Launderers and 
The Associated Cleaning & Laundry Service of Mis- 
souri), Elms Hotel, Excelsior Springs, Missouri. With 
exhibit. 


June 24, 25 and 26—Florida Institute of Laundering and 
Cleaning, Fontainebleau Hotel, Miami Beach. 


August 21, 22 and 23—Virginia Association of Launderers 
and Cleaners, Inc., Hotel Roanoke, Roanoke. 
THE 


NATIONAL CLEANER 





NATIONAL MARKET PLACE 


Where Buyers and Sellers Meet 








10¢ a word for the first insertion and 8¢ a word for each subsequent, 
consecutive insertion of the same ad. Advertisements set in capitals 
or bold face type 15¢ a word, first insertion; 10¢ a word for subse- 
quent, consecutive insertion. Minimum charge—$2.00 (new or repeat). 

Help Wanted and Situations Wanted ads 5¢ a word for first inser- 
tion, 4¢ a word for each subsequent, consecutive insertion of same ad. 
Minimum charge—$1.00 (new or repeat). Capitals or bold face type 
—double these rates. 

Add five words if answers are to come to a box number to be for- 


warded by us. Be sure to write your copy, name and address plainly. 

Advertisements in this department must be in our hands NOT LATER 
THAN THE 10th OF THE PRECEDING MONTH. 

Cash must accompany all orders for advertisements in our classified 
columns. No book accounts can be opened, as the low charge made 
does not permit this expense. 

Rates for classified advertising are net. Classified advertising is not 
commissionable. 





Mail Your Replies to Box Numbers to The National Cleaner, 466 Lexington Avenue, New York 17, N. Y. 








CLEANING PLANTS FOR SALE 





For sale: In central Michigan, modern cleaning plant with shirt laundry. 
Gross last $75,000. Long-term lease or will sell building with 
business. For further information. ADDRESS: Box 8831, THE NATIONAL 
CLEANER. 2 


year 


NORTHWESTERN ILLINOIS—well equipped solvent plant, established 
27 years. Gross $40,000. New building, corner location, ample parking. 
$20,000—one half down. Terms on balance. Long lease, or will sell 
building. ADDRESS: Box 8990, THE NATIONAL CLEANER. -2 


PENNSYLVANIA. Solvent plant for sale. Cash-and-carry sales over 
$20,000. Can easily be doubled with present equipment including 30 
HP. boiler, all in perfect condition. Sold with or without property. Cor- 
ner location with ample parking. Terms available. ADDRESS: Box 9023, 
THE NATIONAL CLEANER. -2 





SOUTHERN WISCONSIN SYNTHETIC PLANT WELL ESTABLISHED 
GROSSING $80,000 YEARLY. EXCELLENT EQUIPMENT WITH CAPACITY 
TO DOUBLE. WILL SACRIFICE. WITH REAL ESTATE OR LEASE. AD- 
DRESS: Box 9040, THE NATIONAL CLEANER. -2 


TOP-NOTCH DRIVE-IN solvent plant with laundry and cold storage. Best 
location in city of 50,000 on Florida's West Coast with finest beach. 
Yearly volume $75,000. A real opportunity for someone. $25,000 cash 
with terms for balance. ADDRESS: Box 9055, THE NATIONAL CLEANER 

-2 


Northern Arizona—Reduced for quick sale. Complete solvent plant, 
ideal for working man and wife or partners. 1959 gross $26,000. Selling 
price only $12,500, one-half down, or $11,500 cash. Owner-owned build- 
ing in ideal location. Wonderful year-round climate. Wish to retire. 
ADDRESS: Box 9068, THE NATIONAL CLEANER. -2 


Modern synthetic drycleaning plant in north central part of Ohio. Gross- 
ing $70,000 a year. Situated in an industrial town of about 20,000 popula- 
tion. Modern equipment throughout. Owner's other interests forces sale 
Can be purchased with building or will give a good lease. For more in- 
formation send your name and phone THE NATIONAL 
CLEANER, in care of box number 9070 -2 


number to 


NORTHEASTERN OHIO “BEST LOCATION IN THE NATION.” Modern 
solvent plant in growing community, well-established. 1959 gross $30,000, 
$60,000-$100,000 potential. Will sell or lease building. Also available for 
sale, large adjoining lot for future expansion. Reason for selling—health. 


ADDRESS: Box 9078, THE NATIONAL CLEANER. -2 


WELL-EQUIPPED SOLVENT PLANT—WITH TWO-BATH WASHER AND 
EXTRACTOR, INCLUDING SHIRT UNIT. DOING $70,000, CAN HANDLE 
$100,000. LOCATED IN BATON ROUGE, LOUISIANA. ALL VERY MOD- 
ERN. ADDRESS: Box 9079, THE NATIONAL CLEANER. -2 


Well-equipped Mercury solvent drycleaning plant. Ideal for couple 
Fred Soricone, 210 Fifth Street, West, Billings, 


9080-2 


Cash-and-carry business 
Montana 


WELL ESTABLISHED LAUNDRY & DRYCLEANING PLANT, located 
Bedford, Indiana—population 20,000. Average gross past 5 years $75,000. 
Building and equipment first class condition. New boiler. Modern 2 
room apartment. No indebtedness on property. Will sacrifice, substan- 
tial down payment, balance terms. Contact Stanley Campbell, 730 Fifth 
Avenue, New York City—Tel. CI 5-7879 or T. L. Montgomery, Bedford, 
Indiana—Tel. BR 5-4481. 8966-2 


CLEARWATER, FLORIDA. Best town on the West Coast of state. Complete 
SOLVENT PLANT. Gross $50,000 per annum, with much higher potential. 
70% of volume cash-and-carry. Land, building (2275 sq. ft.), complete 
equipment, 2 trucks, $3,000 neon sign included. Price $55,000. Write Dan 
Iley with TITZEL REALTY, REALTORS, P. ©. Box 1207, Clearwater, 
Florida 9091-2 


INDIANA: Combination plant and excellent living quarters (3-bedroom). 
Cash-and-carry, adjacent ample parking, choice location, in one of fast- 
est-growing areas in U. S. Excellent opportunity for family. Buildings, 
equipment, and good business on reasonable terms. Max Dickey Real 
Estate, 23 Washington St., Valparaiso, Indiana. 9092-2 


FOR QUICK SALE—Drycleaning plant. Rare opportunity for someone 
desiring a small cleaning plant in a central Wisconsin city with a won- 
derful business potential. No competitor located within 20 miles. Pros- 
perity 6A automatic perc cleaning unit with reclaimer. Prosperity foot 
press. Cissel] puff-iron tables, steam finishing board, steam electric iron 
assembly, steam spotting board. Adjusta-form bagger, compressor, etc. 
Price $6,500, including building. Write Wm. Olson, Wautoma, Wis- 
consin 9106-2 


Complete solvent plant. Ideal location in southeastern Arizona. 1959 gross 
$26,000. Cash-and-carry. Selling price $15,000. Wish to retire. Owner 
owns building. ADDRESS: Box 9115, THE NATIONAL CLEANER. -2 


LAUNDRY AND DRYCLEANING PLANT IN SOUTHERN ONTARIO, CAN- 
ADA—ESTABLISHED OVER THIRTY YEARS IN A GROWING COMMU- 
NITY-—DOING OVER $500,000 YEARLY. JUST RECENTLY ENTERED INTO 
THE LINEN SUPPLY FIELD. EXECUTIVE SALARY AND PROFITS ALONE 
WOULD PAY FOR ASKING PRICE IN 3 TO 4 YEARS. A VERY AT- 
TRACTIVE PRICE FOR THE PURCHASER, EQUIPMENT IS ALL MOD- 
ERN AND IN EXCELLENT CONDITION AND IS VALUED MORE THAN 
THE ASKING PRICE. THIS EQUIPMENT PRICE IS NOT ESTIMATED ON 
THE REPLACEMENT PRICE BUT THE MARKET VALUE OF EQUIPMENT 
AS IS. EXPERIENCED PLANT AND ROUTE MANAGERS ARE WELL ES- 
TABLISHED WITH PLANT, AND SOME HAVE BEEN WITH THE FIRM 
FOR A NUMBER OF YEARS. ALL THAT IS NEEDED IS PERSONAL AT- 
TENTION. THE BUILDINGS TO BE LEASED ON A 15 TO 20 YEAR BASIS 
AT A REASONABLE AGREED-UPON RENT AND THEY MAY BE PUR- 
CHASED OUTRIGHT AT A LOW PURCHASE PRICE AT THE TERMINA- 
TION OF THE LEASE OR THEY MAY BE PURCHASED OUTRIGHT IM- 
MEDIATELY. ALL APPLICATIONS TO THIS ADVERTISEMENT WILL BE 
KEPT STRICTLY CONFIDENTIAL. ADDRESS: Box 9116, THE NATIONAL 
CLEANER. -2 


FOR SALE: Tailoring—alteration and press shop, business that will gross 
you more than you pay for it, the first year. Located in the Base Ex- 
change Building, Webb Air Force Base, Big Spring, Texas, 3 miles from 
city, population of 40,000. Concession air contract. Address: G. C. Potts, 
1009 Main St., Big Spring, Texas. Phone AM 35-2298 9134-2 


For sale. Drycleaning plant and home in southern Illinois. Complete dry- 
cleaning, air-vacuum presses, moisture-control cleaning, new silk press, 
puff irons and coat finisher. $19,000 volume per year. Low rent, good 
Five-room home, 6 years old, large lot, close to churches and 
schools. New neighborhood. $16,000 buys both. ADDRESS: Box 9155, 
THE NATIONAL CLEANER. -2 


location 
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USE THE 
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and efficient mail service 

















CLEANING PLANTS FOR SALE (Cont'd) 


SITUATIONS WANTED 





Ohio Valley: Modern synthetic (Detrex) drive-in drycleaning plant. 
Ideal for couple. Modern building with 
ADDRESS: Box 9136, THE NATIONAL 
CLEANER. -2 


Average yearly volume $18,000 
apartment. Total price $27,000 


Minnesota—model $30,000 volume, 


volume with 


plant, none finer, nets over 50 
potential $50,000 


$2 00 down, balance easy 


cash-and-carry 


pickup-and-delivery 
ADDRESS: Box 9137, 


terms 6 


SHOPPING CENTER LOCATION: Northeastern New York 


ne-hour cleaning. Clear net over $20,000 after expenses. Full price 


$25 for 
Moder: 


for sacrificing. Details—Howard Cline 


business and equipment. $15,000 down, balance $200 monthly 
machinery al 


Box 321, Saratoga Springs, N. Y 


9138-2 


For sale: Solvent om building and equipment, etc. Doing 


Prleed to sell at $35,000. Worth much more. West central Illinois 


ADDRESS Box 9139, THE NATIONAL CLEANER. 2 


A COMPLETE LAUNDRY AND DRYCLEANING IN THE MOTHER LODE 
1959 GROSS—$191,252. 
INDUSTRIAL GROWTH IN 
AREA OFFERS EXCELLENT OPPORTUNITY FOR IMMEDIATE EXPAN- 
PRICED AT $210,000 FOR QUICK SALE, OR MAY BE LEASED, 
TERMS OPEN. ADDRESS: Box 9140, THE NATIONAL CLEANER. 2 


AREA OF CALIFORNIA. LONG-ESTABLISHED. 
EQUIPMENT IN EXCELLENT CONDITION. 


SION. 


Indus 
Ideal for couple 


For sale: Modern synthetic plant. Ideal climate, fast-growing city 
tries oil and agriculture. 65 miles from Los Angeles 


Terms, $9,9 ADDRESS: Box 9141, 


For sale, three fast-service synthetic package plants, 


Yearly gros ver $100,00 


modern equipment 
Southwestern New England 


eastern Montana 
$7,500 


For sale—Petroleum plant Doing nice business 


for man and wife. Price 


IN BOOMING NORTHERN CALIFORNIA. 7B Pros 
4 NID finishing units. 2 Volkswagen panels, $42,000 gross 1959 
ease. Reasonable rent. 15,00 


ADDRESS: Box 9147 


perity with reclaimer 


population trade area 


THE NATIONAL CLEANER. 


avallabie 


THE NA- 
TIONAL CLEANER. 2 


Cash retail 


ne worth more than sale price. Health only reason 


over $100,000 


THE NATIONAL CLEANER. 2 


Reasonably 
priced Owner retiring ADDRESS: Box 9142, THE NATIONAL CLEANER. 
2 


Ideal 
ADDRESS: Box 9146, THE NATIONAL 
CLEANER. 2 


Long 
$40,000 with terms 


° 
2 





...1S8 a better place 


to live and work 
because 

you gave 

the United Way 


Kee ZCZS00 





United Way” 


social changes which occur through the 


Budget committees in “The keep alert to 


years, and help to 
insure changing services to meet changing needs. No agency 
goes along for And while they cannot tell agen- 
cies how to do their work they do encourage high standards 


a free ride 
of service while insisting upon sound economy 


Your dollar goes much farther when you give the United 











Experienced spotter would like positi as cl , Spotter, in small to 
medium-sized plant that has washer-extractor unit. Have managed 
plants, sober, family man. Something secure, permanent. ADDRESS: 
Box 8714, THE NATIONAL CLEANER. 5 





Florida State, manager's position preferred, would consider spotter 
cleaner position in smal] to medium plant, that has washer-extractor unit, 
prefer petroleum unit. 24 years experience, highly technical. 44 years 
old, available about March. Want permanency, Florida location. Have 
managed plants and taught Cleaning and Spotting to veterans. AD- 
DRESS: Box 9045, THE NATIONAL CLEANER. 5 


WOOL “PRESSER, ‘EXPERIENCED, QUALITY WORK. SOBER, STEADY. 
DESIRE WORK IN WESTERN PART OF OREGON STATE. ADDRESS: 
Box 9098, THE NATIONAL CLEANER. 5 


First-class silk and wool spotter desires position as cleaner, spotter. Family 
man, have managed plants. References to ability and habits. 2302 Carter 
Street, Wilmington, Delaware 9129-5 


A-1 DRYCLEANING MANAGER, can take complete charge of medium or 
large size plant, cost control, production, quality, wants steady position. 
25 years experience, 48 years old, married. Preferred Chicago, Illinois 
state, metropolitan New York, or state New Jersey, Pennsylvania. 


ADDRESS: Box 9145, THE NATIONAL CLEANER. 5 








HELP WANTED 


Manager with previous ownership experience and desire for future 
ownership in modern medium-size drive-in drycleaning plant. Located 
in suburb of Washington, D. C. Good pay plus bonus. ADDRESS: Box 
8882, THE NATIONAL CLEANER. 7 





You will have unlimited opportunity for advancement with America’s 
largest and fastest-growing family laundry and drycleaning group. We 
are interested in recent N.I.D. OR A.LL. GRADUATES OR YOUNG MEN 
WITH EQUIVALENT EXPERIENCE. Send complete resume of background 
and recent photo to Box 9128, THE NATIONAL CLEANER, All replies 
will be held confidential 7 








CONSULTANTS 


IN TROUBLE? Our chemical analysis of garments and laboratory reports 
place responsibility for damage, and save your money. Charges light. 
HUBBARD TEXTILE CONSULTING BUREAU, RT. 3, CHARLOTTESVILLE, 
VA. 6040-25 





LET US TELL YOUR CUSTOMER! Impartial laboratory reports on garment 
damage for settlement of claims, expert testimony for arbitration or 
referee. Prompt service, reasonable fee. TEXTILE ANALYSIS SERVICE, 
53 Auburn St., Concord, N. H 3635-25 








SALESMEN WANTED 


DRYCLEANERS! GET 2 FOR 1! Add a profitable service to your present 
business and get individual identification with an outstanding nationally 
advertised trademark that will serve your present business as well. Pack- 
age promotion including TV and radio commercials. $3,500 to $8,000 
investment required. Terms available. Unlimited potential in on-location 
carpet and furniture cleaning service field. Experience helpful but not 
necessary. Will train. Exclusive territories open. WRITE. Give references, 
background, qualifications. MAGIKIST SERVICE CORP., Dept. D., Att: 
Carl V. Haga Associates, 705 S. Cicero, Chicago 44, Illinois. 8870- 14 





Profitable side line for salesmen with drycleaner following Initial order 
pays you $49 plus commissions on repeats. P. O. Box 20092, Indianapolis, 
Indiana 9063- 14 


LARGE PETROLEUM PLANT MANAGERS. An unusual opportunity for a 
position as senior field technician in the Middle Atlantic area to sell and 
service drycleaning detergents manufactured by one of America’s lead- 
ing research and manufacturing organizations. REQUIREMENTS: 1. Pe- 
troleum plant managerial experience. 2. Unquestionable character. 3. 
Ability to pass rigid aptitude tests for mental and sales ability. RE- 
WARDS: 1. Thorough technical and sales training. 2. Substantial guar- 
anteed salary and expense plus a highly attractive incentive plan. 3. 
Liberal retirement income plan and life insurance plan. 4. Unlimited 
opportunity for advancement and earnings. This is a corporate organiza- 
tion and we employ no relatives. Write all details regarding experience, 
education and other qualifications. ADDRESS: Box 9102, THE NATIONAL 
CLEANER. -14 


TOP SALESMEN WANTED to sell “the: hottest drycleaning | unit in the in- 
dustry. Substantial draw and commission arrangements. ADDRESS: Box 
9148, THE NATIONAL CLEANER. -14 


NATIONAL CLEANER 











BUSINESS SERVICE 


DIRECT MAIL ADVERTISING for cleaners that gets new business at low 
cost . . . reactivates old customers. Write for free samples of famous 
Kolorcards. Reba Martin, Inc., 4201 N. W. 2nd Ave., Miami 37, Fila. 

5947-10 





Laundry lists—4'4” x 11” $1.50 per 1,000 in 15,000 lots. White 16 ib. 
Bond. Park Printing, Pittsburgh 33, Pa. 8865-10 


Suits (double-breasted) made single, $9.95. Mail orders to White Swan 
Cleaners & Tailors, P. O. Box 8083, Jackson, Miss. 8919-10 


Suits double-breasted made single, $9.95. Tailoring any kind by mail. 
Also instruction booklet $10. Talis, 11 Pleasant Street, Worcester, Mass. 
9018-10 


132 MONEY-MAKING IDEAS FOR $1! Sensational booklet outlines suc 
cessful, usable ideas for cleaners. Send $1 to Irv Hackerman, P. O. Box 


5708, Pikesville 8, Maryland. Quantity rates on request 9061-10 








WHOLESALE DYEING FOR THE TRADE 


SHARP’S REDYEING COMPANY—DYEING EXCLUSIVELY. WHOLESALE 
ONLY. We are now located in a large building and, in addition to our 
regular service on garments and household goods, are equipped to give 
you a complete service on rugs and carpets, any size. 977 Jackson Ave- 
nue, Memphis, Tennessee. 160-12 





LOEBL DYEING IS THE FINEST QUALITY PRODUCED. All garments are 
deluxe and semi-finished, wrinkle-free, soft feel, easy-to-press. Individual 
inspection of each piece assures satisfaction or money back. We spe- 
cialize in draperies, slipcovers and rugs. Loebl’s dye all colors every 
day. Quick service to parcel-post shippers always. Use LOEBL’S EXPERT 
WHOLESALE DYEING SERVICE NOW for better work—bigger profits. 
LOEBL DYE WORKS, INC., 348 W. SALEM AVE., ROANOKE, VA. 8742-12 








TRAINING SCHOOLS AND INSTRUCTIONS 


BOOKS ON TAILORING, REPAIRING, DESIGNING and CUTTING on 
men’s and women’s garments (separate books). Free booklets describing 
these books sent on request. Resident courses also. Master Designer, 
Dept. K, 400 S. State Street, Chicago, Ill 5670-15 





HUBBARD DRYCLEANING AND REDYEING SCHOOL, Route 5, Char- 
lottesville, Virginia. Courses offered in drycleaning (petroleum and 
synthetic), spotting, wetcleaning and dyeing. Study while you work and 
do both to advance yourself. Catalog sent on request. A CORRESPOND- 
ENCE SCHOOL SERVING THE INDUSTRY SINCE 1932. 5902-15 


BIG EXTRA PROFITS IN INVISIBLE REWEAVING! Do it yourself—in 
your own shop giving customers finest work and prompt service. Find 
out how quickly you can learn to make holes, tears, cuts DISAPPEAR 
from all clothing and fabrics. Famous original Fabricon professional 
method pays up to $10 in an hour—ALL PROFITS! Write for FREE details. 
Fabricon, Dept. R R, 6238 Broadway, Chicago 40, Illinois. 8398-15 


LEARN REWEAVING. Personal! instruction by expert reweavers or home 
study course teaches secrets of this profitable trade. Results guaranteed. 
No experience needed. Equipment furnished. Magic needle. Box 774, 
Kansas City 41, Missouri 9112-15 








MERCHANDISE FOR SALE 


SERVICE TAGS—numbered, perforated, $6.95 THOUSAND POSTPAID. 
BUSINESS CARDS—embossed, illustrated, $3.95 THOUSAND POSTPAID. 
Samples free. Rainbow Printing, 166 40th Street, S. W., Canton 6, Ohio. 

9020-45 








SOLVINK—a product continuing to serve the drycleaning and laundry 
industries for 30 years, tried and tested throughout the U. S. and Canada, 
has to be good. This is the story of SOLVINK. Removes INK, PAINT, 
BLOOD and RUST stains from colored and white fabrics, 8-ounce, pint, 
quart or gallon. Order today from your jobber or from Greenville 
Chemical Co., Greenville, S. Car., U. S. A. 8988-45 


Nylon laundry nets 24” x 36” only $13.50 per dozen, hanky nets $3.95 
per dozen, 18” x 30” nets $8.95 per dozen. Nylon filter bags for Pros- 
perity drycleaning machines $29.50 per set. Write L. S. Supply Company, 


211-57 18th Avenue, Bayside 60, N. Y. 9120-45 
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24-HOUR SERVICE! 
All Work Y UY Deave 
Guaranteed A , 
oeneae? 
WEAVING SERVICE 
210 W. VAN BUREN STREET eethee ¢, i 
“FREE SALES KIT” 


{merica’s Leading Reweaving Service 














REWEAVING 


“40°/, PROFIT WITHOUT INVESTMENT.” Send us garments with burns, 
rips, holes to be skillfully rewoven by the exclus.ve WONDERWEAVE 
method. 100 operators, fast service. All work guarunteed for life of gar- 
ment. No investment, time or labor required. OR, do your own reweav- 
ing. We sell equipment for $12 complete with instructions. Replacement 
points $6 each. Write to Wonder Weavers, established 1899, 44 Whalley 
Avenue, Dept. 9, New Haven, Connecticut. 3298-29 








REWEAVING, ONE-DAY SERVICE: Cigarette burns, moth-holes, tears, 
spots in clothes, linens, rugs, upholstery fabrics, like new. Small jobs 
returned same day. Send garments for estimate. GIVE US A TRIAL. 
You'll be amazed to see the difference between our work and what 
you've been getting. Established 1910. American Textile Weaving Co., 
5 N. Wabash Ave., Chicago 2, Ill. 5516-29 








FOR GUARANTEED REWEAVING SERVICE ship your next damaged 
garment to us. We use the real French-Rochester Method only. Send us 
the difficult jobs that others reject. We will do it right or no charge. 
French Textile Co., Dept. N, 428 Avenue A, Rochester 21, N. Y. 5831-29 





REWEAVING. Complete SALES KIT FREE including signs, advertising 
mats, instruction book, PRICING CHART, work tickets and envelopes at 
NO CHARGE. A prompt efficient WHOLESALE service at a MODERATE 
COST. We reweave the exact pattern in all fabrics. Our complete re- 
weaving service will make you a satisfied, permanent customer. Send 
garment for estimate. Open accounts if desired. MONEY BACK GUAR- 
ANTEE. CINCINNATI REPAIR SERVICE, 125 West 5th Street, Cincinnati 
2, Ohio. 6066-29 





The old reliable “BERGER DAMAGE REWEAVING” serving the cleaners 
and tailors trade almost forty years. The finest type of skilled work only. 
Prompt service, reasonably priced. Our work wins you good will. Esti- 
mates cheerfully made. Return postage paid by us. If you want the 
“Best,’’ mail your job to “BERGER DAMAGE REWEAVING COMPANY,” 
765 Madison Avenue, New York 21, N. Y. 5966-29 





REWEAVING BY THE SUPERIOR FRENCH PROCESS. MOTH HOLES, 
BURNS, ETC., REWOVEN TO THE EXACT PATTERN. COAST-TO-COAST. 
MODERATE PRICES. SMALL DAMAGES RETURNED SAME DAY RI- 
CEIVED. SATISFACTION GUARANTEED. SEND A TRIAL ORDER TO- 
DAY. R. M. WEISSERT, 315 NORTH 7TH ST., ST. LOUIS, MO. 5545-29 





MONEY BACK GUARANTEED REWEAVING. Best possible methods. 
None better. Display signs, pricing charts, etc. We supply at no charge 
everything necessary to sell this fine service. Liberal discount. Open 
accounts. Send garment for estimate or ask for Sales Kit. WEAVE 
MASTERS, 125 West 5th Street, Cincinnati 2, Ohio. 





RE-WEAVING AT LOWEST WHOLESALE PRICES, 1-day service, we pay 
return postage, work guaranteed for the life of the garment. Satisfaction 
or no charge. Special low prices on large damages. Free estimates in ad- 
vance if requested. Write for free signs, pricing rulers, labels. THRIFTY 
WEAVERS, 1412 Adams St., Toledo 2, Ohio. 7446-29 








TRUCK SIGNS & DECALS 


Save 50°% on TRUCK SIGNS AND DECALS: Made to order, FINEST 
VINYL PLASTIC—Write for price to: ACADEMY DECALS, 3394 Altamont 
Ave., Cleveland 18, Ohio. 9053-49 
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MISCELLANEOUS 
KEEP YOUR CUSTOMERS SMILING WITH TWADDLE. Funniest, handiest 


little publicity gimmick in America. Over 14 years in national circula 
tion. Everybody likes TWADDLE. Put it in your customer's pocket. He'll 
like you for it. TWADDLE is solidly established, a proven goodwill 
builder. Published monthly. Your ad overprinted. Inexpensive. Adds a 
sparkle 1 your service. Makes friends. For full information, write 


GEORGE HEISTER, Box 184, Pine Bluff, Arkansas 8918-8 











SUEDE, LEATHER AND FUR SERVICE 


Suede and Leather Specialists. ‘‘Lano-Lustre’’ process. Natural oils, color 
and softness restored. Send for information folder and price list. Free 


window display sign with first job. One-week service. Send to—Ward- 
robe Service, 2425 McGee, Kansas City, Missouri. 8088-13 





Suede and Leather garments cleaned and refinished. We also change the 
color of suede. Send for price list. Advance Leather Coloring, 1628 Pitkin 
Avenue, Brooklyn 12, N. Y. 5849-13 The simplest, most convenient way of 

- 7 :. ae 7 <r’ Tews a. . ta a is f Cc 7 9 el 
SUEDE and LEATHER—Cleaned, dyed, refinished. Guaranteed “FRENCH- keeping a list of your —— oot 
TEX” process. LaFRANCE DYE HOUSE, 7606 Carnegie Ave., Cleve- addresses, the orders they send in, the 


land 3, Ohio. ‘‘Members of the S.L.R.A. 7947-13 amount they pay. 


Wholesale leather and suede cleaning, redyeing, refinishing. Hundreds 
of satisfied customers in every state. Open account. Try our exclusive 
DAVOTEX process. You will become a regular customer. C.O.D. 
CLEANING & DYEING CO., 14350 Harrison St., Davenport, lowa. 6055-13 9 DRY CL RECORD FO 

— EANERS RM 
FROM OUT OF THE WEST, comes suede & leather work at its BEST. NO. 3 
RICHARD KELLEY'S MEL-O-FLEX SUEDE & LEATHER REFINISHING 
SERVICE, 500 West Grand, Oklahoma City 2, Okla. Member N.I.D. and 
S.L.R.A 8901-13 


SUEDES AND LEATHERS cleaned and dyed to perfection. Prompt service. 
Fully insured. Any jacket $4.00. Ship to THE SUEDE KING, 1311 East . 7 — 2 
State Street, Sharon, Pa 5234-13 formation with minimum effort. Whether your 


Provides space for recording this necessary in- 


plant is large or small, whether you prefer a 





bound volume or loose-leaf type, your needs 
MACHINERY FOR SALE will be answered by one of these three editions: 
Two-roll, 100” and 120” AMERICAN and C/L RETURN FEED IRONERS 


MECHANICALLY EQUAL TO NEW. CUMMINGS-LANDAU Laundry Me- 
chinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 8310-4 No. 39 Sentor Recorp Book—400 Pages 








(10,000 entries). Durably bound in heavy 


42 x 84” AMERICAN MASTER CASCADE double end driven Mone! metal , 
washers, two-compartment two-door cylinders, motor-driven. CUMMINGS- duck with leather covers 
LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 


We buy and sell complete drycleaning plants. Also have a complete line ‘ . , >. 

of up-to-date, rebuilt and new drycleaning equipment. Content us for No. 39 Junior Recorp Book—48 Pages 
your machinery needs at bargain prices. WILLIAMS LAUNDRY MA- (1,200 entries). Board covers, marbleized 
CHINERY CO., INC., 37-37 9th Street, Long Island City 1, N. Y., STillwell binding 
6-6666 8913-4 © 
NEW PETROLEUM DRYCLEANING EQUIPMENT, SAVE OVER HALF. 
THREE HOFFMAN VORCLONE drying tumblers, 42x 90, 135-pound Loose LEAF SHEETS: 
capacity Mode! #10190 type CDDDAB, TWO ZEPHYR WASHERS 9c 
42” x 64”, 155-pound capacity. ONE HOFFMAN WASHER same size, in 100 2.90 
riginal crates. Baltin Supply Co., 10962 Spinning Ave., Los Angeles 47, ALL PRICES 250 5.00 


California 9096-4 PREPAID 500 9.00 


125-150 G.P.H. Gross still complete with pump and motor, in perfect 1000 15.00 
ndition. Priced to sell. 40% Hoffman cleaning machine unit, including 
washer, extractor, tumbler, line shaft and tanks, with plumbing. Lik-Nu 
leaners, Little Falls, Montana 9143-4 


r sale: One-Hoffman ARE10 pants legger, air-operated. Less than three 


. * 
1. Machine in prime condition, locks new, $200. Mascld Steg: Send orders with remittance to: 
47 17th Ave - Moline 0 “ 


Court, Illinois 9144-4 


| shirt unit, perfect condition. Priced right for quick 
t 4-1499 after 7 p.m 9149-4 


THE NATIONAL CLEANER 


MACHINERY WANTED 466 Lexington Avenue, New York 17, N. Y. 


WANTED: USED HOFFMAN UTILITY PRESSES, any model, any amount 
Address M.A.T.S.A Alvaro Obregén $147—Santa Anita, Ixtacalco— 
México 8, D. fF 9094-3 
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MR. MANUFACTURER: 


dependable “depth” 
articles on 


e STEAM TRAPS 


e SHIRT LAUNDER- 
ING EQUIPMENT 


e SYNTHETIC FURS 


—are only three of the out- 
standing features aiding 
your best customers and 
prospects in this issue of 
THE NATIONAL 
CLEANER. 


They're articles that work 
for the drycleaner and for 
you — helping the plant- 
owner build his business 
and his bank account—de- 
livering the informed, able- 
to-buy drycleaning market 
you need to sell more equip- 
ment and supplies. 


In THE NATIONAL 
CLEANER, you reach your 


market of value. 


THE 
NATIONAL 
CLEANER 


466 Lexington Ave. 
New York 17, N. Y. 
ORegon 9-4000 














Congratulations 


lo the Editor 
I was very pleased to hear of your 
recent promotion. I wish you the best 
of luck and good fortune on your new 

job 

Met R. StuMM 
Advertising Manager 
Manitowoc Engineering Corp 
Manitowoc, Wis 


To the Editor 
May I extend my best wishes and 
congratulations for your recent promo- 
tion? I am sure that the administration 
of the three public ations will continue 
in the usual efficient Donnelley man 

nel 

WayYNE WILSON 
Director of Advertising & Promotion 
The American Laundry Machinery 
Company 
Cincinnati, Ohio 


lo the Editor 

I have just received the announce 
ment letter from Ned Wintersteen 
and want to extend my verv best 
wishes to you in your new responsi- 
bility and assignment. I am sure you 
will do great cre dit to this big iob ind 

I am glad to see you given it 
Rocer N. Concer, President 
Hammond Laundry-Cleaning 
Machinery Co., Inc 
Waco Tex 


You’re Welcome 


lo the Editor 

Your January NATIONAL CLEANER & 
Dyer depicted Mr. Oie speaking to a 
group of women, front cover and page 
=@ 

We are interested in using the pic- 
ture and excerpts from the article by 
Harry Yeates for our 
The Welcome 


News, and would appreciate your per- 


house organ, 
Wagon Visitor and 
mission to reprint with proper credit 
HeLEN BECKER 

Publication Department 

Welcome Wagon International 

New York, N. Y. 


Greeting Cards 
To the Editor 
Can you tell me where we could 
get more information on the offbeat 
greeting cards you wrote about in 
your January 1960 edition? Thank 
you 
Britt McILrRarrTu 
Mt. Vernon, Wash 





New-Plant Sign 


lo the Editor: 

In your issue of November 1959, 
an article entitled “High- 
Powered Promotion Builds Counter 
Sales,” by Lou Bellew. Can you tell 
me if the sign shown in your picture 


vou have 


on page 26 of the article is available as 

it is shown? If so, will you please tell 

me through what company or supply 
house I may purchase it? 

Davip BROwN 

Sta New Drycleaners In 


Passaic, N ] 


The sign to which you refer was 
made by a local signmaker. No doubt 
some firm in the Passaic area can make 
one comparabli to that shown in our 
article. The cost should be nominai 

—Eprror 


Information Sent 


To the Editor 

We read with interest your article 
on shirt laundering in the November 
issue of NATIONAL CLEANER & DYER, 
and are wondering if you could fur- 
nish us with information regarding the 
marking of shirts. We feel sure there 
are many systems and would like some 
detailed information regarding same. 
E. M. Bourke, Manager 

Bancroft’s Dry Cleaners 

Victoria, Australia 


Shopping Center Site 


To the Editor: 

We have written to National Insti- 
tute of Drycleaning for full informa- 
tion on plants within 
shopping centers. In their reply they 
stated that they did not have any pub- 
lications on this subject and suggested 
that we write to you; that you had 
published several articles in your jour- 
nal covering this type of operation 
We would certainly like to get all the 
information you can furnish us. 

We have been approached by a 
concern that is starting to build a 


drycleaning 





Let's Hear From You... 


We welcome your inquiries, your 
views about every phase of the dry- 
cleaning industry, your problems and 
your solutions to problems. Address: 
The Editor 

The National Cleaner 

466 Lexington’ Avenue 

New York 17, N. Y. 











large shopping center in Roanoke con- 
sisting of about 40 stores and free 
parking space for 2,000 cars. They 
have given us four to six weeks to de- 
cide whether or not we want the con- 
cession at $400 per month rental or 
5 percent of volume, whichever is 
higher. The space they are offering is 
20 by 100 feet. We believe we would 
putting in a drvycleaning 
plant and shirt laundering facilities. 
We are now 


consider 


operating 17 service 
routes and 9 branch stores but none 
of the stores are activated 
Any information you can give us 
that will enable us to decide whether 
to go into an operation like this and 
the things we should consider in doing 
so, will be greatly appreciated. 
A. F. Surrer, Secretary-Treasurer 
Ideal Laundry & Dry Cleaners, Inc. 


Roanoke, Va. 


The rule of thumb for plant poten- 
tial is $1 per square foot per week, so 
this space could produce a maximum 
of about $2,000 a week. Even at half 
that volume it would still be within 
a 10 percent rental at $400 a month. 
That is considered an economical ratio. 

Chapter VII of our February Guide- 
book issue covers the subject of loca- 
tion selection and should be helpful. 

—Eprror 


Suggestions Forwarded 


To the Editor: 

Someone, somewhere, must have 
three promotion kits—one for person- 
alized drycleaning done on premises, 
one for shirt laundry, one for rug 
shampooing. 

We mean creative advertising and 
selling program by calling it promo- 
tion. 

Your kind suggestions will be ap- 
preciated very much. 

A. M. P. CLEANERS 
Maplewood, N. J. 


Hat Information Sent 


To the Editor: 

We are going into the hat cleaning 
business and would like to know if you 
have any literature on the best meth- 
ods of cleaning and blocking hats. 

We would appreciate it very much 
if you could send us a manual or tell 
us where we might purchase one. 

GrEorGE FRENKEL, President 
Royal Cleaners and Dyers, Inc. 
Pittsfield, Mass. 


THE NATIONAL CLEANER 
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ADJUSTA-FORM 


hoe 


“MODEL A-3 


ON QUALITY 


Here’s an item of finishing equipment that combines 


the two more important features of any drycleaning 
plant ...extra production plus super extra quality, 
The Fashioner is the first steam-air finisher to 
handle ALL types of garments...ALL types of 
fabrics. Wools to silks... sport shirts — short jackets 
long jackets — wash-and-wear-dresses of most any 
style, most any material, As to QUALITY... nothing 
finishes finer than a steam-air finisher, especially 
when it is the Fashioner, 


See your Adjusta-Form jobber for a demonstration, 


WICHITA PRECISION TOOL CO. INC. 





says JOHN ALJIAN 


e-Presiden? 
Big A Cleaners, In 
New York, N. Y 








or 


SS ss 
ec IF 
Pacer Selected for 


Cuchi 


new 35-pound, fully-automatic unit sets 
ce for price and performance—in plant 
lant! Built to traditionally high Pantex 

is, the “Pacer” is priced right down with 
lowest in its size range! Check this for your- 
by calling your Pantex representative! And 


the eye-opening facts on “Pacer” per- 


Uhl 


Pi 


null Par! 


formance: deep-down, full-drop cleaning in the 
exclusive Pantex “S” shape cylinder...spray 
and immersion cleaning for whiter “whites” 
with fewer supplies. Better get the whole 
story—there’s no better buy on the market 
today! Call or write for “Pacer” Bulletin 503 
...Or ask your Pantex representative today! 


PANTEXMANUFACTURING CORPORATION 


PAWTUCKET, RHODE ISLAND 








